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LET

blinicnih
raziskay
v Sloveniji

V 25 letih smo sponzorirali ali podprli
57 intervencijskih klinicnih raziskav,
ki so gonilo razvoja in napredka

v medicini, in s tem je vec kot

780 bolnikov dobilo moznost
inovativnega zdravljenja.

M-SI-00000814 (V2.0)
Informacija pripravljena v marcu 2023.
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A JOURNEY OF
MILESTONES:

he year 2024 marks a jubilee at AmCham Slovenia, celebrating 25 years of our
business community’s existence and 15 years of the enchanting magic known
T as AmCham YOUng. Anniversaries serve as compelling milestones, prompting
reflection on the past, acknowledging accomplishments, recognizing mistakes,
and embracing the lessons learned. Most importantly, they beckon us to gaze
into the future with renewed passion and inspiration.

Fifteen years ago, when I joined AmCham, I thought I'd stay for maybe a year or two.
Coming from the media, I thought it would be boring and expected limited challenges. Today,
I can confidently say one must simply fall in love with everything we've co-created with you,
our members, and partners. There are so many incredible events, delegations, initiatives, and,
of course, rotted in my heart AmCham YOUng platform with all the fantastic young people, the
Partnership for Change, the initiative which, from the start, breaks stereotypes, and, of course,
the "I'm a teacher!” initiative, aiming to empower and elevate the reputation of the noblest
profession that teaches us all.

I take pride in the enduring commitment of AmCham Slovenia, which has consistently
operated under the mission statement of fostering a better business and life environment.
This year, we've fortified this commitment with the values chosen by our members as guiding
principles: Trust, Optimism, Collaboration, Integrity, and Ambition.

Anticipating continuing our collective journey, I eagerly await new shared and individual
triumphs.

However, 2024 holds particular significance for me on a personal level. It marks a milestone
as I embark on the journey illuminated by the power of the number 5, but you never ask a lady
about her age. Right?! So, I feel inspired and fueled by the myriad challenges ahead.

It brings me great honor and joy that 49 AmChams across 47 countries have entrusted me
with the role of Chairwoman of the umbrella organization AmChams in Europe. As we navigate
the complexities of the global landscape, the paramount value of 2024, in my perspective, is
undoubtedly trust.

We must not take peace and prosperity for granted. Together, we are architects of a world
where even the young can trust in the promise of the future. As we move forward, let us build a
foundation of trust—trust in our abilities, collective strength, and belief that goodness will prevail.

%/

Ajsa Vodnik, M.Sc.
CEO of AmCham Slovenia and Chair of AmChams in Europe



hat should Europe and
Slovenia do to increase
appeal for investors?

should
above all understand

\ul

BB___ We

that it is necessary to restore the balance
between value creation and rights and
consequently to act in pursuit of target-
ed measures to boost competitiveness.

Sloveniais often referred to as the green
heart of Europe. Do you agree with this
description? Is enough attention being
paid to sustainable practices?

BB Two-thirds of Slovenia is cov-
ered by an expanding forest, the brown
bear, wolf, lynx, and jackal populations
are growing and once we replace the
Sostanj thermal power plant with facil-
ities featuring comparable capacity for
electricity production from renewable
sources, we will be an exemplary model.

At the Slovenia Business Bridge Con-
ference™ you highlighted the excep-
tional successes of Slovenian athletes
on a global scale. Where could we
draw parallels between Slovenian
sports and the economy?

BB In the mentality that we are
capable of stepping onto the podium in
our niches and in the ambition to actu-
ally do so.

How do you see the role of a busi-
ness leader, in the company and more
broadly in society?

BB Like a beacon illuminating the
destination and the path and eliminat-
ing obstacles on this path.

You are proud of Slovenia. In your
opinion, how can every business lead-
er contribute to welfare of Slovenia
and all Slovenians in the business
world?

BB Through sincere patriotism
and consistent action aimed at improv-
ing the business environment for our
companies and the well-being of our
households.

Why is the culture of dialogue promot-
ed by AmCham Slovenia important?

BB.___ So that we are united on the
key development goals, which we do
not argue about, and so that we all work
in unison towards their achievement.

In recent years, artificial intelligence
has become increasingly ubiquitous in
the business world and also in every-
day life. How do you see the use of arti-
ficial intelligence and what are the op-
portunities it offers, and the threats?

BB It is the next technological
breakthrough, which will enable a rad-
ical increase in efficiency; however, it
must be properly restricted through
regulation and legislation, otherwise we
are opening up space for abuses beyond
imagination.

What skills, knowledge, and compe-
tences will an individual need to be
successful in the business world of the
future?

BB.___ Above all, an individual will
have to be energetic, authentic, and ex-
tremely flexible. Average learners and
diligent people learn everything, but
the decisive factor will be the direction
in which we direct our energy.

What are the other main trends and
challenges that accompany the busi-
ness environment in Slovenia?

BB Involvement in international
trade in connection with the historic
shift of supply chains brings unimag-
inable opportunities, but to address
them we need to respond very quickly
with stimulating measures to increase
competitiveness. Unfortunately, in the
last year and a half, measures have been
taken to reduce it, and that will have
long-term negative consequences.

AmCham Slovenia will celebrate its
25th anniversary. What does tradition
mean and how do you see the future?

BB Tradition represents the an-
chor and loyalty to the noble idea of the
island of normalcy. Sooner or later, it is
necessary to return to the basic princi-
ples of common sense, which eventually
prevail, and that is why I am a great op-
timist when it comes to Slovenia and its
people in the long term. %
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2 TH ANNIVERSARY

ongratulations to AmCham in Slovenia on your 25th anniversary. In
these past 25 years, Slovenia has built an economic success story, one
C to be proud of and to build upon.

This past year we faced significant challenges — in Slovenia,

America, and around the world. Life is not static, so resiliency

and working collectively for our mutual prosperity is essential. The healthier the

connections between our countries, the more predictable our markets and the greater

the investments. With trust and fair play as our foundations, we are optimistic about
the potential for robust economic growth between our countries.

During the two years that I have been Ambassador to Slovenia, I have traveled
this amazing country to meet with people from all walks of life to learn about history,
culture, successes, and potential. T have seen first-hand the stellar and unique talents
in this country, particularly in emerging technologies.

In 2023, we engaged Slovenian business interests in several ways. To support
innovative research in Slovenia, the Embassy created a study trip where participants
learned how to convert their world-class scientific research into real-world solutions.
We also offer a U.S. consulting service to Slovenian energy companies to support
transition to clean power generation.

Through the U.S. Commercial Service, we supported more than 50 U.S. companies
seeking to enter the Slovenian market by providing market research, due diligence,
matchmaking, and company promotion events, and through the State Department’s
Direct Line program, we connected over 75 U.S. businesses with Slovenian emerging
technology business owners.

The Embassy worked with AmCham and the Ministry of Economy, Tourism, and
Sport to send Slovenian delegations to Texas and Colorado, and we also supported
AmCham’s Business Bridge Conference where representatives from five U.S. states
participated.

We invested in the Academy of Women Entrepreneurs — the State Department’s
global program to ensure women have the capabilities and resources to participate
in the economy - to support over 100 Slovenian women last year. And for the Young
Transatlantic Innovation Leaders Initiative — the State Department’s flagship
program for emerging entrepreneurs in Europe — we held the first alumni summit in
Ljubljana with over 100 participants from Europe.

Together we have boundless opportunities. Our doors are open to Slovenia
and the members of AmCham. We look forward to another 25 years of productive
collaboration with AmCham.

H.E. Jamie Lindler Harpootlian
U.S. Ambassador to the Republic of Slovenia



AMGHAM
BOARD OF
GOVERNORS

What is the value of the AmCham
network and the relationships it
creates?

Optimism

Optimism is a powerful mindset that motivates
individuals to overcome challenges, adapt to
change, and seize opportunities, leading to per-
sonal growth and success. It enables individuals to
maintain a positive attitude, find creative solutions,
and inspire others to do the same.

— BARBARA KRAMAR

AmCham Top Potential of the Year 2023, CGT Process Expert,
Novartis in Slovenia

Collaboration

| choose Collaboration since it’s a cornerstone of
any flourishing society and not valued enough in
Slovenia. Only when we join forces, combining our
unique skills and perspectives, do we unlock the
door to innovation and growth. Collaboration is not
just the concept but the heartbeat of our shared
journey, resonating with the rhythm of intercon-
nected aspirations and collective goals.

— ENZO SMREKAR

Governor of AmCham Slovenia, Group Vice President for

Savoury spreads, Donat Mg, and international expansion,
Atlantic Grupa and CEO, Atlantic Droga Kolinska

Trust

My choice is trust. | see it as a fundamental value
of man, humanity, and human relationships and
interactions be they personal or professional. It
involves having confidence and faith in someone's
reliability, honesty, and integrity. It is built through
consistent, transparent, and ethical behavior, and
open communication. It is a crucial component of
healthy relationships.

— NEVENKA CRESNAR PERGAR
Governor of AmCham Slovenia, Director, NP Consulting

Integrity

Integrity (which encompasses Trust) is core to form-
ing long-lasting productive business relationships
with customers, suppliers, regulators, and share-
holders. Many rules try to push companies to have
integrity and be honest, but it is better if companies
embrace these values for the benefits they bring.

— GREG MEIER

Ex-Officio AmCham Slovenia, Political, Economic

and Commercial Counselor, U.S. Embassy

Ambition

Because it is associated with a level of energy,
which is channeled into a specific action. The other
four are hygienic prerequisites to keep ambition
within the limits of acceptable and achieve the
right goals and results.

— BLAZ BRODNJAK

President of AmCham Slovenia, CEO & President of the Board
NLB d.d.

|
Integrity

To live with integrity requires us to have a clear
understanding of what we want to achieve and the
principles and values we hold most important. It
necessitates maintaining harmony between these
objectives, values, and our decisions and actions,
ultimately fostering a sense of wholeness in one's
character and life.

— EVA MCLELLAN

Governor of AmCham Slovenia, General Manager,
Roche Slovenia

Ambition

| choose ambition, because in Slovenia ambition is
often lacking and this term too often has a negative
connotation. Ambition is a key value in any healthy
business environment, as it promotes innovation,
stimulates growth, creates jobs, and leads to
success. Only with an ambitious approach can we
advance as a society and improve our well-being.

— SAMO KUMAR
Governor of AmCham Slovenia, Country Leader, IBM Slovenia




Ambition

We live in challenging times, in a world full of
uncertainty and unpredictability, yet also a time
of extraordinary opportunities. It is important that
we maintain high ambitions for the benefit of us
all. At the same time, let's strongly encourage a
genuine dialogue to find common ways to realize
these ambitions.

— BENO CEGLAR
Governor of AmCham Slovenia, General Manager, NIL

Trust

Trust is the invisible fabric which connects society and
creates an environment in which people can interact,
collaborate, and thrive, fostering a sense of security,
stability, and shared purpose. This is crucial especially
for young countries, such as Slovenia, where trust is
essential on the path towards greater prosperity.

— LUKA PODLOGAR

Governor of AmCham Slovenia, CEO at NLB Asset
Management, Slovenia

Integrity

Integrity: commitment to high norms and values,
saying what you think, and doing what you say.
Simply to walk the talk! And there is no trust
without integrity. Neither in personal nor in
professional life. However, genuine success is only
possible when there is a high level of trust among
participants.

— DAMJAN KRALJ

Second Vice President of AmCham Slovenia, CEO, BTC

Optimism

Optimism is a guiding light that fuels a positive
outlook even in the face of challenges. It instills
resilience, fostering the belief that setbacks are
opportunities for growth and improvement.

— BORUT CEH

Governor of AmCham Slovenia, Co-Owner and Managing
Director, Labena

Ambition

My value is ambition, as it encourages individuals
to go past their current limits, and inspires the
pursuit of above-average goals and personal
growth. It is important to face new challenges
with confidence in one’s career and to constantly
acquire new knowledge and experience. Only in
this way can we progress and realize the common
good and progress.

— ALESA MIZI1GOJ
First Vice President of AmCham Slovenia, CEO & Owner, Medex

Integrity

In my opinion, integrity combines all other values,
and it is also enriched with love for what we are
and what we do as well as humility with respect
to all the opportunities we have been given and
everything we have achieved.

— AJSA VODNIK
CEO, AmCham Slovenija, Chair, AmChams in Europe
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WHERE T0?
FOLLOWING
THE GOMPASS
OF VALUES
AND POSITIVE
PSYGHOLOGY

sy Kristijan Musek Le$nik,
Ph.D.

A

Kristijan Musek Lesnik, Ph.D.
Assistant Professor, Faculty of
Mathematics, Natural Sciences
and Information Technologies,
University of Primorska

n your doctorate you

address the

I values. How are val-

ues formed? Are they

formed in childhood to

be carried with us our whole life or

are our values constantly changing
and transforming?

issue of

kMmL___ Values are one of those
things that we are not born with. They
are formed during childhood and lat-
er, when children gradually internal-
ize values, beliefs and principles from
their
primarily from family and the closest
cultural environment. After that, the

immediate environment, first

circle of people, groups and institutions
from which the growing person draws
values becomes ever wider. Thus, to-
wards the end of adolescence and on
the brink of adulthood, the values of an
individual are already for the most part
formed, the fundamental ones at least.
Of course, this does not mean that they
are rigid and cemented forever. Values
in a person develop all the time, as new
environment, new people, and new
life circumstances are always a source
of new experiences that can lead to
change and formation of new values. It
is not so much a case of complete shift
in values, although such is also possi-
ble in exceptional circumstances. The
natural process of developing values in
mature years is much better described
as occasional changes in the hierarchy

of values due to the various challenges
we face in different periods of life. How-
ever, the core of values that we internal-
ize at a relatively early age remains with
us as an internal compass of some kind
that guides us and our decisions when
we find ourselves at a crossroads in life
and before important decisions.

Is it possible for a person to have dif-
ferent values in personal and business
life or is such distinction impossible?
kKML__ In principle,
healthy, stable people have a solid inter-
nal compass. Still, it is true that differ-

ent values come to the fore in different

mature,

environments and roles. This does not
mean that in one role a person can dis-
regard and throw away all the values
that are important to them in another
“compartment” of life. Admittedly, from
time to time we come across people who
give exactly such an impression: that at
a certain moment they behave in com-
plete contradiction to the values they
otherwise vehemently defend. It should
be mentioned again that values are the
internalized internal compass that we
carry within us - therefore, an individ-
ual’s actions and decisions usually say
more about an individual’s values than
words do. The late Dr. Vid Pec¢jak used
to refer to values as a “conscience-clear-
ing soap”. People often emphasize val-
ues approved by society, not necessarily
what is really at the center of their own
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essence and attitude towards people
and the world.

To summarize, our individual values
are our central inner signposts, along
with views and beliefs. This is where
their strength lies. At the same time, this
is where the Achilles’ heel can be found.
Since values are so internal and deeply
instilled, they are the tool that skillful
manipulators have misused countless
times in history to mobilize and direct
the masses.

Where do you see the possibility of
improvement in the Slovenian school
system?

kMm.L___Itis clear that those who de-
signed our school system were primari-
ly concerned with the question of what
information should children be supplied
at school. Of course, this does not mean
that the multiplication table and literacy
are not important. But I think that in the
future we should shift the focus from
what a young person should know and
memorize when leaving school to who
this person should be and what interests
him or her. I therefore think it is import-
ant to switch from providing fragment-
ed information to teaching life skills.

Leadership is one of the areas you
specialize in. What actually defines
the concept of leadership ability?
What personal characteristics are we
talking about?

kmL__ 1 think the fundamental
elements of successful leadership are
responsibility, empathy, perseverance,
critical thinking, and many more. Lead-
ers in today’s dynamic environment
certainly possess skills such as social
skills, relationship building and conflict
management, flexibility and adaptabil-
ity, innovation and creativity, decision
making and negotiation skills. Also
worth mentioning is the skill of moti-
vating colleagues and employees. Per-
sonal charisma certainly helps.

The success of a leader definitely also

THE ESSENTIAL “ADBED VALUE”
OF POSITIVE PSYGHOLUGY 15
NOT THE PURSUIT OF GONSTANT
HAPPINESS AND LAUGHTER,
RATHER THE OPPOSITE:

THE STRENGTHENING OF THOSE
LIFE SRILLS, GONTENTIENT,
HOPE, OPTINISI, HUNMOR,
RESILIEAGE, AND [WORE, WHIGH
sAN HELP US OVERGONE,

WITH FEWER PSYGHOLOGIGAL
aGRAPES AND BRUISES, THE
NOT SO PLEASANT AND PAINHDL
MOMENTS WHEN THEY OGGUR.

depends on the individuals that he or
she leads. How can a leader ensure
that these individuals will give their
best, that they will be loyal, motivat-
ed, satisfied with leadership, etc.?

kMmL__ We humans have a strong
need for what we do to be meaning-
ful and important. I think that leaders

could make much greater use of the
PERMA model of Martin Seligman,
who many people know is one of the
founders of positive psychology, while it
is much less known that he is also one of
the fathers of cognitive behavioral ther-
apy. People do not need a lot to feel that
“life is good”, but there are a few things
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that are crucial for job satisfaction:
team relations, as many opportunities
as possible to experience positive feel-
ings at work, organizing work so that
one finds it satisfying and meaningful,
and of course opportunities for reflec-
tion that I/we are doing well. It seems
to me that all of the above is in itself a
good basis for planning successful lead-
ership strategies.

In your experience, what are the
working environments and relation-
ships between employees in Slovenian
companies like?

kML___ On the one hand, I think
that many companies put a lot of ef-
fort into relationships and providing
a “healthy” working environment. On
the other hand, going from one crisis
to another, instability, the pandemics,
the consequences of the Ukrainian and
Middle Eastern crises, and many other
things that destabilize the business en-
vironment are also reflected in the mi-

croenvironments.
If we proceed from the above-men-

tioned values, today’s workforce con-
sists of members of generations with
extremely different priorities, and this
is another potential source of misunder-
standing and tension among staff that
must be skillfully navigated.

You say positive psychology is your
passion. What are the basic principles
of this concept or how would you ex-
plain it to someone who is not familiar
with it? It probably doesn’t mean that
one is smiling and in a good mood 24
hours a day.

kML___ No, of course not. Life is
made up of a colorful palette of diverse
experiences. Just like happy moments —
which T hope to be as many as possible -
stumbles, falls and losses are also a part of
life. The essential “added value” of posi-
tive psychology is not the pursuit of con-
stant happiness and laughter, rather the
opposite: the strengthening of those life
skills, contentment, hope, optimism, hu-
mor, resilience and more, which can help
us overcome, with fewer psychological
scrapes and bruises, the not so pleasant

and painful moments when they occur.

Can following these principles con-
tribute to an individual’s success in a
business environment? If so, how?

kMm.L___ Of course it can. To be always
happy in an environment where every-
thing is “fine” is a utopia, and I genuine-
ly despise charlatans and manipulators
who deceive people with promises and
recipes for constant happiness under
the pretense of “psychology”.

However, striving to be better, more
successful, and ultimately more satis-
fied and happy is not a utopia. Only two
steps are necessary. The first is that we
stop dealing with others and realize
that we are the only ones who can be the
creators of our own happiness and that
most depends on us. The second is to
start working. On oneself and for one-
self. No matter what I do or where I am.
One small thing that I can do for my-
self every day is to remember the most
pleasant thing that happened to me that
day before going to sleep and relive it.
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DELIVERING
AMORE
SUSTAINABLE
FUTURE

sy Diego Asproso

ow is FedEx preparing
for the future with sus-
H tainability in mind?

pA.__ As a business
that recently celebrated 50 years of
operations, FedEx has built one of the
world’s largest express transportation
networks, enabling trade and global
connectivity with a focus on always do-
ing so responsibly. We operate in one of
the more challenging sectors when it
comes to decarbonisation, but the ur-
gency of the climate crisis sees every
industry and sector - transportation
and aviation included - striving to find
solutions for this collective challenge.
In 2021, FedEx announced a goal to
achieve carbon neutral operations glob-
ally by 2040. Building on our past ef-
forts to reduce our emissions, increase
vehicle efficiencies and find savings in
fuel consumption wherever possible,
we have set out our commitment to
neutralize the environmental impact of

our day-to-day business by 2040.

What does the journey to carbon-neu

PHOTO:

Fedex Archive

A

Diego Asproso

Senior Sales Manager for
South East Europe & GSP
Countries at FedEx Express

Europe
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tral operations look like for a global
transportation company?

paA.__ FedEx has favoured a prac-
tical sustainability philosophy, guided
by our longstanding ‘Reduce, Replace,
Revolutionize’ approach. With initia-
tives across the business - from parcel
pickup and delivery, linehaul, facilities
and aviation - we are working to identi-
fy and implement solutions that can re-
duce the environmental impacts of our
operations in meaningful ways.

We’re designating an initial $2bn in
investment across three key areas: elec-
trification of our parcel pickup and de-
livery fleet, upscaling our use of renew-
able energy, and funding the scientific
research needed to further develop and
scale natural carbon capture solutions.

What does this mean for parcel pick-
up and delivery in Europe?

pA.___ We've already begun our ve-
hicle electrification plans in Europe,
gradually transitioning our parcel pick-
up and delivery fleet to battery electric
vans in a phased procurement approach.
We are taking an energy-first approach
to electrification, prioritising the FedEx
Express stations where electric vehicles
can most readily replace diesel vans and
working with suppliers to prepare those
facilities for the energy needs of our fu-
ture electric fleet.

We're operating small but growing
numbers of electric vehicles in major cit-
ies of Amsterdam, London and Paris and
will soon be welcoming more in both Ma-
drid and Barcelona. In the meantime, en-
ergy infrastructure designs are underway
for further stations to benefit from the in-
stallation of electric charging points this
year and next. The use of dynamic power
management systems and station-specif-
ic designs for this infrastructure means
our vehicles can charge overnight onsite
at the facility, leaving for a fresh round
of parcel pick up and delivery on a full
charge the next morning.

Alongside our light commercial ve-
hicles, we have also introduced elec-
tric-assist cargo bicycles in 16 locations
across Europe. These are an attractive
alternative to vans when it comes to
making deliveries in congested urban

centres. Where the density of deliver-
ies allows, cargo bikes offer a first or fi-
nal mile delivery method with reduced
emissions and with an efficiency com-
parable to a diesel van.

What are the biggest challenges faced
by the sector in the near and long term?

p.A.__ When it comes to our Europe-
an road network, the nature of our oper-
ations - crossing into multiple countries
and travelling long distances to connect
road hubs in the region - would require
more significant battery range. Electric
vehicle technologies and charging in-
frastructure isn’t yet developed enough
to transition to use of electric trucks.

While continuing to test and pilot
electric tractor-trailer combinations in
our operations, we have started to trial
alternative fuels - such as renewable
diesel or HVO diesel products — in coun-
tries like the UK and the Netherlands
where availability allows. While tailpipe
emissions are still produced by these
vehicles, the use of a diesel that has not
been derived from fossil fuel allows us
to significantly reduce well-to-wheel
carbon emissions by as much as 90% per
litre compared to regular diesel*.

When it comes to the makeup of our
carbon footprint, aviation is by far the
biggest contributor and will remain so
into at least the next decade. The Fe-
dEx Fuel Sense program continues to
identify a myriad of ways to reduce fuel
consumption in our aircraft operations,
while maintaining a modern fleet of the
most efficient aircraft plays a big part in
minimizing impact. Between 2009 and
2022, we reported a reduced carbon di-
oxide emissions intensity on a revenue
basis by 48.9%, even as average daily
package volumes grew by 142% during
the same period. But there is a long way
to go to reduce the emissions impact
from aircraft operations. From where
the industry stands now, we know that
achieving carbon-neutral cargo aviation
will be the industry’s biggest environ-
mental challenge.

What role can carbon sequestration
play in decarbonising cargo aviation?

p.Aa._Toreach our goal of carbon neu-

tral operations by 2040, innovative solu-
tions will be required across the board,
but particularly when it comes to the sci-
entific research, development and scaling
of natural carbon capture solutions.

Even if the sustainable aviation fuel
market scales up in the way the indus-
try hopes it will, we consider carbon
capture and storage to be an essential
component in a suite of solutions that
can help balance the emissions of hard
to abate sectors like aviation.

Alongside strategic charitable giving
and continued advocacy efforts, we've
also pledged $100 million to establish
the Yale Center for Natural Carbon
Capture. With additional support from
industry partners, our funding will sup-
port the scientific research necessary
for developing measurable carbon cap-
ture strategies and solutions for seques-
tration and long-term storage of carbon
at scale. The center’s initial target is to
develop solutions that could mitigate
GHG emissions of approximately one
gigaton per year, equivalent to current
annual airline emissions.

How is FedEx empowering its cus-
tomers to make sustainable choices?

p.a._ Alongside our own efforts to re-
duce emissions across our operations, we
recognize the desire of our customers to,
not only know, but build a deeper under-
standing of the emissions generated from
their transportation services. Our cus-
tomers are increasingly conscious of the
need for sustainable solutions and often
regard shipping as an area they can influ-
ence, to meet or exceed the environmen-
tal expectations of their own customers.

Our recently launched FedEx® Sus-
tainability Insights tool provides cus-
tomers a self-serve solution to run and
download estimated emissions reports
for the shipments they send via FedEx.
This gives customers on demand visi-
bility into their own emissions footprint
and helps them build a more complete
view of estimated greenhouse gas emis-
sions across their supply chain. The re-
porting tool is available for customers
in Slovenia now, supported in local lan-
guage since November 2023.

x
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The AmCham Business Leaders
Club is a place where excel-
lence meets innovation in the
dynamic realm of corporate
synergy. Our club, comprised
of visionary business leaders
from the foremost companies
associated with AmCham Slo-
venia, serves as a distinguished
platform for the exchange of
knowledge, perspectives, and
invaluable experiences at the
pinnacle of the business world.

—
AMCHAM
BUSINESS
LEADERS CLUB
MEET

At the heart of our ethos

lies the AMCHAM BUSINESS
LEADERS CLUB—a conduit for
exclusive gatherings of top-tier
executives. These events are
designed to foster relation-
ships, facilitate the exchange
of groundbreaking ideas, and
showcase the best business
practices. Our occasions pro-
vide an unparalleled opportu-
nity to forge connections with
decision-makers at the highest
level of diverse industries.

AmCham

BUSINESS
LEADERS
CLUB

AMCHAM
BUSINESS
LEADERS CLUB
READ

Read with us at the Book Club
for Leaders, where we delve
into topics that transcend the
boundaries of our business
community to address issues of
global significance. We believe
that an informed leader is a
powerful leader, and our book
club serves as a hub for intel-
lectual exploration, stimulating
discussions, and broadening
perspectives.

pasLOVNA LIDERKA IN
l'-"asLOVNI LIDER LETA

AMCHAM
BUSINESS
LEADERS CLUB
LEAD

Lead with distinction as we rec-
ognize and celebrate outstand-
ing Business Leaders of the Year.
This initiative, born in response
to the AmCham YLC's call,
tackles crucial challenges such
as the need for role models,
transformative shifts in business
leadership, fostering a culture
of dialogue, and upholding fun-
damental values. It is not just an
award; it's a testament to moti-
vation and the reinforcement of
meaningful relationships.

Partners 2023:

1 Coca-ColaHBC
Slovenija

KEARNEY

D Labena

VISA

part of conscia
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WA
BUSINESS
LEADER cusiness
OF THE YEAR S Yo

Embrace the future with the BUSINESS LEADER OF THE YEAR AM C HAM B U S I N E S S

AWARD, introduced in 2021 by AmCham Slovenia. This prestigious

accolade, developed within the AmCham Business Leaders Club and L EAD E RS O F T H E YEAR 2 0 2 3

proposed by the AmCham Young Platform, recognizes exceptional

leaders shaping the landscape of Slovene business and society. Two outstanding ladies, AleSa Mizigoj and Ana Petri¢, and two
Endorsed by the Young Platform, it stands as a bold response to outstanding gentlemen, Blaz Brodnjak and Enzo Smrekar, were
the imperatives of role modeling, nurturing a culture of dialogue, selected by our young members to stand on the victory podium
and instigating vital changes in business leadership. In the AmCham of business leadership for 2023.

Business Leaders Club, we don't just lead; we redefine the contours
of leadership, inspire change, and illuminate the path to a future
where innovation and collaboration reign supreme.

HERE ARE THEIR STORIES WRITTEN BY MELITA MERSOL »
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BLAZ BRODNJAK
IT'S ALL ABOUT
TEAMWORK WITH
A SHARED GOAL!

Born in Ptuj, Blaz Brodnjak graduated from
the Faculty of Economics at the University of
Ljubljana and later completed his MBA with
honours at the IEDC - Bled School of Man-
agement. Since 2016 he has been CEO of NLB
Bank and has been breaking records there.

A highly focused and practical banker
with a strong value system, he also
associates banking with rock 'n’ roll. His
rebellious nature means he won’t stay silent.
As the architect of the bank’s restructuring,
he sets an example with his integrity. He is
committed to responsible banking, social
responsibility, and sustainability in business.
He is meticulous about keeping his promises.
At the same time, he’s a family man and a
man of many interests. You can also talk to
him about wine growing or raising cattle. In
every respect, he reiterates the importance
of cooperation. “/t's all about teamwork with
a shared goal,” he says.

He and his wife Barbara have three
children—two daughters and a son—about
whom he gushes: “/ am proud of my bright,
energetic, and healthy children! With the
kids | just want to do the right things. We
do not tolerate injustice. | have a balanced
value system. | stand up for the things that
feel right to me.”

Asked what shaped him into the man
he is today, he replies that he has always
been slightly on the “dissident” side. “Even
in high school, | was always fighting for
some classroom rights or something. | have
followed common sense all my life; | don't
believe in extremes and single-mindedness,
but take the middle way.” He also swears by
sport, which he says teaches you discipline,

habit-forming, and to build a value system.
“Sport leaves a mark on you!” At a young
age, as a member of the Petovia table tennis
club from Ptuj, Blaz Brodnjak was considered
one of the most promising players in
Slovenia. He was highly developed for his
age, which allowed him to hit powerful shots,
while at the same time he cultivated a very
attacking style. He won many championships
in children and youth competitions, and

was actively involved in table tennis until he
reached club level. In business, he likes to
draw parallels with sport in terms of being
first among equals in a team, with the aim of
winning: "The economic model will have to
change by teaming up.”

Coming from a wine-growing region,
he knows wine and viticulture. He has also
launched his own wine brand, Familija. He
has maintained strong ties with Ptuj, his
birthplace, since moving to the capital.

A very sociable banker, he pays a lot of
attention to tradition. It is therefore not
surprising that he is an enthusiastic and
proud “Kurent”. Blaz Brodnjak, a man
of action, still likes to dress up in this
characteristic Ptuj carnival costume.

For the coming year, the charismatic
head of NLB is determined: “Let’s stop
talking and get down to business. Slovenia is
fantastic. It will be tough, but we are winners.
Nothing is impossible. In 2023, let's fly!”

]
ALESA MIZIGOJ
WE HAVE A LOT TO
LEARN FROM BEES!

Those born in the year of the fire horse are
characterized by strength, perseverance,
and success. All of the above certainly
apply to Alesa Mizigoj, who has had
knowledge and awareness of the benefits
of bees for the environment and human
health instilled in her. Her family has made
an indelible mark on Slovenia with the
development of apitherapy and the wider
use of bee products.

Her father always inspired her, and her
mother instilled in her a sense of order.
More than two decades ago, Alesa took
over as CEO of the family company Medex,
which under her leadership has become
one of Europe’s leading manufacturers of
food supplements based on honey bee
products.

She is the leader of and a key
contributor to the company that is socially
responsible and focused on sustainability.
With a keen awareness of the importance
of broader environmental engagement, she
connects with organizations at home and
abroad that are committed to changing the
world for the better.

She relies mostly on honesty, sincerity,
and cooperation. On accountability in
leadership. She also likes to refer to
Confucius's idea that if you choose a job
that you love, you will never work a day
in your life. “The greatest asset is one

that is not quantified, but measured in
conversations and smiles,” says Alesa
Mizigoj, who emphasizes the importance of
family and friendship as an absolute value.
Who is she most proud of? Her son Martin.
By providing financial backing to Slovenian
professional and recreational sports
activities, she also fulfils her mission—a
healthy spirit in a healthy body. She
enthusiastically supports Radomlje Medex
Women's Football Club. Nature and sport
are very important in her life.

She is also active in encouraging women
to take up roles in business and society. In
its seven decades of existence, Medex has
always acted not only as an apiarist and
manufacturer of honey bee products, but
also as a developer and disseminator of
knowledge in the field of beekeeping.
“Bees are very feminine. They are unique.
They cooperate with each other. We can
learn a lot from them,” says AlesSa Mizigoj,
whose graceful appearance and charming
energy remind us a little of Princess Diana,
who was the Queen of People's Hearts.
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ANA PETRIC
JUST ANA.

Ana Petri¢'s official title is Director of the
DEQOS Centre for the Elderly Notranje
Gorice. She is a Master of Social Work who
took over the center’s management seven
years ago. From a housekeeper and many
in-between jobs, she prefers “Yust Ana.”
“Ana is a child from a block of flats who had
to work very hard to get where she is now,”
says the pleasant—and truly different—
director.

Why is she different? Because she takes
the elderly on trips in an old Beetle and
takes those who have difficulty walking
or are in wheelchairs on trips on a special
bicycle. She escorts the frail in their beds
out into the sunshine. She dresses up in a
carnival costume every year. She constantly
cheers up everyone in the center. She
organizes Christmas concerts for them in a
snow globe on the roof of their home, and a
brass band plays under a mild sky.

Ana is a fighting person. She stands up
for the right things with sincerity. She is
vocal about changing things for the better
for the elderly. That is why she was noticed
and invited to become a director. She has
been committed to the nursing home for 16
years. She started as a server and gradually
worked her way up the ladder with
original ideas and initiatives alongside her
education. From pastry vocational school,
she successfully completed her master’s

degree at the Faculty of Social Work. She is
now a Ph.D. student, and she loves sports,
which teach her perseverance.

She believes that being a director is
not just about dressing up and smiling but
about coming in, helping, and listening to
colleagues, residents, and their relatives:
“If | only worked from the office, | wouldn’t
know about their wishes, expectations, and
demands, so | think my way is the right
1%

She has two daughters, who are her
greatest asset. She wishes to give them
what she did not have, love and support.
Above all, she likes to keep things tidy
at work and home and to have a clear
conscience. She is only at peace when she
knows she has done everything possible.

It is just Ana.

Enm by

I
ENZO SMREKAR:

“YOU COULD SAY I'M
A SELF-MADE MAN.”

The Managing Director, Member of the
Board of Droga Kolinska, and Chief
Executive Officer of Atlantic Droga Kolinska
came to his position spontaneously. He
began with basic shop tasks such as
stacking shelves.

“From a young age, | had the ambition
to be an entrepreneur. | wanted to open
a restaurant and later a hotel, but things
turned out differently. | have been working
since | was very young and | have quite a
lot of work experience. | did most of my
studies while working. You could say I'm
a self-made man,” says the marketing-
and strategy-oriented leader, who has
been recognized with awards for his
outstanding economic and entrepreneurial
achievements.
A man with an unprivileged background,
who is also the President of the Slovenian
Ski Association, one of Slovenia’s most
important sports federations. “We have
reached zero debt. Next comes the
development period,” he said, receiving
a new mandate for which he received
unanimous support. At the inaugural
meeting of the new Bureau in Zurich, he

was also appointed as Treasurer of the
International Ski Federation (FIS) and is the
first Slovenian to hold this post.

Enzo Smrekar, who successfully
combines his work and leisure time with
his entrepreneurial wife and daughter, is
convinced that investing in knowledge
makes sense in all areas. He adheres to the
old Chinese wisdom that you must teach
people how to fish and be prepared for the
opportunity to come someday. Which says
it all.

Last but not least, Enzo Smrekar
conceived of Argeta, which is synonymous
with the best paté. The project celebrated
its 10th birthday in 2019 with the flavors of
the Exclusive Festive Editions, co-created
by some of the most distinguished chefs
in our area. Argeta's horizons are still
expanding, thanks to Enzo, whose breadth
of knowledge and spirit is as vast as a pine
forest. As they say, Nomen est omen, the
name is a sign, the name speaks for itself.

Business Leader of the Year is an award that rewards the future. So, who are the winners and the inspiration for the 20247?

THE AMCHAM BUSINESS LEADERS OF THE YEAR 2024 ARE
ANITA OGULIN & JURE LESKOVEC, Ph.D.
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Vplacilo
Zze od

Skupaj ustvarjamo vec¢ priloznosti.

Stopite na pot varcevanja, ki se prilega vasim zeljam in zmoznosti ter skupaj z nasim
svetovalcem poiscite najustreznejSo kombinacijo vzajemnih skladov za vas.

Nalozbena pof vasih ciljev je le korak stran. Ustvarimo jo skupaij.

nlbskladi.si NLB Skladi

To je trzno sporocilo. Druzba NLB Skladi, upravljanje premozenja, d.o.o. (v nadaljevanju: NLB Skladi), Tivolska cesta 48, 1000 Ljubljana, info@nlbskladi.
si, upravlja krovni sklad NLB Skladi. Storitve trzenja in oglasevanja krovnega sklada NLB Skladi poleg druzbe NLB Skladi izvaja po pooblastilu tudi Nova
Ljubljanska banka d.d., Ljubljana. Pred sprejemom katere koli konéne nalozbene odlocitve glejte Prospekt krovnega sklada NLB Skladi z vkljué¢enimi pravili
upravljanja in dokumente s klju¢nimi informacijami za posamezne podsklade krovnega sklada NLB Skladi, ki so viagateljem v slovenskem jeziku brezpla¢no
dostopni na sedezu druzbe NLB Skladi na Tivolski cesti 48 v Ljubljani vsak delovni dan med 10. in 12. uro, na pooblaséenih vpisnih mestih (poslovalnice NLB d.d.)
med njihovim delovnim ¢asom ter na spletni strani www.nlbskladi.si. Popolne informacije o tveganjih so navedene v Prospekfu krovnega sklada NLB Skladi z
vklju¢enimi pravili upravljanja in dokumentih s kljuénimi informacijami za posamezne podsklade krovnega sklada NLB Skladi. Krovni sklad NLB Skladi je odprt
tudi za male vliagatelje. Z vplacilom v krovni sklad NLB Skladi vlagatelj pridobi enote premozenja podsklada in ni neposredni imetnik izdajateljev vrednostnih
papirjev, ki sestavljajo podsklad. Krovni sklad NLB skladi ni banéna storitev in ne prinasa zajamcene ali garantirane donosnosti. Tako nalozbe v posamezne
podsklade krovnega sklada tudi niso vklju¢ene v sistem zajamcéenih vlog, ki velja za vlioge fizi¢nih oseb in malih pravnih oseb na transakcijskih racunih,
hranilnih vlogah, denarnih depozitih in blagajniskih zapisih oziroma potrdilih o depozitu, ki se glasijo na ime, zbranih pri bankah in hranilnicah.
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uka Podlogar, CEO of
NLB Skladi (NLB Asset
L Management), provided
insights into his perspec-
tives and the company’s
strategic initiatives, shedding light on
his investment management approach.
Luka boasts an extensive background
in finance, having served at Citigroup in
London from 2006 to 2010 as an invest-
ment banker specializing in sales, acqui-
sitions, and financing for companies in
the industrial and automotive sectors.
In 2010, Luka transitioned to KD Group,
where he assumed the role of Assistant
to the CEO, primarily focusing on cor-
porate development. From 2012 to 2022,
he held key positions as a board member
and chairman at Generali Investments.
In February 2023, he assumed the role
as the president of the board at NLB As-
set Management, the largest asset man-
agement company in Slovenia.

As the landscape of asset management
undergoes rapid transformation, in-
fluenced by both legislative changes
and evolving consumer preferences,
how do you perceive the current mar-
ket conditions impacting the asset
management industry and business
model? Specifically, could you elabo-
rate on how NLB Asset Management
is strategically adapting to these
changes? From your perspective,
what holds a greater significance in
driving these changes: the shifting de-
mands of consumers or the evolving
legislative framework?

Lp__The current market conditions
are a mix of a very dynamic global finan-
cial markets environment of high inter-
est rates and inflation, which has just
started to decelerate, coupled with avery
highly strung geopolitical atmosphere.
In addition, global asset managers are
challenged with a heap of legislation, a
trend which has been especially notable
in the EU in recent years. Furthermore,
over the last few years, especially since
the Covid-19 epidemic, the trend of on-

line low-cost investing has become even
more pronounced, with more investors
getting increasingly comfortable with
online platforms versus the traditional
financial advisory model.

Within our industry people are the key
assets of the company. NLB Asset Man-
agement therefore focuses strongly on
raising and retaining talent to be able to
provide best-in-class asset management
as well as best customer service with-
in distribution. A lot of work still lies
ahead of us, especially in grabbing the
online distribution opportunity, which
will enable us to reach a significantly
higher number of potential and existing
investors more efficiently and cheaply
than today.

We could say saving is a national sport
in Slovenia as we are traditionally
very frugal and careful. Is this state-
ment true and what are most common
mistakes Slovenians make when sav-
ing, investing, etc?

Lp___ The savings rate has histor-
ically been very high in Slovenia. By
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“savings” Slovenians mostly understand
keeping their money in bank deposits,
which for most people is not the most
optimal investment strategy. Due to a
relatively low level of financial literacy,
many households do not allocate their
excess cash to higher-yielding savings
in the capital markets, or allocate them
too late, not using to the full extent the
power of time, the strongest compound-
ing force in the investment world. Fur-
thermore, many households have too
strong a bias towards residential real es-
tate, which has traditionally yielded just
slightly more than bank deposits.

Could you elaborate on the methodol-
ogies NLB Asset Management employs
to identify promising investment op-
portunities and discuss the company’s
approach to effectively managing risk
within client portfolios?

Lp___ NLB Asset Management has
the strongest and largest investment
team in Slovenia. This enables us to
cover a broad spectrum of geographies,
industries, and asset classes, and gives
us the ability to perform a good asset
allocation from the top down, as well
as pick out the winners using the bot-
tom-up approach. To fuel this analysis,
we need an increasing amount of data,
which is key to success; we are spend-
ing a significant amount of money to ob-
tain the latest information from a broad
spectrum of international providers to
help us uncover good investment oppor-
tunities. Risk management is a key part
of any investment management process.
At NLB Asset Management we use the
technology which enables us to manage
risk pre- and post-trade, using real mar-
ket data, thereby ensuring a proper level
of diversification and risk optimization.

How do you prioritize client satisfac-
tion and what measures do you take to
ensure that their needs are being met?

Lp___Asamember of NLB Group, we
have the luxury of having a very close re-
lationship with our distribution channel
which is represented by almost 500 high-
ly trained financial advisors. To ensure
good client satisfaction, we invest, to-
gether with our banking partners, a great
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amount of time into training our sales-
force, so that they help every existing or
potential client make appropriate invest-
ment decisions, adapted to their financial
risk profile. Having a strong distribution
network enables us to speak to our clients
directly, which is of immense importance
especially in times of market volatility.
Could you provide a brief commen-
tary on the current situation on the
capital markets and shed light on the
significance of geopolitical develop-
ments in influencing market dynam-
ics? What worries you most and fills
you with hope the most in the current
situation in the world?

Lp___ After a long period of low in-
terest rates, the central banks in the
Western world started with significant
monetary tightening in 2022, a situation
which has continued throughout 2023.
The tightening was a result of a rapid in-
crease of inflation, which occurred after
years of relaxed monetary policy, cou-
pled with the effects of the Covid-19 ep-
idemics, which created supply shocks,
and to which governments across the
globe responded with unprecedented
fiscal spending. The increase in interest
rates had a different effect on different
businesses, but in general its effects are
starting to be felt in consumer spending
as well as capital investments. Generally,
it seems that the monetary policy shift
is having an effect on inflation, which
started to decelerate. Currently, the con-

sensus among the economists is that the
interest rates have reached their peak,
or are very close to it; what is not clear
though is for how long the interest rates
will remain high and when the central
banks will start decreasing them.

The equity markets in general remained
relatively resilient, supported by strong
growth of certain technology compa-
nies, especially in the US. The perfor-
mance has not been universal across
the globe—especially emerging markets,
such as China, performed rather poorly.
Given that I have seen a few periods of
increased volatility in my career, I am
confident that the current situation with
inflation will eventually get resolved.
The most important lesson investors
should note is that they should be in-
vested, considering the long-term per-
spective, and not wait with their money
on the sidelines. Very rarely can inves-
tors successfully time the market; it is
more important to properly diversify
the portfolio among industries and ge-
ographies, and invest regularly in order
to lower the risk of market entry.

X
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Luka Podlogar,
CEO, NLB Skladi
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WHEN THE
NNOVATIVE
SPIRIT AND
PEOPLE OF
HEART COME
TOGETHER

A

lot is being said about climate change and cor-

Tomaz Bizjak . . |
Managing Director, CEO, porate sustalnablllty to reduce companies’
ReCatalyst d0.0. A carbon footprint. In your opinion, what are

the main areas in which companies and coun-
tries should introduce sustainability measures
and what should these measures be?

T.B.___ Over the past five years, this topic has indeed come
to the forefront, both in the economy and in society in general.
I say five years because of the increase in investments in this
area, financial incentives for projects, and policies in the pipe-
line. There is a lot of talk about these topics because we are
now experiencing the negative effects of climate change our-
selves. This is not just information brought to us by the media
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from distant places, but rather our
own backyard. Aggressive industrial-
isation and mega consumerism have

resulted in an abundance of goods at af-
fordable prices, but also at the expense
of the environment and depletion of
natural resources. However, ’sustain-
ability’ is a much broader concept than
the preservation of clean air, water or
circular economy. Sustainability is not
only about care for the environment,
but also means human resources man-
agement, access to market-competitive
raw materials and much more.

If we focus on reducing the carbon foot-
print alone, the transport and energy
sectors have the most negative impact.
Agriculture also has considerable nega-
tive effects on the environment. The ac-
tivities of the European Union in these
areas include accelerated electrification
of transport, transition to green energy

PHOTO:
Unsplash

sources, emission coupons ... We can-
not deny these are the right steps we
are making. The European Green Deal
provides another very important com-
ponent - financing, as green technol-
ogies and innovations in this area can
otherwise hardly compete with cheaper
approaches.

One of the main areas to which more
work should be devoted is the compre-
hensive perception of the impact on the
environment. It is to no avail to drasti-
cally limit meat consumption, if on the
other hand we establish monoculture.
Neither can car electrification help, if
it requires even more energy, the prices
of which are on the rise, and millions of
tonnes of minerals that we do not have

access to. We should critically assess
what we can afford, what is best for a
certain sector and what we can sustain-
ably compete with, because there is an
interesting power struggle going on in
the world.

Itis clear that if we are to make a move
towards a greener future, a lot of in-
novation will be required and green
technologies will have to be adopted.
Which technologies would you high-
light as key in eliminating or at least
mitigating the negative consequences
of climate change?

t.e.___Carbon-neutral materials such
as cement or steel can make a major
contribution, as their current produc-
tion is energy-intensive. Innovations in
these areas are being developed both by
young innovative companies and also
major players, who want to maintain
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their position in the markets.

At this point, I must mention our com-
pany (ReCatalyst), which seeks sustain-
ability through better use of precious
metals in applications such as catalysts
for hydrogen fuel cells. Electrification of
the transport sector is crucial to mitigat-
ing climate change, but it must be prop-
erly employed. I am talking about com-
binations of technologies, from batteries
to hydrogen fuel cells. Some momentum
is also seen in internal combustion en-
gines that would run on hydrogen.

Carbon capture technologies, such as
the direct capture of carbon dioxide
from the atmosphere, also show a lot of
promise. There are more than 10 differ-
ent approaches to carbon capture tech-
nologies, so innovation is happening.

However, it is necessary to understand
that all of the above requires time for
implementation. These are 5-, 10-year
cycles, from the initial projects to in-
dustrial scales that can be price-com-
petitive. We are on the right track, but
we need to maintain the current mo-
mentum and resources, and implement
appropriate policies.

Your company offers an innovative
solution for more efficient and afford-
able manufacture of fuel cells. How
would you explain to someone unfa-
miliar with the area and your compa-
ny how your solution contributes to a
more sustainable future?

e The technology developed
and commercialised by our company
is a production process that makes bet-
ter use of precious metals. Specifically
platinum, which is rare and valuable.
Of course, there are no naturally occur-
ring deposits in the European Union,
so this technology is also strategically
important. Better utilisation of plati-
num in catalysts for hydrogen fuel cells
allows us to produce more catalyst and
consequently more hydrogen fuel cells
with the same quantity of this precious

metal. More hydrogen fuel cells for the
same price mean more applications,
trucks, buses that have a smaller carbon
footprint. Although we are working on
a component of the overall system, this
component is of the utmost importance.
In the future, we want to expand to
other markets, such as catalysts used in
electrolysis for the production of green
hydrogen, contributing even more to a
sustainable future.

ReCatalyst is a spin-out company of
the National Institute of Chemistry
in Ljubljana, and was also developed
with the support of the Ljubljana Uni-
versity Incubator. How does the con-
nection between academia and com-
panies work in practice? What could
be improved in this area?

TB.___In practice, it should work so
that knowledge institutions research
and innovate, and then companies take
over, as licences are obtained or start-
up (spin-off) companies established to
commercialise it. This enriches both
the economy and society and creates
development. A key role in this process
must be played by technology transfer
offices, which are usually established
in institutions of knowledge to seek and
create commercial opportunities. In the
case of start-ups, these are business in-
cubators such as the Ljubljana Univer-
sity Incubator.

That is how it is supposed to work.
Unfortunately, this area has not (yet)
flourished in Slovenia. I know we can
do much better, but I am concerned
about the negative connotation of en-
trepreneurship in society, which has
been growing lately. Investing in devel-
opment will not contribute to the devel-
opment of Slovenia if we do not know
how to make economic use of what has
been developed.

In order to take a step forward, we have
to improve several elements, for in-
stance the tax environment. We need
to build science parks, and also improve

the Slovenian 'brand’, since it is very
important where you come from when
raising venture capital. I mentioned just
a few examples to outline the spectrum
of all issues that should be addressed
for an excellent support environment.
Some solutions can be ready in a few
months, others within one government
term, while some require a long-term
strategic commitment from politics and
society. Currently, we are saved by the
extraordinary innovative spirit of Slove-
nians and by individuals who put their
heart into it and selflessly help to create
few, but important success stories.

What would be your advice for all in-
novators and young entrepreneurs
who are trying to develop their idea
and bring it to fruition?

B They need to know precise-
ly why they are doing it and what they
want to achieve. Only in this way can
they discover if they have the exception-
al motivation that is necessary on such a
demanding and often long journey. In
one of the interviews, Dr. Mark Plesko, a
person and entrepreneur whom I great-
ly esteem, put it nicely: the initial idea
is the most beautiful part of the journey.
There are extremely beautiful but also
difficult moments in entrepreneurship.
The fact is that it takes a lot of effort and
constant solving of situations - that is
probably why we entrepreneurs usually
get along quite well, because we have all
experienced it.

What is also important is to realise that
we will not succeed on our own. We al-
ways need other people, be it mentors,
colleagues or partners. The ability to
foster good relationships is key.

The third aspect is the ability to under-
stand the wider context. Everything is
intertwined in such a story - from legal,
technological, human, financial, politi-
cal matters ... that is why broad general
knowledge is important, at least in my
opinion.

X
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he “I'm a teacher!” initiative highlights
outstanding stories of Slovenian
T teachers who feel that their work is

a calling and who can serve as role

models for future generations of both

students and teachers, placing the
teaching profession back on the pedestal of the most
esteemed professions. In the “I’'m a teacher!” initiative,
we are not looking just for projects but also a sound
way of working and excellent and innovative educational
practices that prepare children for the future. For the
project, we have joined the Varkey Foundation and their
Global Teacher Prize initiative and have received funding
from the Google.org Impact Challenge Central and
Eastern Europe. Since 2020 outstanding and insightful
Slovenian teachers can also compete for the Global
Teacher Prize - the award for the best teacher in the
world. We are proud that Slovenia was in November,
represented by Uros Ocepek, Ph.D., the Teacher of the
Year 2022, who teaches the professional modules in

the field of computer science at Trbovlje Secondary
School. A teacher who is brimming with ideas to bring
the subjects as close as possible to young people, he

is also a member of the RINOS group and therefore

a passionate advocate for the introduction of the
compulsory subject of COMPUTING AND INFORMATION
TECHNOLOGY (RIN) in primary and secondary schools.
Dr. Ocepek made it to the top 50 teachers in the world,
coming through a field of thousands of teachers from
all over the globe competing for the title and thus once
again made us proud.

The title of Teacher of the Year 2023 was awarded

to Jozica Frigelj, M.Sc., from Kette and Murn Primary
School, Ljubljana. Ms. Frigelj is an old-school teacher,
who applies innovative approaches in her teaching

and underscores genuine contact with children. She
describes herself not as a teacher of subjects, but rather
a creator of the educational process and a motivator

of pupils in acquiring new knowledge. In her long-
standing teaching career she has employed countless
innovative, creative, children-friendly educational
practices, which she has presented at professional
conferences, in professional journals and magazines,
and at public forums of the “What kind of schoo/ do we
want?” initiative, which she co-founded. Years ago, a
manifesto was written as part of the initiative, which is
sent to every minister. Among all these well-intended
practices she points out a different assessment
paradigm, which she developed in the scope of the
project of introducing the European Language Portfolio
into foreign language classes and called it collaborative
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assessment. Her extensive teaching

experience, continuous professional training
and commitment to children’s well-being

as well as her effort and perseverance

have already been rewarded by the
profession, as in 2020 she received a
lifetime achievement award in the field of
primary education. Upon being awarded
the title of Teacher of the Year 2023, Ms.
Frigelj said that she would continue to work
for children and inclusion, because she
believes that all children deserve attention
and opportunity and everyone can succeed.

Above all, she wants to raise the reputation 1 ’ y =

of the teaching profession through good a Event of the initiative: "Between giftedness and attention disorders"

practices. “Job satisfaction is the basis

for a happy life. The current shortage in Partners of the "I’'m a teacher!" Iniciative

the labor market must not be resolved by

underqualified personnel.” D E L 0 ROKUS
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THERE IS POWER IN
COOPERATION, ONLY  ©
COOPERATION CAN LEAD
10 POSITIVE CHANGES!

with JozZica Frigelj, M.Sc.

ow would you describe
your approach to teaching

H and how has it developed
over the more than forty
years of your teaching
career?

JF.___In all these years of teaching,
| have used and tested all known and
unknown methods, forms, and approaches.
There is no straightforward recipe, the most
important thing is for the teacher to “feel”
the students. The teacher must impress with
their personality, positive approach, and
love for teaching. The only thing that always
works is for the students not to be subject-
ed to prescribed approaches or universal
recipes, as they are individuals and unique.

You are a co-founder of the civil initiative
“What kind of school do we want?” What
is its mission?

>

JoZica Frigelj, M.Sc.,
Kette and Murn Primary
School, Ljubljana, Teacher
of the Year 2023

JF.____ With a broad consensus of
the interested professional public, the
Manifesto for an Excellent Public School
was created on three public platforms
using “World Café” method, which defines
12 requirements to make this possible. In
all subsequent activities, the Manifesto
served as a guide for meetings with the
current ministers and organized annual
public debates to inform and encourage
the interested public to find solutions to
the most pressing issues at the time. The
list also includes continuous efforts to
recognize teachers—as experts, with a
proposal and articles designed to enable the
establishment of a teachers’ chamber, for
inclusion in an umbrella law, or a developed
concept and a proposal for establishing an
expert committee within the framework of
the representative trade union. As long as
teachers only follow curricula and are not
creators of the learning process, “school”
problems will only accumulate. There is
power in cooperation, only cooperation can
lead to positive changes!

As the winner of the lifetime achievement
award in primary education and holder

of the title “Teacher of the Year 2023”,
how will you continue to advocate for
improving the quality of education in
Slovenia?

JF.____The Manifesto for an Excellent
Public School of the civil initiative “What
kind of school do we want?” has been my

guide since its inception. In any case, |
will continue to constantly underline the
importance of good teachers, who must
also be adequately rewarded for their good
performance. The greatest reward would
undoubtedly be taking into account their
opinion and knowledge in professional
issues, thus increasing their reputation in
society, which always sidelines them one
way or another and does not recognize
their importance and role in society.

What is the future of education in

Slovenia in your opinion? What values and
approaches do you hope will become part
of the learning process in the next decade?

JF.____Hyper-regulation of education
does not encourage creativity; the
profession is taxing, underpaid, and
therefore unattractive to young people.
Unfounded judgements by the lay public
on social networks do not contribute to the
promotion of the profession. | wish teachers
would dare use approaches that work
and not those that dictate, at the same
time instilling values such as cooperation,
solidarity, and tolerance.

Can you put a teacher’s mission into words?

JF.____Teachers are the weavers of the
future. The fabric, however, depends on the
threads that the society provides. (I just
hope that someday we do not wake up to
find out that the emperor has no clothes.)
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EMPOWERING EDUCATION:

A VISIONARY'S
UEST FOR
ANGE

f you had a magic wand,

what is the first thing

I you would change in the

Slovenian school sys-

tem? Where have you

already left your mark - what is your
greatest achievement?

zp.___First, I would empower school
management and professionals in edu-
cation to be braver and to take control.
I believe that this would yield teachers
full of passion, energy and optimism. I
think that such an approach would expe-
dite changes and allow us to successfully
introduce them in the Slovenian school
system, for example, introducing basic
knowledge of computer and information
sciences into primary and secondary

education and introducing basic knowl-
edge of sustainable development. In my
opinion, it is very important to highlight
the good practices of individual teachers
and schools, including in the media, and
to reward them within various initia-
tives, including your “I'm a teacher!”.

We are happy that our mark on edu-
cation at Academia goes back 30 years.
This academic year, we have students
studying here from as many as 17 coun-
tries. In addition to Slovenian state-ap-
proved higher education study programs
we also provide British higher national
diploma courses, enabling graduates
to obtain a double degree. In 2020, we
were ranked the second-best vocational
college by the British regulator BTEC
from among nearly 800 schools in 60
countries, specifically because of our en-
trepreneurial spirit, which we consider
our greatest achievement.

What methods should be used at the
national level in efforts to reduce the
deficit of occupations that are in short
supply?

zp.___ We need to address the occu-
pation-specific reasons for the deficit.
With full employment and the fact that
the generation entering the labor mar-
ket is smaller than the one retiring, it
is reasonable to systematically address

<

Zan Dapcevi¢
Chief Executive Officer
ACADEMIA

the issue of attracting and training for
shortage occupations and talents from
abroad, as there is practically no staff.
Potential short-term measures include
the introduction of residence permits
for talents who have completed study at
leading universities in the world, follow-
ing the example of the United Kingdom,
Singapore or the United Arab Emirates,
as well as residence permits for digital
nomads like was done in neighboring
Croatia, or work permits according to
the points-based system applied in Can-
ada, Australia, and New Zealand to ad-
dress the deficit. Longer-term systemic
measures and support should be target-
ed primarily at attracting international
students to Slovenia. International re-
search shows that the education of one
thousand international students creates
300 direct and indirect jobs.

However, when it comes to the rea-
sons for the shortage arising from inad-
equately qualified labor force - which
has been reported by employers for
some time within the framework of the
Occupational Barometer survey of the
Employment Service of the Republic of
Slovenia (for example, software devel-
opers and system administrators) - it is
also necessary to evaluate the existing
secondary and tertiary education pro-
grams and update them accordingly.

Define the future-ready classroom.

zp.___ 1 envision the future-ready
study environment as an interdisciplin-
ary, collaborative space for co-creation,
critical thinking, creativity, innovation
and evaluation of acquired knowledge,
problem solving of concrete challenges,
which encourages learners to develop
their personalities and the ability to learn,
and where the study process is delivered
by mentors and not ex-cathedra lecturers.
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INITIATIVE THAT CONNECTS
SLOVENIA AND THE USA
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Andrej Kosmrlj, Ph.D.

Associate Professor of Mechanical
and Aerospace Engineering

at Princeton University.

e After graduating from the University of
Ljubljana, he continued with doctoral
studies at MIT and was Post-Doctoral
Fellow in Physics at Harvard.

® He has received the NSF CAREER, the
most prestigious award of the American
Science Foundation for lecturers and was
many times awarded with the Princeton
Engineering Commendation List for
Outstanding Teaching.

He is mainly interested in theoretical
and computational research of complex
systems.

Member of the Princeton Institute for
the Science and Technology of Materials,
American Physical Society, Society of En-
gineering Science, Society for Industrial
and Applied Mathematics.

As ASEF co-founder and mentor, he
connects Slovenians around the world
through education. He is also a member
of the Development Council of the Re-
public of Slovenia.

Marinka Zitnik, Ph.D.

Assistant Professor of Biomedical
Informatics, Harvard Medical
School

e After finishing her computer science
studies, she continued research studies at
universities in Toronto and London, and
earned a doctorate at Stanford.

She was the first Slovenian woman to
become a professor at Harvard.

She investigates foundations of Al to
enhance scientific discoveries. Her lab is
pioneering Al systems.

She founded Therapeutics Data Com-
mons and is the faculty lead of the Inter-
national Al4Science Initiative.

She also supports students in their
chosen fields as the director of the ASEF
Institute for Education and Research.

Believe in Slovenia is an initiative of
AmCham Slovenia that aims to emphasize
the friendship between the USA and
Slovenia in a positive light. Its purpose

is to draw attention to the outstanding
individuals living in the US who were

born in Slovenia or Americans of Slovene
descent. Believe in Slovenia “ambassadors”
have kept connections with Slovenia, have
positive feelings towards our country, and
are our country’s biggest promotors.

The extraordinary stories of successful
individuals can serve as inspiration because
even as a small nation, we can be successful
anywhere, even in the US.

Uros Seljak, Ph.D.

Full Professor at the University

of Berkeley in California, Full
Member of the National Academy
of Sciences of the United States
of America, and Director of the
Center for Cosmological Physics.

e After graduating from the University of
Ljubljana, he earned his doctorate at MIT.

® He was a Smithsonian Fellow at Harvard-
Smithsonian Center for Astrophysics.

® He is the only Slovene member of the
National Academy of Sciences.

® His research focuses on weak lensing,
galaxy clustering, and cosmological
simulations.

® He has been awarded the Helen
B. Warner Award of the American
Astronomical Society and the NSF Career
Award.

® |n 2021 he received the prestigious
Gruber Cosmology Prize.

® The award for the best scientific
publication given to under- and
postgraduate students by the University
of Ljubljana and the ASEF is named after
him - the Prize of Uros Seljak, Ph.D.
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CATALYZING
A PARADIGM
SHIFT:

with Tina Kobilsek

You started your career

in an international set-

Y ting and gained valuable

experience in various

fields. You are Slove-

nia’s lead climate change negotiator

and you also represented the EU. How

important are the culture of dialogue

and the strength of relationships

when it comes to achieving the goals
you pursue?

TK.___ International climate nego-
tiations are based on multilateralism,
and if there is no trust, it is difficult to
reach agreements. At these negotia-
tions, agreements must be reached with
all countries (close to 200 countries).
The key is that as many stakeholders as
possible are involved; including the cor-
porate, private sector, because we know
that the states themselves will never
succeed in this game. It is the duty of
the state to set up a suitable framework
showing the way, then it is up to the var-
ious actors to carry it out.

Tina Kobilsek

Head of climate

policy department at
Slovenian Ministry of the
Environment, Climate and
Energy and Lead negotiator
for climate change, Head of
delegation to UNFCCC
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What does Slovenia do well compared
to other EU countries?

Tk Over the last few years, we
have significantly reduced emissions in
the buildings sector. Mainly because we
made considerable investments in the
comprehensive energy renovation of
buildings, including improving the ther-
mal insulation of buildings, replacing
fuel oil with low-carbon energy sources
and focusing on other measures of effi-
cient energy use. Overall, we are doing
quite well in the building segment, with
a notable effect of subsidies received by
individuals and legal persons.

Slovenian roads, however, are defi-
nitely not “leading to (green) transi-
tion”. What would you say about the
consequences of dense traffic?

k. Traffic is the core of the emis-
sion problem in Slovenia - total traffic
emissions account for more than 40%
in total. We will have to start thinking
about putting a greater focus on sus-
tainable mobility and changing our
habits. Expanding radial and other

roads will not be enough to solve this

problem, we must also concentrate on
and address a greater uptake of public
passenger transport, encourage work
from home and consider these differ-
ent alternatives. Slovenia is among the
EU countries with the largest share of
household income spent on cars, while
having the smallest car occupancy - 1.2
persons per vehicle. We should create a
paradigm shift to avoid shorter driving
distances and increase the number of
passengers. Solving the consequences
of congested traffic will involve sever-
al elements - from smart infrastruc-
ture planning to promoting sustainable
means and awareness.

Do you think that the state could take
a step forward by providing incen-
tives?

TK.___ Absolutely, a lot is already
being done. The government reorga-
nization has resulted in the first ever
Ministry of the Environment, Climate
and Energy, which covers 60% of all
emissions in Slovenia. Two laws have

been adopted, namely the Road Trans-
port Act, providing some basis for shift-
ing road policies towards sustainability
and reducing emissions, and the Infra-
structure for Alternative Fuels and the
Promotion of the Transition to Alterna-
tive Fuels in Transport Act, which will
essentially speed up the transition to
emission-free mobility, at the same time
accelerating and fostering the neces-
sary investments. A lot of effort is going
into setting up an incentive framework
at the national level. Much depends on
municipalities and individuals as well.

When referring to ESG, we are mainly
talking about the E. Could you com-
ment on that?

TK.___ Maybe the E is indeed in the
forefront somewhat, but it is crucial
from the point of view of competitive-
ness. IMAD (the Institute of Macroeco-
nomic Analysis and Development of the
Republic of Slovenia) conducted a sur-
vey on productivity. In 2020, 51% of Slo-
venian companies believed that climate
change would have no impact on their
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business. IMAD warns that Slovenia is
at the tail end of green investment in
the EU and this will put our competi-
tiveness at risk. Companies will simply
have to invest in green, not only in the
domestic market, but also globally. Un-
less companies go green, they will lose
out. Ironically, the Chinese are the lead-
ers in this green race - when it comes
to e-vehicles, panels, etc., their technol-
ogy is superior. The USA, for example,
responded with the Inflation Reduction
Act, the EU with the Net-Zero Indus-
try Act. But we must realize that even
if we stop emissions today, the world
will continue to warm up until a cer-
tain moment. We know that the global
temperature today is already 1.1 degrees
Celsius higher than in the pre-industri-
al era. Our long-term goal is to keep it at
1.5 degrees Celsius. That is why we need
to take steps forward in this decade, by
2030 we have to reduce emissions glob-
ally by 43%. We know that the current
measures are not sufficient, a recent
report shows that with the plans of all
countries combined, the temperature

rise is still 2.5-2.9 degrees Celsius. We
simply fall behind the target, which is
very worrying.

What (if any) is the sanction in case of
violation?

TK.___ There is no “global climate

police”. There are no sanctions in terms
of fines. However, there are more and
more court cases, where various groups
of people before domestic courts, and
even international courts, are asking
about the role and especially the re-
sponsibility of states with regard to the
consequences of climate change.

Is there an overview available of who
best fulfils the commitments and who
the least?

k. The thing is that everyone sets
their own goals. This is the difference
between the Paris Agreement and the
previous Kyoto Protocol. The Protocol
set the goals for the developed countries
and we had to pursue them, whereas
now every country sets its own goals, in
terms of Nationally Determined Con-

tributions (NDC). The common goal of
the EU of -55% is ambitious, but still
insufficient in the long term. The 2040
target is already being considered, with
the European scientific community ba-
sically suggesting a 90-95% emission
reduction target. Unfortunately, some
other countries set very low goals and
then exceed them. With legislative
frameworks, the state can provide a
clear incentive regarding investments,
indicating the direction to be followed
by entities.

Would you like to share with us your
green motto for SLOVEnia?

Tk Due to its geographical posi-
tion, Slovenia is much more exposed to
climate change; itis a hot spot according
to all global surveys and science. This
year, we experienced that in the form
of the floods. More and more droughts
and also more and more downpours -
this is our reality. I think it is very im-
portant that we all realize this, from an
individual perspective and from a cor-
porate perspective. Adapting to climate
change is key — where we live, how we
do business. We take this very seriously
at the national level, but it is also a lo-
cal and regional concern, because when
something happens in the coastal area,
it is not quite the same as if it happened
in the Stajerska region. All sectors will
have to start adapting and internalize
the awareness that when we build, we
do not build for five years only, but for a
longer period. When we make our busi-
ness plans, we do not make them for five
years, but for a longer period. Also, from
an individual’s point of view, we have to
ask ourselves today, especially in Slo-
venia, what means of transport we use,
what we eat - agriculture, for instance,
is one of the key sectors where we know
the biggest reduction in emissions will

be needed.
b 4
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HYBRID
WORKING
LANDSGAPES
REQUIRE

A GULTURAL
RESET

sy Katarina Primozi¢
Ramovs, M.Sc.

<

Katarina PrimoZi¢
Ramoves, M.Sc.
People and Culture
NIL, part of Conscia

Director,
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The transition to different hybrid working models,
accelerated by recent global events, has brought the
importance of corporate culture to the forefront. Or-
ganisations are challenged to redefine their strategies
to cultivate a culture that not only adapts to these new
models, but also aligns with sustainable business prac-
tises. In the article, | will share the model that helped
our company NIL, part of Conscia develop and support
the desired culture in the past and one we are still fol-
lowing in the context of hybrid work.

The Cultural Imperative
in the Context of Change

Culture is a business priority as it can help create change
and build an organisation that thrives. Research has
shown the impact culture has on results and how import-
ant context is when assessing the strategic effectiveness
of culture'. As outlined in McKinsey’s “Culture in the
Hybrid Workplace?* and Gartner’s Global Knowledge
Worker Forecast?, as well as several other studies, the
hybrid model is becoming a mainstay. This shift requires
a reassessment of cultural norms and business strategies.

How Can Reassessment Be Addressed
in the Context of Hybrid Work?

At NIL, part of Conscia, we have identified several useful
steps to cultivate a desired culture that has worked for
our company:

@ Reassessment and Realignment of Organisational
Values and Processes: Reassessing and realigning

core values to adapt to the dynamics of hybrid work is
the first step in understanding how core values will be
implemented in the new work environment and which
adjustments are required. In this context, it is crucial to
adapt organisational processes to be more inclusive,
flexible, and support hybrid work dynamics. The reward
system, the KUDOS system, and the organisational
structure in the hybrid context must support flexibility
and autonomy while maintaining accountability. This
includes developing and tracking performance metrics
that align with cultural expectations to ensure employees
and managers are evaluated not only on tasks completed,
but also on their adherence to cultural values.

@ Strengthening Leadership: Leadership plays a crucial
role in shaping organisational culture and modelling and
strengthening the desired culture. Training programmes
that equip leaders to effectively lead remote teams and
promote a positive culture are important, as is provid-
ing them with the tools to be able to effectively lead a
remote or hybrid environment.

© Employee Engagement: To support an inclusive cul-
ture where all employees feel valued and heard, regard-
less of their location or working arrangement, employees
must be actively involved in the culture-building process
in order to solicit their feedback, address concerns, and
integrate their perspectives into the evolving cultural
framework. This participatory approach promotes a sense

®

Boris Groysberg, Jeremiah
Lee, Jesse Price, J. Yo-Jud
Cheng: The leader’s guide
to corporate culture,
Harward business review
press, 2020.

®

Bryan Hancock, Bill
Schaninger, and Brooke
Weddle: Culture in the
hybrid workplace, McK-
insey Global Publishing,
McKinsey & Company
podcast, 2021.
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newsroom/press-releas-
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Check your company
cybersecurity maturity,
contact NIL,part of Con-
scia: https://nil.com/en/
cybersecurity-maturity-as-
sessment/.

of ownership and engagement. The McKinsey report also
suggests prioritising inclusivity and mental health.

Identifying and Mitigating Key Risks as
Part of Your Quality Management System

Hybrid working models introduce new risks, so regular
audits and updates are essential. The most effective
way for us has been to incorporate the ‘building the
desired culture’ model into our quality management
system as part of the ISO standards.

©® Communication Gaps: Remote working can lead to
communication breakdowns and people drawing con-
clusions that are not based on facts. Therefore, we need
to examine and question whether current communica-
tion practises with people managers, current meetings,
and implemented tools enable effective communication
and collaboration across the organisation.

@ Isolation and Influence on Employee Engagement:
Employees can feel isolated or disengaged in a remote
environment. This can be countered by encouraging
regular virtual interactions, team-building activities, and
recognising and rewarding achievements. The McKinsey
study “The Future of Mental Health at Work” suggests
prioritising mental health and wellbeing and taking steps
to promote work-life balance, provide mental health
resources, and create a supportive work environment.

© Cybersecurity Risks in the Remote Workplace:

The increase in remote connections increases the attack
surface for potential cyber threats. As a major provider
of SOC services?, we suggest you implement robust cy-
bersecurity protocols and regularly train your employ-
ees on cybersecurity.

NIL 5-step model towards desired culture

Picture 1: NIL model of nurturing the desired culture

Towards the Reset

Building a desired culture in the context of hybrid work-
ing is not just a question of adaptation, but a strategic
imperative for sustainable business growth that requires
a reset. In the era of hybrid work, aligning corporate
culture with corporate strategy is not just a necessity,
but a strategic advantage.
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AMGHAM ADVOCACY

FOR A BETTER BUSINESS AND
LIVING ENVIRONMENT IN SLOVENIA

In AmCham Slovenia, the international community with a diversified network of more

than 400 members from various industries, which together account for almost 36%

of Slovenia’s GDP in terms of revenue, we connect knowledge and act as the voice of
Slovenian and international companies in Slovenia. Over 380 experts are involved in

the AmCham Advocacy within seven committees, working for a better business and

living environment in Slovenia.

|
Main points of AmCham
advocacy for 2024

Health

Implementing comprehensive healthcare
reform in Slovenia presents a formidable
challenge. Accessible, effective, and mod-
ern public health system must be based on
realistic foundations and place individuals
at its core. Our vision for achieving this
encompasses digital transformation, clearly
defined financing and health benefit basket,
public-private partnership, value-based
healthcare, and the transformation of the
Health Insurance Institute of Slovenia.

People and Knowledge/
Competencies

Acknowledging the scarcity of skilled
labor and talents is paramount. It is
crucial to address the issues of how to
retain highly skilled employees, make it
easier for companies to recruit skilled
foreigners, and adapt education to the
needs of the digital age. As a foundational
step, we need to introduce Computer
Science as the compulsory subject in
primary and secondary school. For almost
2 years, AmCham Ready 4D Future
Committeee has working actively with
other stakeholders on achieving this goal.

International Competitiveness

To be competitive, we need a predictable

business environment, a positive attitude
toward the economy, and an appropriate
tax policy that is predictable, reasonable,
and does not interfere with constitutional
rights. Additionally, the pension system
reform bears relevance, as it impacts both
the population and overall quality of life. If
designed thoughtfully, it can also create a
more extensive base of Slovenian capital to
be invested in Slovenian businesses.

Sustainability

Businesses are in a phase of green
transition; hence, ESG criteria are no
longer just a corporate responsibility

pillar but a prerequisite for investment,
competitiveness, and survival. The
Corporate Sustainability Reporting
Directive (CSRD) is coming into effect in
2024 and, with it, a new era of sustainability
reporting. It is essential to ask ourselves
whether we are reducing emissions from

a commitment to climate neutrality or
whether these endeavors are driven solely
by a desire for favorable points on a report.

Welfare Society

Without a competitive and predictable
business environment, we cannot ensure a
welfare society, our shared goal. Stimulating
the economy is crucial, especially in light of
the current global situation, with declines in
orders, reductions in production, reductions
in the volume of consumption, and lay-offs
in many industries. Thus, we oppose any
additional burdens placed on the economy.
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AmCham Slovenia

HEALTH
& WELLBEING
COMMITTEE

>

URSA LAKNER JANKO BURGAR, M.SC.
Pfizer Roche

A FINANCE

COMMITTEE

LUKA GABROVSEK  ZIGA VIZINTIN, M.SC.
Mastercard Slovenia Pokojninska druzba A

A FUTURE OF WORK

& EDUCATION
COMMITTEE

NEVENKA SANJA SAVIC

AmCham Slovenia
A INTELLECTUAL

PROPERTY
COMMITTEE

3

EVA GOSTISA JAKA REPANSEK

OSTARJAS PwC Slovenia Jadek & Pensa RePublis
IBM Slovenia Law Office
AmCham Slovenia
“ SUSTAINABLE A READY4DFUTURE
GROWTH COMMITTEE
COMMITTEE
g ‘;: & --.-""\
.
. ) -
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MARKO BLATNIK ALENKA RECELJ UROS MAJCEN BORIS HORVAT, Ph.D.
VIOCON MERCINA Kontron Abelium
NLB Group

AmCham Slovenia
“ INVESTMENT
COMMITTEE

o

. NEVENKA ALJOSA KRDZIC
CRESNAR PERGAR Law Firm Rojs, Peljhan,
NP Consulting Prelesnik & Partners




~ SLOVENIA BUSINESS BRIDGE™

ONFERENCE

L J
o 8

)
L)
o e 8
LN

. L&
NNV, R 88 a8 888 L& 8 6| .
OO @ n | L A a8 anae
8. 8 5 8 5 808 88000 ERE N E®R NN X
.

i ]
o/ 4 L LR e R ey e XX
9 PR B A O OO 585 85888088888 88 8 X X XXX
L . L n e
= \ xxasssesssessnnnnn X OXOOOCX
‘ . L a s e
I i |\ \ 58 588866808 ESENNN

LA A
”uxx:a:a:saca..--

Business R

.........

uxuu~‘::u.o. ........

L J
L
L BN .
88 0008
L BN e |
.

®
ﬁ.“.'l'.'

®
LB R S NS NN

®
® e [ ]
L N
[ ]
| J
““........"
““......”.
"
Le’s s e s,
’ )
"
.

.............
..........

AmCham a SLOVENIA | sPRiTS! REPUBLIC OF SLOVENIA °
. i .
"= Slovenia SLQVENIA | fittitens B mmawiiesion  Google  @novakbm




SMART

COM

SROADS OF
UNITIES
BER 2023
ANA
I TA

. triglavskladi

o MLB Lease&Go

TRI
MO

SEPTEMBER 21-22, 2023

VESIMENT
W
VELOPMEN
FRENGE
OVENIA
00

-

— —
N

B J =

The 7th Slovenia Business Bridge™ Investment

and Development Conference, held on September

21-22, titled “Believe in Business - Crossroads

of Opportunities,” focused on global economic

challenges and the role of business in creating

sustainable, interconnected communities. The panels

highlighted the importance of family businesses

and addressed topics such as connectivity, the drive

for a green future, and the power of technology

and artificial intelligence. The event brought

together more than 40 speakers - industry experts

- to discuss the impact of large corporations on

economic growth, and more than 350 participants

had the opportunity to exchange the best practices
to strengthen local, regional, and global economies.
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A Pre-event USA Connect

A Ken Walsh, Senior Commercial Officer U.S. Commercial Service; Gregory Meier, USA Embassy; Don
Plusquellic, Akron USA; H.E. Jamie Lindler Harpootlian, United States Ambassador to the Republic of
Slovenia; Steve Staresinic; Erin McKelvey, European American Chamber of Commerce Texas; Ryan Combs,
Research Triangle Regional Partnership, Honorary Consul of Canada; Dijana Mitrovic, DM Global Consulting;
Ajsa Vodnik, M.Sc., AmCham Slovenia

THURSDAY, SEPTEMBER 21, 2023
PRE-EVENT:

USA Gonnect:
Unlocking Business
and Partnership
Opporfunities

The two-day 7th Investment and Development Conference
Slovenia Business Bridge™, organized by AmCham Slovenia in
cooperation with SPIRIT Slovenia and the Ministry of Economy,
Tourism and Sport, opened with the pre-event “USA Connect:
Unlocking Business and Partnership Opportunities,” which brought
together companies from various industries and offered them the
opportunity to network with experienced business developers and
representatives of chambers of commerce.

GUESTS

Ryan Combs, Executive Director at Research Triangle Regional Partnership, Honorary Consul of Canada; H.E.
Jamie Lindler Harpootlian, United States Ambassador to the Republic of Slovenia; Erin McKelvey, President

& CEO at European American Chamber of Commerce Texas; Dijana Mitrovi¢, CEO & Founder, DM Global
Consulting; Steve Staresinic, Certified Public Accountant and International Business Consultant; Don Plusquellic,
Managing Director, Akron, USA

THURSDAY, SEPTEMBER 21, 2023
OFFICIAL OPENING OF THE SLOVENIA BUSINESS BRIDGE
CONFERENCE™:

Beyond Borders:
Why Big Business
Matters for National
Prosperity?

The first panel of the Slovenia Business Bridge™ “Beyond Borders:
Why Big Business Matters for National Prosperity?” brought
together outstanding speakers who shared their understanding of
the role and impact that big companies and international investment
have on the country’s overall prosperity. The success and growth of
large corporations not only contribute to the domestic economy and
have vast implications for global trade, job creation, technological
advancements, and the well-being of societies. The influence of big
business reaches far and wide, shaping the economic landscape

of nations and playing a crucial role in driving economic growth

and development. Recognizing the importance of big business

in fostering national prosperity is essential for understanding

the interplay between industry, government, and society and

for harnessing the potential of large corporations in creating a
prosperous future for nations across the globe.

A Robert Ljoljo, M
Bartosz Ciotkowski,

, Lek d.d., Sandoz Slovenia; Péter Bese, International Retail Directorate

GUESTS

Péter Bese, International

Retail Directorate, OTP Group;
Bartosz Ciotkowski, Divisional
President, South Eastern Europe,
Mastercard; Bozo Crnila, CEO,
Trimo; John Denhof, CEO &
President of the Management
Board, Nova KBM; Matevz
FrangeZ, State Secretary

for Internationalization,
Entrepreneurship, Development
Resources and Tourism, Ministry
of the Economy, Tourism and
Sport; Mohamed Hammam,
Country Manager, Adriatic
Region, Pfizer and Robert Ljoljo,
M.Sc., President of the Board of
Management, Lek d.d. & Country
President, Sandoz Slovenia

A Jure Bracko, NKBM; Lovro Peterlin, A1 Slovenija; John Denhof, CEO & President of the Mal
Nova KBM




T
THURSDAY, SEPTEMBER 21, 2023

A Ziga Vavpoti¢, Bora Partners; Masa Jazbec, Ph. D.; Borut Ceh, Labena Ltd; Luka Triki¢, Connect the Dots; BlaZ Brodnjak, NLB d.d.

The first day of the 7th Investment GUESTS

q Blaz Brodnjak, Group CEO,
and.DeveIoPment Conferel.wce S_Iovema. NLB d.d, President, AmCham
Business Bridge™ ended with dinner with Slovenia; Borut Ceh, Co-owner

business leaders and investors, highlighting and Managing director, Labena
) ", i K Ltd; Masa Jazbec, Ph. D,, Artist,
investment opportunities, innovation, and Curator, Researcher: Luka Trikic,
development. The dinner was a stimulus to Co-founder & Product Manager,
. - . Connect the Dots; Ziga Vavpotic,
enco_urage a dialogue between visionaries Co-founder and CEO, Bora
and innovative entrepreneurs who dare to Partners
challenge the status quo and industries that

. . A Ana Maria Miti¢;
drive society forward. Ziga Vavpoti¢, Bora Partners

-

T

, OTP Group;
jeZ, Ministry of the

L
L

1agement Board,
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Breakfast A Stjepan Oreskovié, Ph.D., M+GRUPA; Ivo Boscarol, Pipistrel Aircraft; Nusa Pavlinjek, Roto Group;
Jure Podkriznik, M.Sc., Podkriznik Group; Klemen Sesok, Iskra

FRIDAY, SEPTEMBER 22, 2023
AMCHAM BUSINESS BREAKFAST:

Legacy and Innovation;
Unveiling the
Importance of Family
Businesses in Slovenia

The AmCham Business Breakfast provided an GUESTS
opportunity to explore and highlight the critical Ivo Boscarol, Founder,

. . . . Co-owner & Chairman
role that family businesses will play in the future Emeritus, Pipistrel; MatjaZ
of the Slovenian and regional economies. This Han, Minister of the
event delved into the anticipated significance ity Taiktinang

. . . . . Sport; Stjepan Oreskovic,

of family businesses, shedding light on their po- Ph. D., Principal Investor,
tential contributions to future economic growth, M+Grupa; Nusa Pavlinjek,
job creation, innovation, and social cohesion. By EELTE) Dl ity

. . Group; Jure PodkriZnik,
examining the delicate balance between legacy S, (Biaiive Bl
and innovation within these businesses, we can Podkriznik Group; Jure
anticipate their ability to navigate challenges, R

. . . & Operations Officer,

adapt to the evolving times, and foster sustain- Smart Comand Klemen
able development. The stories and projected Sesok, C0O, Iskra
successes of family businesses in Slovenia and
the region offered valuable insights into their
anticipated importance and future role in shap- I ‘___ J
ing a thriving and resilient economy. A Jure Remskar, Smart Com d.0.0.; Matthias Eckert, emc2invest; Ivo Boscarol, Pipistrel
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A Jure Mikuz, Managing Partner, South Central Ventures; Matjaz Filipi¢, Partner & Founder, KF Finance &

ALFI Funds; Janez Skrubej, Partner, Invera Equity Partners; Marko Ketler, Senior Partner, Ketler and Partners,
Member of Karanovic

!

A Niklas Pichler, Blackpeak Capital; Rob Irving, Ph.D., Global Private Equity,

Innova Capital; Matjaz Ulcar, Law Firm Ulcar & Partners

GUESTS

Andrzej Bartos, Senior Partner,
Innova Capital; Rok Capl, Acting
Director, SPIRIT Slovenia; Matjaz
Filipi¢, Partner & Founder, KF
Finance & ALFI Funds; Rob
Irving, Ph.D., Co-chair, Global
Private Equity, Dentons; Marko
Ketler, Senior Partner, and
Attorney at Law, Ketler and
Partners, Member of Karanovic;
Jure Mikuz, Managing Partner,
South Central Ventures;

Niklas Pichler, Managing
Partner, Blackpeak Capital;
Janez Skrubej, Partner, Invera
Equity Partners; Matjaz Ulcar,
Managing Partner, Law Firm
Ulcar & Partners.

I
FRIDAY, SEPTEMBER 22, 2023
ROUNDTABLE:

Green Heart
of Europe:
Hub for High-
Tech and
Innovation

The panel “Green Heart of Europe: Hub for
High-Tech and Innovation” developed the
idea that Slovenia is the green heart of Eu-
rope, with its strategic location at the Euro-
pean crossroads of opportunity and access
to markets in both Western and Eastern
Europe. The panelists also drew attention
to the facts and challenges of an unstable
business environment, which hinders the
potential of a unique country like Slovenia.

Google

FRIDAY, SEPTEMBER 22, 2023
ROUNDTABLE:

synergizing Humans and Tec

hnology: The Pow-

er of Al for Future of Innovation and Business

The speakers of the conference’s last panel,
“Synergizing Humans and Technology; The
Power of Al for Future of Innovation and
Business,” addressed a topical subject: Al.
Its future is exciting and uncertain, with
countless potential benefits, from improving
healthcare and education to increasing ef-
ficiency and productivity across industries.
However, concerns remain about its impact
on employment, privacy, and security.

GUESTS:

Martin Bauml, Senior Staff
Engineer, Google; Benjamin
Gosar, President of the
Management Board, Triglav
Skladi d.0.0.; Josko MrndZe,
Country Director, Adriatics
Region, Google; Igor Papi¢, Ph.D.,
Minister of Higher Education,
Science and Innovation; Mitja
Pirc, Ph.D., Director, Kearney;
Jaka Repan3ek, Founder,
RePublis, and Co-chair of the
AmCham IP Committee.

A Josko Mrndze, Google

Synergizing Humans and Technals
The Power of Al forFure
of Innavation aad Businass

A Mitja Pirc, Ph.D, Kearney; Josko Mrndze, Google; Benjamin Jo3ar, Triglav Skladi, d.o.0.; Jaka Repansek, LL.B. MBA, RePublis; Igor Papic, Ph.D,
Minister of Higher Education, Science and Innovation; Martin Bauml, Google
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South Central
Ventures

GO-CREATORS
OF THE
DIGITAL
REYOLUTION

A

Jure Mikuz
Managing Partner, South
Central Ventures

uring the lifetime of us who currently
occupy this planet, there is hardly an
D innovation that has changed our lives to

a greater extent than the revolutionary

development of mobile communication

technologies. The invention and global
expansion of mobile technologies has resulted in a huge
leap and - especially in the geographical areas which
had previously lagged behind the developed world as
regards fixed communication infrastructure - it made
the level of many services deliverable via mobile devic-
es comparable between parts of the world that greatly
differ in terms of development.

The explosive pace of mobile technologies develop-
ment not only revolutionized human communication,
but consequently accelerated the use of the Internet,
as users were no longer tied to their computers and
they started using internet services on the go. The
Internet of Things brings faster data transfer, chang-
ing the ecosystem into a network of sensors and data
processing centers with the aim of optimizing the

use of human resources and improving the quality of
life in general. We are entitled to legitimate concerns
about the impact of digital social networks on the
development of interpersonal relationships, but social
networks today are much more than just Facebook and
Instagram. As with any novelty, this one too can only
bring benefit to those who know how to use it properly,
whereas it punishes naivety.

Because of the expansion of mobile technologies, along
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with connectivity at practically every inch of the Earth’s
surface, the business landscape will never be the same
again. Arguably, the mobile revolution was not enough
to convince a critical mass; it needed the power of
nature, which came in the form of a global pandemic

in 2020. Science, therefore, with nature’s help, brought
down traditional business models and customs and
significantly accelerated the process of digital transfor-
mation in the business world. The emergence of new
business models made possible by the development

of digital technologies provided for the renaissance of
young tech companies, many of which have outgrown
traditional corporations. Increasingly more entrepre-
neurs are taking advantage of digitalization, significant-
ly contributing to shaping the business environment

of the future. The physical location of their employees
and customers is of no importance to them, and best of
all, their operations are much more efficient than those
of traditional companies lagging behind in the digital
transformation process.

Take a look at your rhythm of life and try to imagine
how you lived a decade ago and how you live today.
How many e-mails did you receive and answer on your
mobile today? Did you do it from the office, on the
train or while watching your child’s sports practice in
the afternoon? And as you are preparing a document -
anywhere in the world - that you have to digitally send
to your potential customer tomorrow at the latest, your
colleagues, whose whereabouts you do not even know,
can help you edit it in real time. Although dislocated,
you work together, on the same document, in real time.

PHOTO:
Unsplash

How many financial transactions have you made via
mobile banking without having to stand in line at the
bank? When was the last time you saw your accountant
in person? Did you leave for work ten minutes earlier
because you had checked the traffic conditions using

a mobile app, which also advised you to dress a little
warmer because winter is coming? The productivity
made possible by the digital revolution and the result-
ing connectivity cannot be compared to how it was
before.

The flexibility and increased productivity would not ex-
ist without the aforementioned tech start-ups. The lat-
ter would not exist without highly motivated individuals
who want to co-create a business environment in which
modern technologies help business and individuals to
boost efficiency. Nor would they exist without financial
investors, as they are a necessary component of these
companies’ development in the stages preceding prod-
uct commercialization, which ensures stable operations.
Venture capital is a key element in the development of
modern business ecosystems, and the beauty of it is
that it represents the fusion of entrepreneurship and
the financial industry. We investors are aware of the
responsibility we assume in the early stages. The satis-
faction of knowing that we are co-creating future global
winners always outweighs the risk-associated problems
that we face together with the companies’ founders.
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GODING FUTURE:

Irena Nancovska Serbec,
Ph.D.

Assistant Prof., Department
for Mathematics and
Computer Science, Faculty
of Education, University of
Ljubljana

ow is computer sci-

ence taught in primary

H school and what is the

role of computational

thinking? When would

it be most appropriate

to start teaching students computa-
tional thinking?

NS In many countries, such as
the United Kingdom, Australia, Slova-
kia, the Czech Republic, and Poland, as
well as neighboring Croatia, computer
science has become an indispensable
element of the compulsory curriculum.
Computer science is taught gradually,
with students at the entry levels (kin-
dergarten and the first triad) focusing
on developing basic concepts such as
logical thinking and the use of algo-
rithms. The basics of block-based cod-
ing, etc. are introduced in the second
triad. Computer science is taught by
generalist teachers.

Computational thinking is a way of
thinking employed in defining and solv-
ing problems. It entails thought pro-
cesses that are based on the fundamen-

tal concepts of computer science. At the
same time, it develops an understand-
ing of the strengths and limitations of
human intelligence and AI It includes
breaking down problems into smaller,
manageable parts, recognizing patterns,
abstracting key information and using
algorithms, as well as analyzing and
evaluating different solutions. Accord-
ing to psychologists, early introduction
of the basics of computational thinking
contributes to comprehensive cognitive
development, as it comprises a general
approach to problem solving through
play, object manipulation and other un-
plugged methods more suitable for the
preschool period.

Is computer science teaching in Slove-
nia comparable to that in neighboring
countries, in Europe and globally?

LNS.___ No. In Slovenia, information
science is compulsory only one year in
secondary schools, with a “loose” sub-
ject curriculum. In contrast, in countries
such as Poland, Slovakia and the Czech
Republic, computer science has been a
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compulsory part of the education system
for decades. Croatia introduced com-
pulsory computer science education in
2018. In some countries, such as Austria,
computer science lessons cover digital
literacy development to basic computer
skills. That being said, we are missing the
opportunity to compete with our neigh-
bors and on a global scale. It is inter-
esting, however, that computer science
was taught in some Slovenian secondary
schools already back in 1974, which was
avant-garde at the time.

How can teachers support and pique
students’ interest in computer science
in the classroom? How do they spot
computer talent?

NS One of the ways to popu-
larize computer science is through
computer competitions. Among those,
ACM Bober stands out, a competition
in computational thinking that has been
held in Slovenia since 2011. Every year,
24,000-30,000 pupils and students com-
pete at the school level. Another popular
competition is ACM Pisek, a block-based
coding competition. It was first orga-
nized in 2020, whereas this year it is held
at the national level for the first time. In
addition, there are several other pro-
gramming competitions, where talents
are showcased. Creative computing is
developed at computer summer schools
and workshops, which are unfortunately
only available to the privileged.

Do teachers in Slovenia acquire the
necessary knowledge and skills to
teach “modern” computer science?

NS In Slovenia, future comput-
er science teachers are educated at the
Faculty of Education of the University
of Ljubljana and the University of Mari-
bor, for the most part as teachers of two
subjects - mathematics and computer
science. Despite some teachers being
qualified to teach modern computer
science, there is a shortage of teachers
in this field. The number of graduates
of computer science teaching courses
at the Faculty of Education of the Uni-
versity of Ljubljana is low, about 5-10
per year, partly because computer sci-
ence is an optional subject. The nec-
essary knowledge can also be obtained
by further education of information or

computer science specialists, equip-
ping them to teach computer science
through the Pedagogical-Andragogical
Education program. However, there are
even fewer such teachers, also because
of low teachers’ salaries.

How is technology changing the way
we teach and learn? How is the role
of the teacher changing in the light of
new pedagogical trends? Do you have
any ideas for rebranding and how to
improve the reputation of the teach-
ing profession and bring it closer to
the younger generations?

Lns. Technology has brought sig-
nificant changes to the way of teaching
and learning, enabling individualiza-
tion, adjusting the pace and creating
interactive learning experiences. The
role of the teacher changes according-
ly, with mentoring becoming crucial, as
the teacher must encourage indepen-
dence. The new teaching practice em-
phasizes collaborative learning and the
use of technology as a tool for creating
and sharing knowledge.

To rebrand the teaching profession, it
is important to emphasize and promote
the leading role of teachers in forming
learning experiences as well as to fos-
ter innovative approaches and provide
teachers with continuous in-service
training. Improving the reputation of the
teaching profession can also be achieved
through campaigns that highlight the
key role of teachers in shaping the future
of young generations. Highlighting pos-
itive stories can further strengthen the
reputation of the profession and attract
young talents to the educational sphere.
An additional incentive to opt for the
teaching profession is scholarships for

personnel in short supply.

How does artificial intelligence con-
tribute to improving the educational
experience of pupils and students in
Slovenia? Can gamification serve as an
effective practice to bring the subject
of learning closer?

NS Artificial intelligence has the
potential to improve educational expe-
rience through personalized learning.
Intelligent tutors facilitate an authen-
tic learning experience for students
through the analysis of progress data.
Gamification, an effective practice of us-
ing games in lessons, can increase moti-
vation and create an interactive learning
environment conducive to the success-
ful delivery of the subject of learning. At
the Department of Computer Science
and Didactics of Computer Science, col-
leagues and students develop didactic
computer games through project-based
learning and then test them in class.
They have received several awards for
their innovations at computer game
conferences, even among strong com-
petitors from the industry.

I also notice that (future) teachers
have an ambivalent attitude towards
generative artificial intelligence, such
as ChatGPT or Midjourney. On the one
hand, AT helps them in lesson prepara-
tion, whereas on the other hand, it opens
up possibilities for one-click plagiarism.

How can schools better prepare stu-
dents for the challenges of the 21st
century, such as climate change and
digitization?

NS Schools can better prepare
students for the challenges of the 21st
century by incorporating interdisciplin-
ary approaches such as environmental
education and digital literacy. Project
work, practical experience and cooper-
ation with the community enable stu-
dents to come into direct contact with
modern challenges. Connecting with
experts from different fields broadens
the learning experience and enables the
acquisition of knowledge for the future.
Computer science is thus becoming a
key skill complementing other knowl-
edge of the subject and approaches, and
preparing students for successful en-
gagement in modern society. 3



“Practice isn’t the thing you do once you’re good.
It’s the thing you do that makes you good.”

MALCOM GLADWELL
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HallsellTM Hansen Beck is the global expert
and partner for creating positive
BeCk and sustainable business

EXPLORE, MASTER, DELIVER. tI‘anSfOI‘matiOI’l.

www.hansenbeck.com | info@hansenbeck.si
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A Bostjan Strazar, Suzana Sturm, Tina Gorenc, Bojana Florjanci¢ in Joze Leni¢

LEAN ON LEADERS
10 OVERCOME
UNCERTAINTY

Leadership drives success in uncertainty

What does it take to succeed in this uncertain environment?

As organizations grapple with growth and rapid technological
advancements, leaders have emerged as a key factor in success.
Companies increasingly find there is a need for individuals who can
adeptly guide others through turbulent journeys of change.

However, the shape of leadership has evolved. It used to be the
case that leaders in organizations ascended to their roles based on
proficiency in their fields. The best salespeople got promoted to
sales managers and the best engineers took on the role of research
leads. It made sense. However, things have changed and sustained
success today hinges on the ability to impact and inspire others.

So, how important is this ability?

A Gallup study highlighted the staggering statistic that up to
70% of team engagement can be attributed to the influence of a
manager or leader. This underscores the tangible impact leaders
can have on the success and satisfaction of their teams.

A

Bojana Florjancic,
Partner and Training Leader, Hansen Beck

We live in an era of rapid and
unprecedented change not
seen in any other era in history.
Sometimes, progress and
change seem relentless. Hardly
a week goes by when there
hasn’t been another techno-
logical shift, another geopo-
litical earthquake or another
announcement of business
restructuring or initiative. While
on the surface this might seem
exhausting, these constant
transformations also allow us to
see—and help others see—op-
portunities.
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Leadership starts with a vision

So, where does good leadership start? It starts with a powerful vision—a crystal-clear
mental image or idea that propels individuals beyond societal norms and personal fears.
A vision gives us meaning, guides our decisions, and provides the energy we need to act.

The ability to envision success and take matters into your own hands has distinguished
many leaders and famous people throughout history. For example, Harriet Tubman was a
renowned U.S. civil rights leader who escaped slavery and saved hundreds of slaves from
the worst fate. The greatest football player in history, Pelé, was known for his ability to
envision success on match day.

However, vision alone is not enough for tangible results. Leaders also need to act and
compel others to act.

Goals and obstacles

Your actions need to be guided by goals, either professional or personal. When thinking
about goals, we recommend that you utilize the well-known framework of S.M.A.RT. goal set-
ting, which is a practical and effective approach to turn visions into tangible results. If you're
not already familiar with it, we recommend that you Google it (or ask ChatGPT about it).

While goals help you develop your own skills and guide your actions, the fact is you're
not living in a vacuum. In your professional life, you work in an environment with many
obstacles, where not everything depends on you. You might find yourself slowed down by
other people (what we sometimes refer to as ‘You obstacles’) and material and physical
limitations (which we refer to as ‘It obstacles).

‘It obstacles’ will never go away. These are things such as state of the economy,
regulatory environment, supply chain constraints, and other challenges that are simply
outside our control. What about ‘“You obstacles’, meaning other people we interact with on
a daily basis? Given the almost unending range of human experiences and characteristics,
we cannot expect others to think and act like us.

You cannot motivate people directly

Still, as leaders we have to motivate others to act. The catch is that it’s really hard to
motivate them. In the words of Phil Jackson, who coached the Chicago Bulls to six NBA
championships: “I don’t motivate my players. You cannot motivate someone. Players will
motivate themselves... all you can do is to provide a motivating environment.”

How do you create a motivating environment? By fostering an atmosphere that rewards
ambitious individuals. Of course, people need good salaries, flexible working conditions, and
an attractive environment to work in. But that’s not really what motivates them.

To attract and keep the best people you need to focus on relationships. To see just how
important this is, let’s look at another example from sports—English football club Leicester
City. The team reached unprecedented success in the 2015/16 campaign when it beat the
odds of 5000:1 to win the championship. To put this into perspective: the team had worse
odds of winning than the Queen having a number one single that year!

London Business School analyzed their achievement and found that a large share of the
success can be attributed to individual talks the club manager had with team players. By
talking with them openly, he created a motivational context, aligning individual capabilities
with organizational goals, and shaping an environment conducive to success.

This approach aligns people’s motivation and their capabilities with organizational
goals and values. It allows people to feel like they belong and creates an environment that
encourages innovation and creativity.

Long-term success depends on values

So, a leader’s role is to create a motivational environment rather than directly motivate
individuals. Of course, team members are responsible for their motivation and capabilities,
but leaders play a crucial role in cultivating trust, developing capabilities, and influencing
the organizational environment.

Here, we again circle back to our starting point—a leader is not a leader because of their
technical skills. What makes them an effective leader are their interpersonal and soft skills
that can align company values with individuals’ motivation. In a world full of uncertainty
long-term success requires companies to crystallize their values and create an environment
that allows people to get behind them.

And there is no way of achieving this without effective and visionary leaders.
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10 YEARS, ONE VISION:
PARTNERSHIP FOR CHANGE

The Partnership for Change has been a beacon of innovative
cooperation between employees in Slovenia’s public and private
sectors for a decade, aiming to transmit and use good ideas, practices,
and valuable solutions and facilitate employee exchanges. In this
dynamic program, professionals from the civil service and business
sphere have consistently pushed boundaries, shattered stereotypes,
and scripted inspiring narratives. They have shown that the synergy
between the government and the private sector can be reimagined

to work in innovative, impactful ways. Every year, we have solved
challenges considered crucial by various societal stakeholders.

Rounding Off with Round 9

This year three projects have proven that
with enough willpower, determination, and
willingness to cooperate, important small
victories can be achieved on the way to
ultimate success.

AmcCham Future of Work and Education
Committee: Boosting the country’s com-
petitiveness by facilitating the employ-
ment of foreign experts

Being aware of the need for highly educated
staff in Slovenia, in 2023 the working group
within the Future of Work and Education
Committee endeavored to shorten the pro-
cedures for recruiting foreign citizens. Name-
ly, in Slovenia, a highly qualified workforce

is in short supply, as due to more favorable
tax and other policies such workers seek resi-
dence and employment elsewhere, which has
an adverse impact on the domestic economy.

The world has been evolving into a global
village, with work processes becoming more
flexible. We have been witnessing workers
moving to foreign countries as well as digital
nomads, who normally do not settle in one
location for a stretch of time. It is precisely
for this reason that Snowball, a think tank of
young people, has prepared a three-year pro-
gram to attract such profiles to the country.

The University of Ljubljana, Faculty of
Computer and Information Science: The
introduction of a compulsory course -
Computer and Information Science in
primary and secondary schools - so that
we will design our future

Digital skills, competences, digital literacy,
and knowledge of digital technology are
the fundamental skills of the 21st century
that we need to be active creators, not

just followers. Individuals and society will
be successful if we not only use digital
technology, but also understand and
master it. In 2023, a major portion of the
Future of Work and Education Committee’s
activities focused on introducing computer
and information science in primary and
secondary schools as a mandatory subject.

The Ministry of Infrastructure and the
Sustainable Mobility and Transport Policy
Directorate: Sustainable commuting

The green transition is increasingly talked

about in the corporate sector; however, we
can launch good practices ourselves. The
Ministry of the Environment, Climate and
Energy thus organized the Bike to Work
campaign, and such practice is rewarded
with incentives to make a bicycle the
preferred option over the car when choosing
a means of transport.

Work process flexibilization brings flexible
working hours. The said Ministry introduced
a flexible hours schedule on a test basis,
allowing flexible working hours. The initiative
met with an extremely positive response.

I
10/10

As we reflect upon 10 years and 9
successfully executed rounds, it’s
bittersweet to announce that we are
concluding the program in its current
form — the problem-solving rounds

and exchanges that many have come to
value. Yet, the core spirit of Partnership
for Change remains undiminished. While
the program is evolving, we're laying the
foundations for a renewed platform, one
that will continue to champion positive
changes in society and amplify the power
of collaboration. Here’s to the next 10/10
chapter of making a difference!

10 Years, 400+ Exchanges
10 Years, Infinite Highlights
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|
Round 3

Slovenia’s brand - How to
strengthen the national brand

“| feel Slovenia”

In Round 3 of the Partnership for Change,
the | feel Slovenia team faced the challenge
of reactivating the “I feel Slovenia” brand,
namely to identify and highlight the key
values of Slovenia as the basis for boosting
the recognition of the brand both at home
and abroad. The team promoted the
positioning slogan | feel Slovenia, green.
creative.smart in the corporate sector, with
an emphasis on start-ups. It intensified the
promotion of the “I feel Slovenia” brand at
Ministry events in cooperation with SPIRIT
Slovenia Business Development Agency.

|
Round 4

Slovenia 4.0: Eliminating paper
billing in Slovenia! - Managers’
Association of Slovenia

The annual cost of paper invoices issued
from kindergarten to the end of secondary
school exceeds seven million euros at the
national level. In Round 4, the Managers’
Association participated in the project
“Eliminating paper billing in Slovenia!”.
Through this positive communication
campaign, two main target groups, namely
the management of educational institutions
and children’s parents, were called upon

to replace paper bills with e-invoices using
the channel provided free of charge by the
Public Payments Administration to budget
users. The goal was to set a Guinness record
for the number of transitions to e-invoice,
thus increasing the recognition of Slovenia
and awareness of sustainability. Through
awareness raising and training, the challenge
contributed to the number of recipients of
e-invoices having increased by 38%.

Slovenia - Green Reference
Country in Digital Europe: how to
instill this ambition into 300,000
Slovenians -

We Will Be Engineers!

The challenge Slovenia - Green Reference
Country in Digital Europe: how to install

this ambition into 300,000 Slovenians

was prepared as part of the We Will Be

Engineers! project. The topic addressed was
how to realize the vision of a green reference
country and extend it to as many users

as possible. To this end, a digital quiz was
organized with the aim of reaching 300,000
Slovenians and identifying an inspirational
environment for talents. More than HALF A
MILLION Slovenians were reached!

|
Round 5
I’m a Teacher! -

AmcCham Slovenia

In the framework of the national platform
Partnership for Change and AmCham
Slovenia, the “I'm a Teacher!” initiative

was created in Round 5 of the program in
February 2019, which spreads good practices
of teachers in Slovenian schools. The goal
of the initiative is to give a voice to teachers
who believe their work is a mission, who
seek the best in students with exceptional
dedication and who can be role models

for future generations of teachers. We are
convinced that great people are the key to
making small and big changes happen.

|
Round 6

Mobile Application e-Taxes
- Financial Administration of

Slovenia

The goal of the successful Round 6
challenge of the Partnership for Change
- ‘Mobile Application e-Taxes’ was to
enable company representatives a simple
yet sufficiently secure registration in the
mobile application e-Taxes, which contains
well-structured and useful functionalities,
thus encouraging them to keep up to
date with the tax issues of their company
on an ongoing basis. This was intended
to facilitate the fulfilment of their tax
obligations and exercising of their rights.

|
Round 7

The National Institute of
Chemistry: NICKI: Proof of
Concept Incentive

The National Institute of Chemistry has
succeeded in connecting both with
representatives of innovative companies as
well as with public research organizations

and ministries. In the scope of this project,
they were later joined by the Jozef Stefan
Institute, and together they put forth
proposals for improving the innovation
environment in Slovenia, which were sent
to the Ministry of Education, Science and
Sport. The proposals were the fruit of the
hackathon that was carried out with the
aim of improving the visibility and activities
within the innovation environment in
Slovenia and was organized in cooperation
with key stakeholders in the Slovenian
innovation environment.

The Institute of Oncology
Ljubljana: Proton Therapy

in Slovenia - a Responsible
Contribution to Society and the

Public Healthcare System

The Institute of Oncology Ljubljana wants to
build a proton center where cancer patients
would be treated with state-of-the-art
technologies. As part of the Partnership for
Change, they received the support of the
Council of the Institute of Oncology Ljubljana
for the center, formed a project group for
the proton center that helps with expert
content, and established a relationship with
the Ministry of Health, which would serve to
define the modus operandi and construction
of the proton center.

|
Round 8

AmCham Ready 4DFuture
Committee: There Is No Green
and Digital Society Without ICT

Professionals

Slovenia lacks several thousand ICT
experts specializing in, for example, big
data and artificial intelligence. There are
concerns that, therefore, as a country,

we will fail to fulfill our potential and will
be unable to keep up even with the most
basic development. If we increased the
number of ICT professionals and thus gain
new opportunities for the development

of the economy, country, and society, we
would be able to transition to a green and
digital society. Accordingly, the Committee
prepared 18 measures for more ICT
professionals.

CVATIVEMSI

REPUBLIKA SLOVENIJA
MINISTRSTWO ZA | AVND UPRAVD

AmCham
Slovenia
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PROMETHEUS
PROJECT:

In just over a year, the Prometheus
Project has become a catalyst in
reshaping workplace dynamics,
prioritizing the delicate balance
between work and life, and pro-
moting gender equality. It is not
just a concept; it is a concrete
effort to bring about real change.
At its core, the Prometheus
Project seeks to empower individ-
uals by providing them with the
tools to effectively manage their
professional and personal lives,
regardless of their professional
role. Over the past year, the proj-
ect has achieved several notable
milestones that mark a p shift in
organizational culture.

Thanks to the project’s efforts, deci-
sion-makers and national stakeholders have
become more aware of the importance
of work-life balance and gender equality.
Empowerment is at the heart of the Pro-

-
L —

metheus Project, empowering workers and
managers to take control of their work-life
balance. Recognizing the unique challenges
posed by the COVID-19 pandemic, the proj-
ect addresses the elephant in the room by
acknowledging how personal circumstanc-
es affect this delicate balance. Drawing on
scientific evidence, the Prometheus Project
has uncovered a strong link between work-
life balance challenges and overall work-
place satisfaction, revealing hidden truths
that inform future strategies. The project’s
impact extends beyond corporate boundar-
ies, raising public awareness of the central
role of gender equality in business.

The Prometheus Project’s ensemble of
partners includes:

Lead Partner and Project Initiator:

® American Chamber of Commerce -
AmCham Slovenia

® Slovenian Partners:

® Gender Equality Research Institute,
Maribor

e Merkur trgovina d.o.o.

a2l

Norway
grants

REPUBLIC OF SLOVENIA
MINISTRY OF COHESION AND REGIONAL DEVELOPMENT



® Riko, industrijski, gradbeni inzeniring in
leasing, d.o.0

® Knauf Insulation d.o.o0., Skofja Loka

® Public Scholarship, Development,
Disability, and Maintenance Fund of the
Republic of Slovenia

® Al Slovenija, telekomunikacijske storitve,
d.d.

e AMZS d.d.

e University of Maribor

Norwegian Partner:

e Norges Automobil-Forbund, the
Norwegian Automobile Foundation

Made possible through financial support
from Norway Grants, the Prometheus
Project aligns with Norway’s commitment
to a sustainable, competitive, and
inclusive Europe. Slovenia actively
participates in this program through
various initiatives, including education,
scholarships, apprenticeships, and youth
entrepreneurship. The Prometheus Project,
initiated on July 1, 2022, is set to continue
until April 30, 2024.

For more information, visit
www.amcham.si/en/advocacy/
prometheus/ or explore the
project’s activities and take

a quiz on their website at
https://www.projekt-promete;j.
si/?lang=slSI. Working together
for a green, competitive, and
inclusive Europe -
www.norwaygrants.si/en/.

Ayen wes A
-

vemur @rico
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NT CONFERENCE

AmCham Slovenia is a proud longtime partner of the NT Conference. Each

year, the event showcases the intersection of modern technology, business
expertise, and collaboration, which plays a central role in insightful discussions

on technological advancements. In 2023, AmCham Slovenia’s business lunch
featured Lidija Kralj, an analyst and consultant at the European Commission and

a distinguished professor leading educational reform in Croatia, discussing steps
toward reform and the importance of computer science in schools with Vida
Dolenc Pogacnik, COO and International Cooperation Director, AmCham Slovenia.

FANFARA

AmCham Slovenia proudly sponsored the 16th annual Fanfara Conference,
demonstrating our commitment to supporting innovation and education in
Slovenia. We are excited to contribute to an event that brings together students
and professionals to explore the dynamic intersection of marketing, technology,
and artificial intelligence. The success of Fanfara reflects our dedication to
empowering the next generation of marketers and fostering collaboration
between academia and industry.

INFORMATION SECURITY: TRUST IN PEOPLE AND TECHNOLOGY

AmCham Slovenia was once again a proud partner of the cybersecurity
conference titled “Information Security: Trust in People and Technology,”
organized by the Faculty of Criminal Justice and Security, University

of Maribor, on November 8, 2023. The well-attended conference
featured a career fair for future talents in information and cybersecurity,
along with a panel discussion in the first part of the conference

titled “Cyber Resilience in the Digital Age: Securing the Future of
Modern Business.” The roundtable was led by Vida Dolenc Pogacnik,
COO and International Cooperation Director, AmCham Slovenia.

EISEP

AmCham Slovenia is proud to partner with the European Institute of
Compliance and Ethics (EICE), a global business compliance and ethics event
featuring renowned speakers like Richard Bistrong and Ruth Steinholtz. This
international conference, with participants from three continents and eight
countries, delved into crucial topics such as ethical decision-making under
pressure and practical strategies to foster ethical cultures within organizations.
Anand Kumar Guruswamy’s innovative insights on gamifying business
compliance added a creative dimension. AmCham Slovenia is honored to
contribute to this initiative, promoting the importance of ethics and integrity
in global business practices in the AmCham Business Leaders Club framework.

IEDC

AmCham Slovenia was also a proud partner of the IEDC - Bled School of
Management conference, organized in collaboration with media partner
Bloomberg Adria. The event gathered around 400 executives, experts, and
government representatives from Slovenia, Croatia, and various other countries.
The conference provided a valuable opportunity to explore the limitless
possibilities achievable with dedication, courage, knowledge, and a strong
network. Ms. Ajsa Vodnik, CEO of AmCham Slovenia and Chair of AmChams

in Europe, shared her expertise at the event titled “Crisis Environment and

the Benefits of Networking,” highlighting the crucial role of networking in
navigating challenging business environments.
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WHAT IS
THE REY T0
SUCCESS I
SCIENCE AND
INNOVATION?

with Igor Papic¢, Ph. D.
|

ow would you assess the
current environment

H for the development of
science and innovation
in Slovenia?

1p___ The adoption of the new Sci-
entific Research and Innovation Activ-
ities Act (ZZrID), which provides for a

gradual increase in science funding up
to 1% of GDP, is an important step in the
development of science. We want to in-
crease this percentage to 1.25% of GDP
from public funds and to 3.5% together
with the corporate sector.

According to the European Innova-
tion Scoreboard (2022 data), Slovenia’s
performance is currently 93.5% of the
EU average, which places it in the group
of moderate innovators. Innovation
leaders in the EU are Sweden, Finland,
Denmark, the Netherlands and Belgium.
Slovenia’s ranking on the innovation
scoreboard is satisfactory, but far from
fully so, and Slovenia’s goal is definitely
to return to the ranks of strong innova-
tors. In the future, we will do our best to
make Slovenia progress from moderate
innovators through the group of strong
innovators to innovation leaders. An ac-
tion plan for advancement on the inno-
vation scoreboard is in the pipeline.

In your opinion, what are the optimum
conditions for the development of sci-
ence and innovation, and what is Slo-

i =

venia doing to create such conditions?

Lp___ The strategic direction of the
Ministry of Higher Education, Science
and Innovation (MVZI) is to promote
cooperation between the research com-
munity and the corporate sector or so-
ciety in a wider context, along with the
transfer of knowledge and innovation.
In short, the basic direction is faster de-
velopment and an increase of corporate
added value.

The foundation for development is a
well-functioning, transparent and pre-
dictable system that the state must es-
tablish. Support instruments (e.g., ten-
ders) must be prepared on this basis for
cooperation to materialize.

In Slovenia, a lot of effort has been re-
cently devoted precisely to building the
system - the implementation of the new
Scientific Research and Innovation Activ-
ities Act (ZZrID). A uniform agency (Slo-
venian Research and Innovation Agen-
¢y — ARIS) has been established, which
combines support for basic research, ap-
plied research and innovation in a single
place, with the goal of setting up a single
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point for support along the entire TRL
scale. This will improve the transparency
and predictability of funding and support
schemes, including for cooperation be-
tween science and business. On the other
hand, the new agency facilitates better
interministerial coordination in the field
of science and innovation. The Agency is
already operational and the foundations
for its innovation section to start working
are being established.

How could we further encourage coop-
eration between business and science?

Lp___ With various measures, the
state strengthens the culture of inno-
vation and encourages cooperation and
the transfer of knowledge, as well as
promoting acceptance of creativity and
change. A national platform is being
designed to connect all stakeholders of
the research and innovation ecosystem,
through which we want to improve in-
formation, establish a strategic dialogue
and exchange good practices.

Companies must themselves iden-
tify opportunities to create new value
or satisfy unmet needs in the market.
I expect that the corporate sector will
be interested in establishing long-term
collaborations and will form long-term
partnerships with the research sphere.
An excellent example of such coopera-
tion is the GREMO initiative in the au-
tomotive industry.

What are the key advantages (com-
pared to other EU countries) offered
by Slovenia to domestic companies
that innovate and develop innovative
products?

1p___ The key advantage of Slovenia
is its top knowledge in certain niches,
which we currently do not know how
to effectively tap into or transfer from
the academic environment to the cor-
porate sector. We boast educated and
productive staff, a safe environment
and a geographical position in the heart
of Europe. We are creating an attractive
research system, while at the same time

|
SCIENTIFIC RESEARCH
AND INNOVATION
ACTIVITIES ARE KEY
TO THE DEVELOPMENT
OF SLOVENIAN SOCIETY
AND THE ECONOMY.”

— IGOR PAPIC, PH. D.

Igor Papic, Ph. D.
Minister of Higher
Education, Science and
Innovation
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developing the necessary financial re-

sources and networking opportunities.

Is our goal to become an R&R hub?
How can this be achieved?

Lp___ We have set ourselves the goal
of making Slovenia a land of knowledge,
science and innovation, and to be recog-
nized as such in the world.

We have demonstrated our clear
intention in this respect by signing an
agreement for the development of Slo-
venia between business, science and
politics. This is an agreement on strate-
gic cooperation between the Chamber
of Commerce of Slovenia (GZS), the
Coordination of Independent Research
Institutes of Slovenia (KOsRIS), the Slo-
venian Rectors’ Conference (RKRS) and
the Government of the Republic of Slo-
venia in the field of technological devel-
opment and innovation breakthrough.

The prerequisite is a well-organized
system environment and predictable
legal bases for operation. As already
pointed out, both elements have been
addressed, and we are building a frame-

PHOTO:
Unsplash

work for effective implementation. A
very important element is the building
of trust between knowledge institutions
and the corporate sector.

How can highly qualified staff be mo-
tivated to stay in Slovenia and how
can we attract them from abroad?

p___ At the Ministry, we want to
emphasize the need to distinguish be-
tween knowledge or brain drain and
brain circulation. Circulation is import-
ant for higher education and science as
it enriches its fundamental mission -
the creation and transfer of findings in
the research and teaching process.

Even if young talents stay outside the
borders of Slovenia, this is not neces-
sary brain or knowledge drain, as many
are very actively involved with Slove-
nia, namely they help promote Slovenia
abroad and strengthen ties with oth-
er countries (scientific diplomacy of a
kind). A good example is the members
of the Association of Slovenes Educated
Abroad (VTIS) and the American-Slove-
nian Education Foundation (ASEF).
Providing suitable conditions for circu-
lation is one of the measures that can be
used to prevent brain drain and depar-
tures abroad. We are planning to intro-
duce the so-called Slovenian ERC proj-
ect, featuring special tenders targeted at
experienced Slovenian researchers who
wish to return from abroad. We want to
modernize the system of higher educa-
tion and research scholarships for inter-
national mobility. This includes encour-
aging the mobility of domestic students
and employees to go abroad for a certain
period, as well as attracting internation-
al students and employees from inter-
national higher education and research
institutions to come to Slovenia.

Ad Futura currently offers study
abroad scholarships only to Slovenian
students. We will change this, so that it
will also provide scholarships for stu-
dents from abroad.

How can we ensure highly qualified

staff in STEM and ICT, where the
shortage is severe?

Lp___ We need to do more, especially
in terms of promoting professions from
a wider field of natural sciences and en-
gineering. Because of the stereotype that
such studies are more suitable for boys
than girls, we have lost and, are still los-
ing, alarge part of our talent. This is a loss
for society and the corporate sector.

As a professor, I can assure you that gen-
der does not play a role in studies, and
there are no programs or professions that
are more suited to either men or women.

However, we must understand that
encouraging girls to study STEM and ICT
starts at home and continues at school.
Parents and teachers must encourage
students to develop various talents and
then decide on a future profession.

It is important that the corporate
sector participates in the promotion of
these professions, namely it should pro-
vide attractive jobs.

Let us conclude with a look ahead.
What do you think the future holds for
Slovenian scientists and innovators?

Lp___ Scientific research and innova-
tion activities are key to the development
of Slovenian society and the economy.
Despite the tight public finance situation
and the remediation of the consequences
of floods, the Government of the Repub-
lic of Slovenia has decided to continue
and increase support for science and in-
novation, pursuing the approach of the
countries with the greatest development
success, where development and growth
are based on knowledge and innovation.
In these conditions, the said direction of
the Government and the increase of the
integral state budget funds puts a great
responsibility on research organizations
and institutions in the scientific research
and innovation ecosystem to ensure that
the funds are used efficiently, with the
greatest possible impact on the devel-
opment of the economy and society as a

whole. %
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v

Vesna Vodopivec
Executive Assistant to the
Management Board of NLB

THEMOST SO
AFTER HUMAN

SUPPLY

with Vesna Vodopivec

Facilitating a good work-life balance is be-
coming an increasingly important aspect
of a good employer in the eyes of employ-
ees. How can an employer provide a good
work-life balance to employees?

VV.___Balancing work and personal
life is undoubtedly one of the key aspects
that contribute to employee satisfaction.
NLB holds a Family Friendly Enterprise
Certificate owing to 25 measures, which we
are constantly upgrading and enhancing.
Employees have free days available to co-
ordinate their personal life (transitioning to
kindergarten, accompanying ninth-graders
to an information day, extraordinary leave
for family reasons, accompanying a family
member to hospital, etc.).

An important measure that ensures flex-

ibility at NLB is the hybrid work model. It is
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"UNFAVOURABLE
DEMOGRAPHIC
CHANGES ARE

EXPECTED TO CAUSE

AN ADDITIONAL

SHORTAGE OF SUITABLE
PERSONNEL FOR
RECRUITMENT.”

— VESNA VODOPIVEC

a combination of work from home and work
in the office in a ratio of 4:1. Employees
therefore come to the business premises
once a week at the most. Or possibly not
even as often, if they so agree with the
manager. At NLB, we strongly encourage
working from home where this is possible
given the nature of the work, as we believe
it significantly helps to improve the quality
of life of our employees on the one hand
and reduce the Bank’s carbon footprint and
burden on the environment on the other.

We believe that only healthy and satis-
fied employees will make for a good col-
league. Therefore, we regularly hold online
Healthy Bank workshops on current topics
such as sleep, a healthy spine, relaxation
and stress management. We offer external
psychological help to employees who are
under pressure due to private or work-relat-
ed problems.

In the banking sector, you must be looking
for different profiles of people. Which are
the most in short supply?
What about attracting highly qualified per-
sonnel from abroad? What challenges do
companies on the Slovenian market face?

VN.__Universal banks such as NLB
employ an extremely wide range of profiles
with very specific skills. In Slovenia, there
has been a severe shortage of IT specialists
for several years, which is why we were
extremely dismayed when we learned that
faculties are forced to reduce the number
of entries, as they do not have guaranteed
funding for their programmes. We believe
that this is a step in a completely wrong
direction, which will further diminish the
competitiveness of the Slovenian economy
in the long run.

Due to the lack of adequate IT personnel
in Slovenia, NLB has been establishing its

competence centres in other markets in which
it is present. Specifically, we have set up the
NLB Digit IT centre in Belgrade and we creat-
ed a card competence centre in Skopje.

In the past decade, the situation on the
labour market has changed considerably.
What were the biggest changes in employ-
ment and what has remained unchanged?

Vv.____Digitisation and automation
bring ever greater changes to the banking
system, resulting in the emerging need for
new profiles. Recently, we have noticed
a growing need for data scientists, data
analysts and data translators as well as data
engineers, information system analysts,
software and process developers and
personnel skilled in optimising the user
experience.

Banks today employ rather differ-
ent profiles than they did a decade ago.
Moreover, there is a huge shortage of such
personnel on the market, which makes staff
recruitment much more complex and de-
manding than it used to be. In order to suc-
cessfully address this problem, NLB invests
heavily in the education and training of its
employees, re-equipping them for these
new profiles in demand. We point out that
this problem will escalate unless the issue
is thoroughly addressed and the education
system adjusted.

We have discussed employment in the
past and the present. Let us talk about the
future. How would you define future trends
in the field of human resources manage-
ment and specifically in recruitment?

Vv.____Unfavourable demographic
changes are expected to cause an addi-
tional shortage of suitable personnel for re-
cruitment. On the other hand, Slovenia’s tax
environment is extremely unfavourable and
as such particularly unstimulating for highly
qualified profiles. If the tax environment is
not relieved, an even more severe lack of
talent for recruitment can be expected. This
is of particular importance in light of the
growing number of digital nomads who are
looking for more tax-friendly environments
to work in.

In addition to the above, HR is also
extremely unpredictable, as evidenced by
the fact that the profiles that are in high
demand today did not even exist a few
years ago. We can expect a similar trend in
the future. Based on all the above, it is my
opinion that the battle for talent will intensi-
fy further in the future.
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Tu je nas dom.
V regiji, polni priloznosti.

Tu so nase druzine, prijatelji, sodelavci, sosedje, Sportniki, za katere navijamo,
gostitelji, ki vedo, kaksno kavo imamo najraje ... Vse to je nas dom in van;j
sréno verjamemo.

Zato lahko prepoznamo vas potencial in razumemo vaso predanost, ko je ne
razume nihc¢e drug. Zato tudi vemo, da si zasluzite vsako priloznost.

Za svoj dom zelimo poskrbeti po najboljsih moceh ter omogociti boljse

Zivljenje in lepsSo prihodnost. Saj tam, kjer drugi vidijo zgolj to¢ko na
zemljevidu, mi vidimo regijo, polno priloznosti.

Za vse, kar sledi. NLB Skuplna



AmCham Slovenia

Knowledge & Support 2023

aqgilcon

AmCham Slovenia

Knowledge & Support 2023

Ik CORWIN




IIIIIIII

A oYMBUL U YOUNG




AMBITION

79

AMGHAM
YOUNG
PLATFORM

AmCham YOUng is a
platform of exceptional
young people who share
values, enthusiasm and
an abundance

of optimism.

It is also a place where

the integration of ideas is
encouraged and where infinite
new opportunities open

up for personal and career
development as well as the
development of society as a
whole. At the core of AmCham
YOUng are mentoring programs
- the Student Entrepreneurship
and Internship program,

Young Leaders Club Network
programs - which are much
more than just programs.
YOUNng comprises the energy of
over 2,000 young talents and

is the magic that transforms
young people and society.

2 AmCham

Young

Student
Entrepreneurship
and Internship

For
Students

18 - 25

Years

AmCham Young
Professionals™

For personal and career

development for the
next generation of
business leaders

25 - 35

Years

AmCham
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AmCham Mentor

For AmCham
young professionals

25-35

Years

AmCham
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AmCham
First Mentor

For
YLC members

AmCham

00
TT] m.grt\tor

AmCham Young Leaders Club

For young leaders

35 = 45 NCEIS

AmCham

9 Young

Leaders Club

Snowball

For
YLC members

N7

snowball

YOUNG LEADERS CLUB.

AmCham
Equals

For
YLC members
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BARBARA RRAMAR

with Barbara Kramar

hat have you gained
from the 13th genera-
tion of AmCham Young
Professionals and what
did or will you give back
to the generation as its representative
and the holder of the title AmCham
Top Potential of the Year?

W

BK.___ My experience with the 13th
generation has been absolutely incred-
ible. The people I’'ve met are not only
fascinating and ambitious, but also in-
credibly kind-hearted. Our conversa-

tions have been so captivating that if
we had an hourglass straight out of a
famous movie franchise (for the young
and young at heart), the grains of sand
would stand still as we delved into top-
ics ranging from the economy to war,
leadership, and even the latest travel
hotspots and where we last partied. De-
spite our differences in opinions some-
times, it’s these very differences that
make us truly fantastic!

Moreover, the program has given me
the courage to speak up and express

my thoughts. While I've always been
extroverted, it’s through engaging with
all the stakeholders—my classmates,
the amazing AmCham team, and the
representatives from various compa-
nies—that I’ve come to realize just how
much my opinion really matters. I've
discovered that I have valuable insights
to share with others, and I truly wish
more people would recognize the same.
So often, we remain silent because we
doubt ourselves, whilst in fact, we own
a powerful voice.
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Barbara Kramar

Process expert, CGT,
Novartis, AmCham Top
Potential of the Year 2023

As an ambassador for our generation,
my goal is to be a bridge that connects
us long after this one-year program has
come to an end. I am staying actively in-
volved in the Young Leaders Club, lead-
ing the Snowball initiative. Together,
we’ve already outlined what has been
done so far and started carving our path
further in topics of the economy of the
future, as the young see it. My hope is
to carry forward the mission of the 13th
generation, championing the values
we believe in and fighting for a better
tomorrow. By strengthening our bond
and working together, there’s no limit to
what we can achieve.

In the course of your career, you have
gained valuable experience in various
academic and industrial settings. What
advice would you give to yourself as an
18-year-old and what kind of a leader
would you like to develop into?

BK.___ I remember my 18th birth-
day like it was yesterday. I can still feel
the tears streaming down my face as I
grappled with the terrifying reality of
adulthood. Little did T know that near-
ly twice as many years would pass, and
today, I would tell my younger self to
embrace the unknown with open arms!
Life is an adventure waiting to unfold,
and the wonders that lie ahead are be-
yond imagination. So, stay curious, my
dear self, and dare to step outside your
comfort zone. Even if you find yourself
face-to-face with an insurmountable
wall, remember this: EVERY wall crum-
bles eventually.

My goal is to become an empathetic
leader who prioritizes people above all
else. While it may be impossible to ful-
fill every wish, I believe in the power of
transparency. Honesty and open com-
munication work wonders in fostering
trust and understanding. Additionally, I
yearn to master the art of time manage-

ment, for it is one of the greatest adver-
saries of our modern era.

You studied at Imperial College Lon-
don and the University of Copen-
hagen. How can you compare these
experiences with Slovenia and what
competitive advantages does Slovenia
offer young scientists in your opinion?

k.1 did indeed do a placement in
the UK and a full Masters in Denmark.
These experiences opened my eyes to
the immense possibilities that lie within
my field and awoke my ambitions.

Now, I am thrilled to witness a sim-
ilar wave of opportunities emerging
more and more in Slovenia. While we
may not yet be on a par with the Nordic
countries, we are tirelessly paving the
way. There are numerous student orga-
nizations, a few accelerators, providing
a fertile ground for young researchers
to collaborate, experiment, and bring
their visions to life. The resources and
mentorship available within these incu-
bators are invaluable, propelling young
minds towards thinking outside of the
box. Furthermore, numerous national
and industrial grants act as a guiding
hand, providing the necessary financial
support to the researchers.

But what sets Slovenia apart the most
is the opportunity to have the best of both
worlds. Researchers can make a signif-
icant impact on a global scale, all while
maintaining a connection to their roots
and living in our beautiful green country.

What are the main challenges and op-
portunities as regards connecting aca-
demia and industry?

Bk I believe that it is essential for
industry to establish better connections
with academic institutions and vice ver-
sa. Too often, students are left in the dark
about the diverse range of positions and
opportunities that exist within industry.
Likewise, when applying for positions,
scientists tend to limit themselves to re-
search and development roles, unaware
that their skills are equally valuable in,
e.g., manufacturing or quality control
positions. By offering comprehensive ex-
planations, on-site training and mentor-
ing programs, industry can help students

and scientists gain a deeper understand-
ing of the various career paths available
to them. On the other hand, faculties
might think of adding a new subject to
their repertoire in industrial settings, to
help foster the knowledge about oppor-
tunities from their side.

With better collaboration between
industry and academia, we can create a
generation of professionals who possess a
well-rounded skill set, capable of tackling
complex challenges and driving progress,
resulting in job opportunities for candi-
dates and a profit for the company.

You often say “La vida es un carnaval”.
How do you live this philosophy?

Bk “La vida es un carnaval”
means that life is beautiful, every day is
a celebration since hardship never lasts.
It is my motto for positivism, a smile on
my face and a desire for adventures to
come. I can’t wait to see what tomorrow
brings!

What is Culture of Dialogue to you?

BK.___ A culture of dialogue is crucial
in fostering understanding and resolv-
ing conflicts. Even in heated discussions,
it is important to maintain respect, lis-
ten to the other party’s perspective,
and keep an open mind. Avoiding hate
speech and labeling others is essential
for productive conversations. It is also
important to recognize that discussions
can be emotional for some people and
to be empathetic towards their experi-
ences and backgrounds. You can always
disagree but do it respectfully.

What is your mission?

BK.___Eversince I was astudent, I've
wanted to make a difference and save
lives, and I found my purpose in the
captivating field of biotechnology. My
mission is to contribute to the creation
of a healthier future for all. In the dy-
namic world of cell and gene therapy, I
have the incredible opportunity to sup-
port manufacturing of medicines that
have the power to help severely ill pa-
tients. My drive comes from the knowl-
edge that my work has the potential to
bring hope and healing to those in need.
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s the President of AmCham Slovenia at the time, | was ea-

ger to empower innovation and support fresh ideas. A piv-

A otal moment emerged when AjSa Vodnik and Bogo Seme

approached me with an innovative proposal. Their vision

was to initiate the Young Professionals program, tailored

for employees within our member companies aged between 25 and

35. The aim was to foster young business leaders’ personal and pro-

fessional growth. This initiative stood out because of its foundation on

intuition, an unconventional concept in the business realm at that time.

Particularly groundbreaking was the decision to empower young pro-
fessionals as co-creators of the program.

The essence of this initiative lay in recognizing
the value of nurturing emerging talents, a con-
cept that often took a back seat in traditional
corporate settings. By engaging the younger
demographic, we provided them with growth
tools. We incorporated their fresh perspec-
tives, enriching the program’s dynamics—the
emphasis on personal and professional devel-
opment aligned perfectly with the evolving
needs of the business landscape.

The Young Professionals program served
as a platform for skill development and
knowledge exchange and cultivated a cul-
ture where intuition and collaborative cre-
ation were esteemed. This departure from
conventional norms created an innovative
paradigm, setting a precedent for for-
ward-thinking strategies within the business
community.

15 years steering personal
and professional development

Securing support and acknowledgment
from several companies was essential for
the program’s success. Atlantic Group, Riko,

L
”I’M LOOKING
FORWARD TO FURTHER
WORK! | BELIEVE
THAT IT IS JUST THE
BEGINNING, THE
PROGRAM IS STILL
YOUNG, AND WE
ALSO HAVE A LOT OF
YOUTHFUL ENERGY.“

— MATEJ POTOKAR

and Goodyear were the foremost advocates
of the program from its inception.

We hoped the program would succeed
fifteen years ago, but | am super proud that
it surpassed expectations. Today AmCham
YOUnNg is an important platform which em-
bodies forward-thinking ideologies, steer-
ing personal and professional development
among the next generation of business lead-
ers, spanning from student internships to

the AmCham Young Professionals™ program
and encompassing the AmCham Young
Leaders Club, the First Mentor initiative, and
the ‘Snowball’ (a think tank of exceptional
young minds), YOUng bridges generations
of proactive, standout individuals within the
young community.

Prosperity of our nation

It holds immense significance for me, and
| take tremendous pride in having the es-
teemed position of President of the YOUng
Council. This Council gathers every year’s
Top Potentials, including the program’s cre-
ators—the pioneering Vodnik and Seme, and
there are also former program leads Maja
KoSir and Tonja Avsenik and current YOUng
manager Helena Vrbnjak. Every meeting of
the Council serves as a catalyst for fresh
perspectives, a moment where collective
minds are ignited, all fervently desiring to
contribute to the amplified success of the
YOUng platform. It’'s a matter of immense
pride for me to witness the annual inclusion
of new, ambitious young individuals, recog-
nizing their pivotal role in shaping the future
landscape of Slovenia. Their contribution is
integral to the progress and evolution of our
society, and it’s a testament to the commit-
ment to nurturing the leaders and visionar-
ies of tomorrow. The dedication and enthusi-
asm they bring are invaluable, underscoring
the importance of cultivating and empow-
ering this next generation. The aspiration is
not just success on an individual level but
fostering a collective advancement that bol-
sters the prosperity of our nation.

I'm looking forward to further work! |
believe that it is just the beginning, the pro-
gram is still young, and we also have a lot of
youthful energy.

AmCham YOUng Advisory Board
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SAMO KUMAR,IBM

| am fortunate to have had the opportunity to work with
exceptional leaders and mentors at an early stage of my
career, who have had a major impact on the development of
my leadership skills. Many times, | put myself in challenging
situations where | learned by doing (learning by doing) and
every time | remembered Billie Jean King’s words on a plague
above the entrance to the Center Court of the US Open:
“Pressure is a privilege”.

KATARINA RAICEVIC,Dun & Bradstreet

My personal journey of “self-discovery” is still in progress.
When | started to face myself, to learn about my limitations
and my strengths, | was becoming more and more authentic

and with that | was also able to bring more value to my team.
Now | teach others how to do it and how to be who you
are - because authentic leaders are the ones who have the
strongest impact on their teams.

ENZO SMREKAR, Atlantic Droga Kolinska

Becoming a better leader wasn’t an overnight transformation

but a journey of self-discovery and skills development through

embracing coaching and mentoring as pivotal in this evolution.

| sought guidance from experienced leaders, learning from

their successes and failures. Their insights became the building
blocks of my leadership style. By incorporating coaching and
mentoring into my leadership approach, | discovered the true
essence of empowerment. It wasn’t just about leading, it was

about enabling others to lead as well.

AmGham Heroes

YOU ARE THE ONES EMPOWERING THE NEXT GENERATION
LEADERS ON THE AMCHAM YOUNG PLATFORM TO MAKE

PROGRESS AND GROW.

MATEJ ZAVRL, Goodyear Slovenia

| am convinced that the possibility of developing leadership
skills largely depends on the environment in which you work.
At Goodyear, awareness of the impact and importance of
leadership is at an enviably high level and therefore every
leader has countless opportunities for continuous improvement
in this area. In leading, | also follow my personal principles and
thus put a lot of emphasis on authenticity and example.

DAMJAN KRALJ,BTC

I believe it was a mix of personal and professional factors.
Namely my parents as role models, a passion for team
sports, character, and mentorship in the company. Rock solid
components for leadership that last forever!

ANDREJA SMOLNIKAR,Bayer Slovenija

The constant desire to learn and experiment, the ability
to listen and understand the individual, and the active
involvement in processes greatly contributed to the

development of my leadership skills. Knowing one’s own
strengths and weaknesses, seeking feedback, and following
the principle of leading by example is certainly an important
part of the continuous search for improving management of
an organization. Another important ingredient in my recipe -

authenticity, which gives a special flavor and recognition.
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BENO CEGLAR,NIL

There is an abundance of content available on leadership
skills development and | like to tap into it regularly. However,
the power of a conversation with a mentor or coach is nothing
short of extraordinary, as it provides you an additional
perspective of practicality, maturity, confirmation - which
simply cannot be gotten from “books”. This combination
helps me a lot.

VANJA HROVAT, Generali Zavarovalnica

In conversation with customers, whom we not only listen to,
but hear, we are always looking for solutions to make their
experience with the winged lion the best possible. | believe
that this is the only right way that helps to form lifelong
partnerships - long-term, sustainable, and future-oriented.
At the same time, it allows us to be better every day.

ROBERT LJOLJO, Lek

| think we have to constantly ask ourselves if we have done
something well enough, if we have tried hard enough, and
how our surroundings are impacted by what we do. This non-
stop search for answers allows us to improve and stimulates
innovation in everything we do. We have to be agile all the
time and see before us the bigger picture.

DALI BUNGIC,Luna

A good leader does not shrink from responsibility and knows
how to accept accountability even when the decision is
wrong. “We learn from mistakes” is not a platitude, but a very
valuable piece of advice for each of us. Only if we are able
to recognize and admit our weaknesses and flaws can we
improve and grow, both professionally and personally. In this
way, we also create a strong internal culture of responsibility,
solidarity, and respect.

ZOOULLIS MINA,Pivovarna Lasko Union

We as leaders have to be an example because people look
at how we behave and take their cues from us. | see our role
as leaders as being to provide tools for people to improve
what they do, to set the context for what kind of environment
we are operating in now, and what the behaviors that will
allow us to grow, survive, and live in the culture where the
environment around us is changing.

JANEZ SKRABEC,Riko

I learn by not underestimating any moment in my life. | do
not underestimate the people | meet. | do not underestimate
events and | try to absorb what happens to me every day. This
enriches me every day.

GASPER ZVAN, Avantcar

Good leadership requires effective integration of diverse
talents, creating innovative solutions, and promoting agility
in a dynamic business environment. | believe in adaptability,

standing for justice, and developing great relationships.

BLAZ BRODNJAK,NLB

I'have learned from many people, both directly and
indirectly, and | have read many success stories. Above all,
| am interested in Olympic-level ambition, so | look forward
to Slovenian entrepreneurs’ achievements. | am happy to
talk to them about why and how they have succeeded, the
key factors and challenges of success, and what should be
avoided on such a path.

TOMISLAV CI1ZMIC, Telemach Slovenija

The most important factors in developing my leadership skills
are a commitment to continuous learning and adaptability,
gaining different experiences, seeking mentorship, and
learning from successes and failures. Fostering a culture of
collaboration and open communication within the team is
also crucial to perfecting my ability to inspire and lead others
toward our shared goals.
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YLG SYNERGY DESIGNER

with Nina Langerholc Cebokli

ina, in 2016 you won the

title of AmCham Top Po-

N tential of the Year and

were a representative

of the AmCham Young

Professionals generation. Now you are

again very involved in the YOUng plat-

form. How are you creating synergies in
YLC now, what is your role?

NLC.___Since 2016, 1 have been active
all the time in various roles, from being a
member of the YLC executive commit-
tee, the head of Snowball, a mentor in
the First Mentor program, and a mem-
ber of the YOUng Council. This year I
focused even more on strengthening the
connections between programs, mem-
bers, and bodies. As a synergy designer,
I act as a bridge between YLC EC, in-
dividual project managers, the YOUng
Council and the AmCham executive
team. Together we look for synergistic
effects between ideas, content, and ac-
tivities. The ultimate goal is to create
the best experience for young people
who participate in the YOUng platform.

How are AmCham YOUng platform
programs changing the Dbusiness
world for the better?

N.LC. Inmy opinion, one of the many
advantages of the platform’s programs,
in addition to good content, is that their
functioning is by design very agile, open,
and connective, thus organically strength-
ening the mindset that is important for
leadership in the future. This suggests
moving away from command-and-control
and rigid hierarchies, in which there is

very limited space for synergies and tap-
ping into collective intelligence.

Which YOUng values did you internal-
ize as the holder of the AmCham Top
Potential 2016 title and which did you
bring to the program and platform?

NLC._ YOUng values come natu-
ral to me. Creativity, collaboration, and
passion are the most innate to me. To
me personally, (self)accountability—for
action, result, consequences—is an ex-
tremely important value.

A

Nina Langerholc Cebokli
Transformative Governance
Lead, Demos Helsinki, YLC
synergy designer
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Your mission is to shape organiza-
tions into exceptional environments
where people can express themselves
and truly thrive. Can you explain why
working or organizational environ-
ments are more than merely a space,
but also have a synergistic relevance?

NLC._ My passion is creating or-
ganizational systems, namely fit-for-
purpose organizational design, which
means that I am interested in complex
challenges (for instance, increasing the
inflow of talent, introducing a new lev-
el of management or reducing internal
complexity, improving cooperation be-
tween units, limiting firefighting mode,
etc.) that are solved through a systemat-
ic process. The famous Edward Deming
already proved that 94% of companies’
issues are caused by their systems and
are not people driven. It is important to
understand that an individual can flour-
ish and create results in one environ-
ment and quite the opposite in another.
I believe people are naturally motivated
to do well and I believe that it is man-
agers’ responsibility to create optimal
working conditions/systems, which are
a prerequisite for good business results.

Many are afraid of change, but you are
happy to make it. What strategies and
approaches do you use to encourage
embracing change?

nLC._ The most important step is
always to align the goals and the goal

achievement path. I assign much im-
portance to communicating the context
and explaining the “why”. It is crucial
for the change agent to be personally
convinced that they are doing the right
thing, stepping forward and leading.
Everyone affected by change will shape
their reactions not only based on the
change in question, but also general
trust, attitudes, and past experiences.

Canyou explain tous what does it mean
to create legends from fairy tales?

NLC.___ It means that I support orga-
nizations in implementing their strate-
gies in a systemic way. I swear by long-
term partnerships that enable changes
to be introduced holistically. Ultimate-
ly, it means that companies are gladly
making the decision to take a longer and
deeper path to results, even though they
could opt for fairy tales that sound sweet
and promise quick results in a few steps.

In your opinion, what are the main
differences between approaches to
organizational design in Slovenia and
other European countries?

nLC._ The main difference is that
in northern countries, for instance, this
is a recognized independent profession.
In Slovenia, there is still great scarcity of
this knowledge. Internal changes are left
to managers or the HR function, who do
the best they can, by drawing organiza-
tional charts and reporting lines. Unfor-

tunately, these skills are not yet taught in
our educational systems and in business
schools, except for rare modules.

You have extensive international ex-
perience and have been part of vari-
ous ecosystems. How do these expe-
riences affect your work in Slovenia?
In your opinion, what are the greatest
opportunities for collaboration and
innovation between the public and
private sectors?

nLC_ Experience gained at an in-
ternational level and in different sectors
definitely helps me to understand the
diverse contexts in which decisions are
made and to see the bigger picture. In
Slovenia, I see many opportunities for
increasing ambition, penetration, and
conducting a constructive dialogue be-
tween different interests. Cooperation
between the public and private sectors
is one of the key synergies that is un-
derused because we are too concerned
with names and consolidating the role
of the victim. This brings us back to ac-
countability. Another great opportunity
is the transformation of cooperation
and governance mechanisms into such
that would support extensive processes
of dialogue between various stakehold-
ers and the co-creation of solutions for
major challenges affecting all pillars of
society and nature. %

V¥ Young Leaders AmChampions
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AMCHAM FIRST MENTOR

T0 ME, MENTORING IS THE MOST BEAUTIFUL
AND VALUABLE THING YOU GAN GIVE

sy Martin Stariha

| feel that mentoring is my mission, so
the decision to join the AmCham First
Mentor program as a mentor and head of
the organizational team was an easy one.
To me, mentoring is the most beautiful
and valuable thing you can give. It entails
connecting, getting to know each other,
and transferring knowledge to younger
or older generations. Above all, it is an
exchange of experiences, advice, and the
thoughts of both sides.

Being a part of such an exceptional commu-
nity that is being built and created by the
AmCham First Mentor program under the
umbrella of the AmCham YOUng platform
is very inspiring. AmCham First Mentor is a
professional and high-quality program dedi-
cated to the future of young potentials, as it
brings together outstanding individuals and
future potentials of each generation with
the goal of mutual empowerment, learning,
and transfer of knowledge and experience
between them. Therefore, it means a lot to
me to be able to be a part of this connecting
bridge for a better tomorrow, which helps
the mentees to learn under the aegis of the
selected mentor, develop their competenc-
es and skills, and overcome challenges by
employing all the knowledge gained. At the
same time we support (young) mentors in
gaining mentoring experience to promote
their personal development.

AmCham

Arst
mentor

00

The program involves and is (co)created
by exceptional individuals—the organiza-
tional team, mentors and mentees alike. All
mentors are part of the AmCham YOUng
Leaders Club and they share their knowledge
and experience, motivation, passion and
cooperation, which AmCham Slovenia puts
into practice through activities.

The members of the AmCham First
Mentor program organizational team (Helena
Vrbnjak, Katja Cencéur, Ziva Praprotnik, Tina
Avgustinci¢, Tonja Avsenik, Iris Nuhanovic,
Rok Travizan, Marko Rozman, Ziga Zore and
Kristjan Pahor) are exceptional individuals,
specialists in their fields and beyond. They are
inspiring, inquisitive, pleasant, and treasure
troves of a variety of knowledge, committed
to writing the stories of this project. Each of
them contributes significantly to the success
of our activity with their knowledge and a
positive attitude. Due to our diversity and va-
riety, but at the same time similarity, as we all
strive for a common goal, a very special ener-
gy has been created between us, which moti-
vates us and gives us the impetus to make the
project even better and more successful every
year and to foster program values at every
step: accountability, cooperation, knowledge
transfer, development, and dialogue.

| am happy to participate in the creation
and development of the AmCham First
Mentor program, because | care about future
generations, because wonderful energy
flows between us, because | enjoy constantly
learning and developing, and because | see
great potential for the development of the
program. Ajsa, thank you for trusting me!

Vv AmCham First Mentor Team

{Ziva Pra;;rutruk
] Ttk s

Martin Stariha

lri ﬁL

Helena Vrbhjak
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STUDENT

ENTREPRENEURSHIP
AND INTERNSHIP

“The 2023 U.S. Embassy-AmCham Slovenia
Student Entrepreneurship and Internship (SEI)
Program enthusiastically welcomed 22 Slove-
nian students representing diverse academic
backgrounds, including electrical and mechan-
ical engineering, law, medicine, biosciences,
and economics. Organized by the Embassy, the
program conducted in July featured a dynam-
ic Lean Start-Up course led by U.S. Professor
Jay Ebben, complemented by over 30 expert
lectures, insightful site visits, and engaging dis-
cussions with industry founders and start-ups.
Moreover, students had the invaluable opportu-
nity to intern with esteemed AmCham member
companies, gaining firsthand experience of
real-world business operations and practices.
Hats off to our incredible student teams for
their remarkable feat—conceiving an array of
outstanding startup ideas within a mere two
weeks! Their innovations span from Last Call,
aimed at reducing food waste, to TabTeacher,
facilitating guitar learning, and Dentzy, focusing
on dental health. Additionally, they’ve crafted
solutions for connecting with legal expertise,
reducing clothing waste, and even navigating
the realm of dating. These concepts are a testa-
ment to their creativity and teamwork.”

A

Charlotte Taft
Education
Coordinator, Public
Affairs Section, U.S.
Embassy Ljubljana

 Benjamin Strajnar; Robert Jutresa; H.E. Jamie Linder Harpootlian, United States Ambassador,
Embassy Ljubljana; Rene Mohori¢

“SEl really was a life changing experience. I've met many like-
minded and talented people, most of all Robert Jutresa and Bruno
Toic. Our idea TabTeacher—an innovative approach to learning
guitar, was born at SEI. Since then, we have pitched the idea at LUI
for the UL Rector’s Prize and are currently in the testing phase.”

— RENE MOHORIE, University of Ljubljana, School of Economics
and Business

 LeaZahrastnik; Gal Gantar; Joseph Mezner

“The SEI program is not only an amazing learning opportunity,
where you can bring your ideas to life, it is also a place where you
can meet great people who think out of the box and encourage you
to be an even better version of yourself.”

— LEA ZAHRASTNIK, University of Ljubljana, Faculty of Law

“The SEI program was an amazing opportunity to learn about
entrepreneurship and the Slovene economy from accomplished
Slovene entrepreneurs, VCs, incubators, and others. Even more
important, | was able to make meaningful connections and lifelong
friendships. One of my favorite memories was visiting Inkubator
Sezana and hearing the founders of Paradigma Technologies talk
about how they saw their vision become reality. In addition, having
the ability to work with NLB Skladi was an incredible experience
to develop my knowledge about asset management and financial
management.”

— JOSEPH MEZNER, Slovenian-American SE| 2023 student
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BEST OF
THE BEST
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triglav @ NLB

NOMAGO

Pridi z nami

Within the scope of the Best of the Best program, AmCham Slo-
venia highlights, presents and rewards the best business practices
within our business community. Now in its tenth consecutive year,
the program provides guidance, inspiration and help in transferring
new knowledge and positive business experiences. Their creativity
and energy motivate others, and connection, cooperation and trust
help to expand the knowledge, experience and optimism. In 2023,
the program featured three thematic sets: MOTIVATION, ESGT and
INOVATIVNESS.

Meet 2023 super-finalists

From the projects in the MOTIVATION thematic set, the jury and
the audience were most inspired by Young Advisory Board, a
project of the company Lek d.d. Lek, a member of the Sandoz
Group, which strives to create an inspiring and innovative work
environment that allows each individual to develop their potential.
Young Advisory Board (YAB) - Lek’s innovative initiative targeted
at young talent - was created in 2020 at the initiative of young
employees with the aim of establishing a direct channel that would
enable communication between younger employees and the
company’s management. Together with YAB, the top management
creates a fresh perception of the profession and company
management relying on the opinions of the youngest generation
of scientists and businesspeople. In this way, an interdisciplinary
and intergenerational community is created, fostering new ways

of thinking and solving challenges through diversity. Last year, the
initiative expanded to the wider social environment, connecting
with student organizations and providing an insight into the
functioning of the pharmaceutical industry, as well as the exchange
of knowledge and best practices through mentoring at hackathons
and summer schools, some international.

The common good practice of Refresher Driving Lesson for the
Elderly of Zavarovalnica Triglav d.d. and AMZS is more than

just a project. It is a super-finalist of the ESGT thematic set and a
commitment to community, understanding and intergenerational
cooperation. It offers older drivers the opportunity to refresh their
driving skills free of charge with the help of experienced instructors
in their hometown. Zavarovalnica Triglav and AMZS also instigated
an intergenerational dialogue on the importance of maintaining
driving fitness of the elderly and generated positive triggers for
media coverage. Among other results, 65,500 older drivers (as
many as 20% of all drivers!) refreshed their knowledge on the
vozimse portal, with more than 2,000 applicants recorded in three
cities, culminating in as many as 700 drives.

Developments in the electricity price market over the last two

years have reminded us that the optimization of resources and
large consumers can have a significant impact on the energy

cost balance, which inspired MEGA M to develop comprehensive
solutions for energy ecosystems. As a CO2-neutral operator and
provider of comprehensive solutions in the field of electromobility,
the company strives for innovative solutions. One of them is

smart home charging, which already enables an optimal charging
schedule based on the network load and the price of electricity. The
good practice “Smart Solutions for Efficient Energy Management”,
a Best of the Best 2023 super-finalist in the INNOVATIVENESS
thematic set, takes into account electricity prices on the market,
the battery charge status, the condition of the electric vehicle, and
electricity price predictions for 24 hours in advance, which are
available on power exchanges.
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Since today’s challenges, such

as climate change, disruptions in
supply chains, consumer de-
mands, and community expecta-
tions among others, affect people
and businesses and require joint
action of various stakeholders,
incorporating ESG aspects into
business strategy is a must. IKEA
is on a mission to create a sus-
tainable business model to be fit
for the customers and co-workers
of today and tomorrow.

Committed to
Sustainable Growth

L_JL_J:I> 'l - |

Looking forward to the next 80 years, they
remain committed to having a positive
impact on people, and society at large.

To address diverse sustainability and
ethical challenges, IKEA has developed the
“People and Planet Positive” sustainability
strategy. The strategy identifies three major
sustainability challenges that are highly
relevant for the IKEA business: climate
change, unsustainable consumption,

and rising inequality. The overarching
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Cas Lachaert
Market Manager,
IKEA Slovenia

goal is to achieve circularity and climate
positivity by 2030, and net-zero emissions
by 2050, contributing significantly to the
Paris Agreement’s targets for reducing
greenhouse gas emissions.

Global Ambitions, Local Actions

Global ambitions translate into concrete
actions on a local level. The IKEA Ljubljana
store itself stands out as one of the city’s
most sustainable buildings, for which

they received a BREEAM certificate of
Excellence. In addition to using solar panels
to produce energy for storage, geothermal
energy is used for heating and rainwater for
flushing and watering. The store recycles
23 different types of waste and cleans
wastewater with a smart cleaning system.

Steps towards a sustainable business
model were acknowledged at the 17th
Strategic Trade Conference by the
Slovenian Chamber of Commerce in 2023,
where IKEA Slovenia received the gold
Sustainability Award among major retailers
for its substantial efforts in transitioning
from a linear to a circular economy.

“We envision a future where making
sustainable choices is not just an option but
a norm that is accessible, affordable, and
appealing to all. We aspire to become cir-
cular and climate-positive, developing our
business while simultaneously replenishing
resources. This means reducing a greater
amount of greenhouse gas emissions than
the entire value chain of IKEA emits. By
advocating justice and equality, we aim to
create a positive social impact for everyone
in the IKEA value chain. This involves
strengthening our efforts for greater inclu-
sion, embracing diversity, and promoting
decent and meaningful jobs throughout our
entire value chain,” explains Cas Lachaert,
market manager of IKEA Slovenia.

Decarbonizing Transport
and Digital Transformation

In the pursuit of climate positivity by 2030,
they actively engage in the decarbonization
of transport and logistics while advocating
sustainable mobility choices. In and around
the city of Ljubljana, IKEA has implemented

emission-free home deliveries, made possible
by the introduction of its electric truck fleet.

In addition to IKEA’s commitment to
green initiatives, they are also embracing
the digital transformation of the retail indus-
try. This not only aligns with sustainability
goals but also enables the optimization of
processes. As an omnichannel retailer, IKEA
aims to make the shopping experience more
accessible for every customer, allowing
them to shop whenever and wherever they
prefer. To achieve greater efficiency across
IKEA’s business operations in Slovenia, they
are investing in various digital solutions.

As an example, Cas Lachaert highlights
the use of drones in the Ljubljana store as
an innovative approach to enhance efficien-
cy in business operation: “One of the invest-
ments in 2023 was in drones that fly over
the IKEA Ljubljana store every night and
scan the products so that we have a 100%
accurate stock inventory in the morning.
This is the key to a well-functioning online
store. We are also constantly introducing
digital services that enable better planning
of furnishing rooms. An average of 12,000
people visit us on Saturdays. Serving them
and helping with planning and buying is
impossible without the help of digital tools.”

Co-workers are the Main Driver
of the Company’s Growth

In the journey of IKEA Slovenia’s third busi-
ness year, marked by significant growth,
they recognize the crucial role of nearly
400 co-workers as the main drivers of the
success. They believe it is about together-
ness, care for people and the planet, and
other values that act as guiding principles
in every aspect of their work.
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Membership Benefits 2024 Patron* Corporate & Small Business | Non-Profit
Entrepreneurs

Networking, Knowledge Exchange and Best Practices

Events

AmCham Business Breakfast* v % v v
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live and virtual events. In case of live events, restrictions from the table apply. Business Breakfasts | Business Breakfasts | Business Breakfasts | Business Breakfasts
in the current year in the current year in the current year inthe current year

AmCham Focus W priority invitation | v v v

AmCham Exchange WV priority invitation | v/ v v

Other AmCham Slovenia events W priority invitation | v v v

Events within the organization of AmCham Slovenia partner companies |V priority invitation | v

Two exclusive events per year v

Priority attendance at events in case of limited seating v

Exchange of Best Practices

Best of the Best % v v v

Community

AmCham Business Leaders Club meetings %4 v

AmCham Business Leaders Book Club meetings v v

AmCham Business Leader of the Year events v v

Monthly newsletter Leaders Inspire v %

Advocacy

AmCham Committees v v v v

Partnership for Change v v v v

Visibility

AmCham Slovenia website % v v v

AmCham Slovenia newsletters V/ special emphasis | v/ v v

AmCham Dialogue - AmCham Slovenia yearbook V/ special emphasis | v v v

Possibility of partnership at AmCham events and programs V/ special emphasis | vV v v

AmCham Slovenia social media (2x annual promotion) % v v v

Priority partnership and possibility of promotion v

at the events where AmCham Slovenia is a partner

Visibility at all AmCham events v

AmCham Slovenia social media (2x annual promotion) v

Young Programs

AmCham Young Professionals™ (Enrollment Limitation of 150) V2 candidates V2 candidates V1 candidate V1 candidate
(Priority Enrollment)

AmCham Young Leaders Club v % v %

AmCham First Mentor / Snowball / Equals v %4 v v

International Cooperation

Possibility of receiving basic guidelines v v

for successfully entering the U.S. market

AmCham business delegations to the U.S. W priority invitation | v v v

Enter: USA v v v %

AmChams in Europe network of 49 AmChams v v v v

in 47 countries throughout Europe and Western Asia

Access to open events of 49 AmCham in 47 countries v %

Individual meetings with executive directors of AmChams %4 v

in 47 countries throughout Europe and Western Asia

One-on-one meeting with executive directors of AmCham v

organisations in 47 countries in Europe and Western Asia

Additional Patron Benefit

10% off on partnerships (on all AmCham programs, v

AmCham Business Breakfast, and AmCham Focus)

Membership Fee

A one-time initiation fee in the amount of EUR 100 + VAT
is applicable for new members only.

* The Number of Patron members is limited. Patron membership by special invitation only.

Annual fee EUR
3,300 + VAT

Annual fee EUR
1,650 + VAT

Annual fee EUR
825 + VAT

Annual fee EUR
275 + VAT




AMCHAM SLOVENIA

100

WHAT
DOES
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APILLARS
OF OUR AGTIVITIES

Networking and events

We address various topics and subjects, we inform and exchange
good business practices. At the same time, these events represent
an excellent opportunity to expand your acquaintances and
knowledge.

Advocacy

There are 7 working committees operating in AmCham Slovenija’s
advocacy framework, and these include over 380 representatives

of companies, our members, who are experts in their fields. With
our knowledge and vision, we wish to contribute to forming a better
business environment and quality of life in Slovenia.

Young Platform

The AmCham Young Platform connects generations of young and
active individuals who stand out from the average. Programs within
the platform guide the personal and career development of the next
generation of business leaders.

International Collaboration

We represent an entry point for Slovenian companies that want to
penetrate the US market, and open doors to investors into Slovenia.
We are also a part of AmChams in Europe network and proud

that our CEO Ajsa Vodnik, M.Sc serves as a Chair of this important
organization.

YEARS

Q0+

CORPORATE
MEMBERS

loU+

EVENTS
ANNUALLY

+

PATRON
MEMBERS

PEOPLE

IN ONE
BUSINESS
COMMUNITY

K+

MEMBERS
OF OUR
YOUNG
PLATFORM

NETWORKING
& EVENTS

AmChar.n
Business
Breakfast

AmCham Business Breakfast
International networking with content since 2002.

AmCham

BUSINESS
LEADERS
CLUB

AmCham Business Leaders Club
Renowned business leaders sharing ideas
and networking at the highest levels.

o

Saasnsanes

Best of the Best
Innovation, Motivation, and ESGT,
presentation of best business practices.

AMCHAM FOKUS

AmCham Focus
We create value through knowledge.

ADVOGAGY

As changes in society require an open dialogue between the
private sector, science, the state, and civil society, AmCham
Slovenia is using its well-branched network of members from
various lines of business to connect know-how and act as the
voice of Slovenian and international companies.

7

Partnership for Change
Innovative national collaboration platform.

\
\ ‘O .

Ay .! ’
UCITELJ SEM!
UCITELJICA SEM!

lam a Teacher!

Inspiring stories of teachers who are changing the world with
their innovation and dedication.
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“ HEALTH

& WELLBEING
COMMITTEE

Health and Wellbeing Committee
For a sustainable, accessible, and fair healthcare system.

A FINANCE

COMMITTEE

Finance Committee
For a predictable and more competitive

AmCham Slovenia

fiscal-financial environment.
INTELLECTUAL
PROPERTY

COMMITTEE

Intellectual Property Committee
Awareness of the importance of knowledge, innovation and
IP protection.

A FUTURE OF WORK

& EDUCATION
COMMITTEE

Future of Work and Education Committee
Education and the labor market in line with
development and the needs of the economy.

m INVESTMENT

COMMITTEE

Investment Committee
Predictable and stable business environment for high value-
added domestic and foreign investments.

A READY4DFUTURE

COMMITTEE

Ready4DFuture Committee
The rediness for the digital era defined by innovative business
models, new technologies and competencies.

A SUSTAINABLE

GROWTH
COMMITTEE

Sustainable Growth Committee
As individuals and the business community
we must actively participate in the sustainable mindset.

YOUNG
PLATFORM

The AmCham YOUng Platform
represents a way of thinking forward.

3
AmCham Young Professionals™

Personal and career development for
the next generation of business leaders.

AmCham

Young N
Professionals

N You
¢

AmCham Mentor
Informal transfer of knowledge, social capital, and support.
A powerful personal development and empowerment tool.

Student Entrepreneurship and Internship

AmCham Slovenia in cooperation with the US Embassy
in Slovenia links academic and business career through
its student internship program.

AmCham

) ® Young
Leaders Club

AmCham Young Leaders Club

A network of business leaders of the younger generation,
whose desire and goal is to work together and co-create
a better future, strong economy, and a high quality of life.

AmCham

Arst
mentor

YOUNG LEADERS CLUB

_IO o
AmCham First Mentor

Members of AmCham Young Leaders Club offer mentoring
to young people between the ages of 15 and 25 who are

considering a career, starting to dream about their business path,
or looking for the best way to jump from school to business.

N7

snowball

YOUNG LEADERS CLUB

Snezna kepa (Snowball)

Snowball is the center of optimism. It is a group of active
young people brought together by a common vision—
to make Slovenia a country of optimism and opportunity,
with a high quality of life.

INTERNATIONAL
COOPERATION

% delegationusa

AmCham Business and Development Delegations to the US
Business and investment opportunities for Slovenian
companies in the US.

~ SLOVENIA BUSINESS BRIDGE™

Slovenia Business Bridge™
Investment and Development Conference
Finding opportunities & making them happen.

Qq 0% usameetup

USA Meetup

Informal conversations and concrete answers as well
as examples and first-hand experience for a better
understanding of the US market.

%
%c‘é} usabootcamp

USA Boot Camp
We share knowledge and experience and provide detailed
insights into individual industries, their specifics, and trends.

T/\g enterusa

Enter USA
Custom made business training for companies that are
entering or expanding business operations on the US market.

b g
gy believe
slovenia

Believe in Slovenia
Discover the stories of our »ambassadors of friendship«
and their true belief in Slovenia.

=

-\"
AMCHAMS
AmChams in Europe
A network of 49 AmChams in 47 countries across Europe
and Western Asia. With Ajsa Vodnik as Chair of AmChams
in Europe.
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JANUARY 3-8, 2023

DIGITAL FUTURE -

BUSINESS DEVELOPMENT DELEGATIONTO THE USA

LAS VEGAS

NEVADA
3-8 JAN 2023

AMCHAM BUSINESS DEVELOPMENT
DELEGATION TO THE USA

LAS VEGAS - Nevada’s economic centre, the country’s fastest
growing metropolis and a place of superlatives was the delegation’s
stop at the very beginning of the year, in the first week of January
2023. AmCham, in cooperation with SPIRIT Slovenia and with the
support of the embassies from both countries, organized the Business
Development Delegation “Digital Future”, which was attended by 27
representatives of the leading Slovenian companies from

various fields, interested in “out-of-the box” innovative spirit.

-~
% delegationusa

AmCham delegations offer an
excellent opportunity to visit globally
renowned, innovative, and trendsetting
corporations and through networking
create successful partnerships.

For additional information, contact:
vida.dolenc@amcham.si

Since the state of Nevada is well known for
many industries, such as tourism, data man-
agement, IT, green energy, breakthrough
technologies, etc., the delegation was
looking forward to exploring the highlights
and the innovative mindset in the fields of
green transformation, digitalization, and
new business models. The exciting program
included visiting corporations dealing with
databases and the development of smart
cities. The delegation had the opportunity
to marvel at the scientific research institute
Black Fire Innovation, Switch Las Vegas, the
Department of Brain Health at the UNLV,
the Las Vegas Convention Center, and
more. Furthermore, the delegation had the

opportunity to meet the leading research-
ers in abovementioned fields and joined the
celebration of the 10th anniversary of the
successful Slovenian company Chipolo.
One of the program’s main highlights was

a visit to the most powerful tech event and
fair in the world -CES (Consumer Electronic
Show) - at which more than 3,900 exhibi-
tors from all over the world exhibit annually
and attract masses of visitors eager to learn
about the global innovations and the latest
breakthrough technologies.

Highlights of the
“Digital Future” delegation:

* CES - Consumer Electronic Show

« Black Fire Innovation

* Switch Las Vegas

* The Boring Company

* Department of Brain Health at UNLV
« Las Vegas Convention Center

* Chipolo 10th Anniversary Party

AmCham
Slovenia

I SLOVENIA
BUSINESS

SPIRIT Slovenia
Business Development Agency

o]

REPUBLIC OF SLOVENLA
%= MINISTRY OF ECONOMIC
DEVELOPMENT AND TECHNOLOGY

Embassy of o
Rapubic of Soveria
Washington
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A Black Fire Innovation A BlackFire Innovation

A CES - Consumer Electronic Show A CES - Consumer Electronic Show

A Startup Nevada A TheBoring Company - LVCC Loop
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TEXANZSFEELS
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APRIL 6-8, 2023

DALLAS, TEXAS

The Business Development Delegation and the Business & Investment Conference “Texas Feels Slovenia” were organized by SPIRIT
Slovenia Public Agency, Ministry of Economy, tourism and sport, Ministry of Foreign Affairs, Government Communication Office, Slovenian
Tourist Board and with the support of AmCham Slovenia and European American Chamber of Commerce Texas. The delegation included
24 representatives of the leading Slovenian companies from various fields with the main aim to present Slovenia as a sustainable tourist
destination, as a country of great investment opportunities, and as a trusted business partner.
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A Bostjan Persin, Embassy of the Republic of Slovenia in Washington; Connor Terry, Dallas Mavericks;
Cynt Marshall, Dallas Mavericks; Mitja Blaganje, Ph.D., Ministry of the Economy, Tourism and Sport;
- = Masa Puklavec, STO; Erin Finegold White, Dallas Mavericks; Jernej Stromajer, Ministry of the Economy,
A The Point Group Tourism and Sport

A Conference Opening - Mitja Blaganje, Ph.D., Ministry of the Economy, Tourism and Sport A Welcoming Remarks - Ajsa Vodnik, M.Sc., AmCham Slovenia

A Empower Talk: An Interview to Remember N A Live, Work, and Do Business in the Dallas Region
Ajsa Vodnik, AmCham Slovenia; Cynt Marshall, Dallas Mavericks; Vanja Cernivec, London Lions - Ajsa Vodnik, AmCham Slovenia; Dale Petroskey, Dallas Regional Chamber; Janice Z. Davis, Morgan
Women’s team Lewis, Dallas
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A Entrepreneurial Slovenia: Innovative & Smart
Marko Bitenc, GenePlanet; Luka Zupancic, BioSistemika; Jernej Zupancic, Cleangrad; Jaka Repansek,
RePublis

" —— !E. Y
A Slovenia - the Land of Champions in the Heart of Europe

Radoslav “Rasho” Nesterovi¢, Basketball Federation of Slovenia; Mark Followill, Dallas Mavericks

A Exceptional Slovenes in Texas: Believe in SLOVEnia

Vida Dolenc Pogacnik, AmCham Slovenia; Miha Zakotnik, Noveon Magnetics; Prof. Dr. Igor Gregori¢,

Memorial Hermann Heart & Vascular Institute

Slovenia

APRIL 6-8, 2023

AMCHAM BUSINESS DEVELOPMENT
DELEGATION TO THE USA
“TEXAS FEELS SLOVENIA”

Members of the delegation explored busi-
ness opportunities and visited the leading
companies in the fields of IT, digitalization,
smart solutions, and security—all head-
quartering in Dallas, one of the centers

of technological development, innovative
methods, and disruptive business models.
The highlights were represented by visits to
corporations such as the Nokia Executive
Experience Center Dallas, The Point Group,
Cisco Allen Data Center, Dallas Mavericks
and the Dallas Cowboys HQ.

One of the focal points of the business
development delegation program was the
business conference “Texas Feels Slovenia”,
which proved to be a great opportunity

for a unique promotion of the Slovenian
economy and for successful networking be-
tween business representatives from both
countries. The highly anticipated basketball
match between the Dallas Mavericks with
the Slovenian outstanding basketball player
Luka Donci¢ and the Chicago Bulls added
to the great spirit of the evening on the
occasion of the “I Feel Slovenia Night”, at
which Slovenia experienced the peak of its
promotion. Slovenia sincerely felt that the
doors were flung wide-open in Texas and
that is an incredible feeling.

Highlights of the “Texas Feels
Slovenia” delegation:

Dallas Mavericks

Dallas Cowboys World HQ

Nokia Executive Experience Center Dallas
The Point Group

Cisco Allen Data Center

Basketball match between the Dallas
Mavericks and the Chicago Bulls at the
American Airlines Arena
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7/’\7 enterusa

ENTER:USA

STARTUP OVERSEAS

Enter:USA is a custom-made training
program intended for start-ups and
scale-up companies that wish to prepare
themselves for a successful entry or for
further expanding on the U.S. market. With
a valuable support of experts they can learn
about key elements necessary at entering
such as flexibility, innovative approaches,
presentation, legal, financial and tax data,
business culture, networking, and least but
not last - to learn about how to avoid or
reduce risks when entering the US market.

A Enter:USA Conference of the cross-border accelerator to the U.S. market

A StartUp NV

SLOVENSKI
PODJETNISKI
SKLAD

Enter:USA Startup Overseas 2023 program
offered:

® Conference of the cross-border
accelerator to the U.S. market

e Bootcamp training to enter or expand on
the U.S. market

e U.S. Buddy - individual counselling in
various fields

e “Hands On” Business Delegation to the
USA - from June 18, 2023 to June 23,
2023, Las Vegas, Nevada

T

LS
A Vegas Chamber

REPUBLIKA SLOVENIJA
MINISTRSTVO ZA GOSPODARSTVO,
TURIZEM IN 3PORT

VA
[
on

Highlights of the
ENTER:USA delegation:

® Black Fire Innovation

e StartUp NV (business incubator)

® The Vegas Chamber

® Department of Brain Health at UNLV

e Caffe Genius Pitch Mingle and Workout
Room

® | exicon Bank

A Lexicon Bank



AMGHAMS
IN EUROPE:
BRIDGING
PEOPLE AND
COUNTRIES

CELEBRATING 60 YEARS OF
TRANSATLANTIC PARTNERSHIPS
AND SUCCESS

The 2023 AmChams in Europe
Best Practice Sharing Conference
in Athens showcased the power
of collaboration and celebrated
six decades of AmCham achieve-
ments, inspiring and motivating
us for a dynamic future.

mChams in  Europe
(ACE) is more than an

A organization; it is a force
for change, fostering
transatlantic ~ coopera-

tion, sharing best practices, facilitating
debates, and inspiring creative solu-
tions. As we continue into the future,
we look forward to even more opportu-
nities to bridge the gap between Amer-
ican and European businesses, build a
prosperous and interconnected transat-
lantic economy, and continue to inspire
initiatives that make a difference.

For six remarkable decades, ACE has
been a symbol of collaboration and op-
portunity, uniting 49 American Cham-
bers of Commerce (AmChams) from 47
countries across Europe and Eurasia. As
we celebrate this significant milestone,
we look back on our journey, mission,
and the promising future that lies ahead.

We are pleased to highlight the ded-
icated efforts of Ajsa Vodnik, CEO of
AmCham Slovenia, who has shown

exceptional commitment by serving as

Vice Chair of ACE for two consecutive
terms. AmCham Slovenia held the Sec-
retariat from 2019 to 2023, and despite
challenging times, we were proud to
bring together outstanding colleagues
from across Europe.

THE POWER OF OUR NETWORK

ACE has a presence in 47 countries,
making it one of the most extensive net-
works of global chambers of commerce.
The impact of this expansive network
is profound. Businesses can access lo-
cal insights, regulatory expertise, and
a trusted community that helps them
succeed in European and American
markets.

TRANSATLANTIC PARTNERSHIP

The United States and Europe represent
the world’s largest and most flourishing
market. Within Europe, ACE proudly
represents the interests of over 17,000
American and European companies.
These companies employ 20 million
workers and contribute more than $1.1
trillion in investments. We have come to
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understand that the transatlantic econ-
omy is more than a partnership; it is a
dynamic force powering innovation and
global prosperity.

OUR MISSION:
Our mission at ACE revolves around
a set of core principles that shape our
identity and drive our actions:

e Sharing Best Practices: We have cre-
ated a culture of sharing best prac-
tices among our member AmChams.
The idea is simple yet transformative:
when businesses learn from each oth-
er, they grow stronger, more resilient,
and prepared for success.

Building the “AmCham” Brand: The
“AmCham” brand signifies trust, in-
tegrity, and a commitment to trans-
atlantic business values. We strive
to strengthen and uphold this brand
throughout Europe and the United
States.

A Platform for Dialogue and Advoca-
cy: Our platform offers a space for dis-
cussion, debate, and representation
on issues vital to the European and
transatlantic business environment.
We support policies that benefit both
American and European businesses.

Highlighting Transatlantic Signifi-
cance: Our constant endeavor is to
underline the transatlantic economy’s
importance in Europe and the Unit-
ed States. This inter-dependency is a
shared economic interest that forms
the basis of our partnership.

e Advocating for Investor Interests: We
serve as a voice for American inves-
tors in Europe and European com-
panies investing in the United States,
advocating for a business-friendly en-
vironment and cooperation.

SHARING IDEAS AND BEST PRACTICES:

To ensure the highest possible stan-
dards of operations of AmChams across
Europe, it is essential to share ideas and
best practices.

Creative Network Award Winners
INSPIRING INITIATIVES

ACE goes beyond the traditional role of
fostering dialogue and cooperation; it

is also at the forefront of inspiring cre-
ative solutions. The ACE Creative Net-
work Award was established in 2014 to
encourage and promote creativity. This
award encourages AmChams to share
innovative initiatives and projects that
can benefit AmCham organizations
throughout the ACE network. It serves
as a platform for exchanging inventive
ideas that can lead to positive change.

AmChams throughout Europe have
showcased their resilience and strength
in the face of challenges. One shining
example of their impact is the recog-
nition of AmCham Ukraine for their
outstanding project this year, titled
Continuity amid Crisis: How to steer
AmCham through Country’s Hardship.
This accomplishment underscores the
enduring strength and vitality of Am-
Chams, even during challenging times.

Additionally, AmCham Slovenia has
also made significant contributions
with its innovative projects.

One of the standout initiatives that
received the ACE Creative Network
Award in 2022 is “I'm a teacher!” by
AmCham Slovenia. This initiative plac-
es a spotlight on the invaluable role of
teachers in shaping young minds and
the future of society. “I'm a teacher!”
celebrates passionate educators ded-
icated to bringing out the best in their
students and serving as role models for
the next generation of teachers. Am-
Cham Slovenia has created a dedicated
website where teachers can share their
stories, innovative ideas, and experienc-
es, effectively establishing a best prac-
tices model for the teaching community.
Another remarkable initiative is “The
Partnership for Change,” a program
promoting innovative cooperation be-
tween employees in Slovenia’s pub-
lic and private sectors. Recognized in
2016, this program aims to transmit
and implement good ideas, practices,
and valuable solutions while facilitating
employee exchanges. Breaking down
stereotypes and showcasing the bene-
fits of collaboration between different
sectors, “The Partnership for Change”
proves that cooperation can lead to
transformative change.

ACE
B Practice Shading
Camiled i

We are delighted to announce
that Ajsa Vodnik, M.Sc., CEO of
AmCham Slovenia, has been
elected Chair of AmChams in
Europe (ACE). Her term as Chair
has officially begun on January 1,
2024.

As Chair, Ms. Vodnik outlines
five critical areas of focus:

® Promoting peace and open dialogue:
She emphasizes the importance of peace,
open dialogue, and shared values in
uncertain times.

® Empowering AmChams:
Ms. Vodnik aims to build trust and
elevate each AmCham within the ACE
community, emphasizing core values of
democracy, prosperity, and transatlantic
cooperation.

e Strategic vision and sustainability:
As the organization celebrates its 60th
anniversary, she is focused on redefining
ACEs core values and sharing best
practices to ensure long-term success.

® Empowering Future and Youth Programs:
She is dedicated to strengthening youth
programs and inspiring future leaders
across the ACE network.

e Sharing Best Practices, Creating
Common Initiatives, and Providing
Mutual Support
Ms. Vodnik will focus on championing
the sharing of best practices, creating
common initiatives, and providing mutual
support within the ACE community,
aiming to strengthen the collective
strength of the network.
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Neritan Mullaj ' Inga Harutyunyan ; Susanne Gulnara Aslanbayli
Executive Director Executive Director Reisinger-Anders Executive Director

Georgios A. Stephen Brugger y Daria Sivovol

Georgiou Executive Director CEO CEO
President

James Lasry by Elias J. Spirtounias “ g P Mark Redmond
President Executive Director CEO Chief Executive

Moldova

Zivile & Paul-Michael A Tanya Sciberras i 3 Mila Malairau
Sabaliauskaite Schonenberg Camilleri Executive Director
Executive Director Chairman and CEO President

Anténio Martins ds P Letitia Pupazeanu Robert Agee 9 Vera Nikoli¢ Dimi¢
da Costa Executive Director President and CEO Executive Director
President

Martin Naville Marc ter Haar & Ash Ozelli b Suleyman

CEO Executive Director Executive Director Ecevit Sanli
President
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Nedim Hanzic - lvan Mihaylov
CEO Secretary General CEO

Jelusic¢
Executive Director

Alexandra - Egle de Richemont George Welton Daniel Andrich

Pasternak-Jackson Managing Director Executive Director General Manager
CEO

Oded Rose y Simone Crolla Arian Zeka Liga Smildzina-
CEO Managing Director Executive Director Bertulsone
Executive Director

TR

Marko Mirocevic Jelena Arsovska Jason Turflinger Marzena Drela
Executive Director Executive Director Managing Director Operations Director

Martina Slabejova { . Ajsa Vodnik { Aida Casamitjana Peter R. Dahlen
Executive Director CEO Executive Director Managing Director

OBSERVING MEMBERS:

o ) _ : =0 7 AMCHAM &3

Andy Hunder Alice Mount
President Executive Director, London
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A.T. Kearney Svetovanje d.o.0.
Marko Derca,
Partner

www.kearney.com

KEARNEY

AGILCON d.o0.0.
Marko Perme,
CEO

www.agilcon.com

con

AVIAT storitveno podietje d.o.o.
Steven D. Toteda,

EVP, Managing Director,

EMEA, Sales & Services

www.aviatnetworks.com

r
& Aviat

NETWORKS

Al Slovenija, d. d.
Dejan Turk,
President of the Management Board

www.al.si

ATLANTIC DROGA KOLINSKA d.o.o.
Enzo Smrekar,

Vice-President for Savoury spreads,
Donat and International expansion
at Atlantic Grupa and General
Manager of Atlantic Droga Kolinska

www.atlanticgrupa.com

ATLANTIC

GRUPA

Banka Intesa Sanpaolo d.d.
Luigi Fuzio,
President of the Management Board

www.intesasanpaolobank.si

INTESA SNNPAOLO BANK




Fighting the World's
Toughest Diseases

HARNESSING THE BEST OF BIOLOGY AND TECHNOLOGY

Amgen harnesses the best of biology and technology to make
people’s lives easier, fuller and longer. We draw upon our deep
knowledge of science to push beyond what's known today.

With roots in the biotech revolution, we are one of the world's
leading independent biotech companies — fighting the toughest
diseases and helping millions of people globally.

A N ®
Amgen zdravila d.o.o, Ameriska ulica 2, Ljubljana. SVN-NP-1223-80001
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Bankart d.o.o.
Aleksander Kurtevski,
Managing Director, CO0, CIO

www.bankart.si

0\ bankart

BOC Institute d.o.o0.
Simona Spilak,
Director

www.boc.institute

¢

BOC INSTITUTE

COCA - COLA HBC SLOVENIJA d.o.0.

Dora Strezova-Nikolova,
General Manager -
Business Unit Adria

www.coca-colahellenic.si

Coca-ColaHBC
Slovenija

Bayer d.o.o.

Andrejka Smolnikar Prah,
Managing Director of Bayer d.o.0.
Slovenia

www.bayer.si

BAYER
E

CISCO SYSTEMS,
Podruznica Ljubljana
Haris Pinjo,

Country Lead

WWW.CISCO.SI

atfvanf,
CISCO.

Corwin Sl d.o.o.
Michal Maco,
Country Manager

WWW.COrwin.Si

Ik CORWIN




pest services in one place, ave
ancial planni icated pe

account management fee.
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DANFOSS TRATA d.o.0.

Saska Rihtarsic,

Vice President District Energy
and General Manager

www.danfoss.com/en/

ENGINEERING
TOMORROW

EKWB d.o.0.
Edvard Konig,
Founder

www.ekwb.com

GENERALI Zavarovalnica d.d.
Vanja Hrovat,
President of the Management Board

www.generali.si

GENERALI

Dun & Bradstreet d.o.o.
Katarina Raicevi¢,

Head of Sales for Central East
Europe (CEE)

www.dnb.com/sl-si

dunQbradstreet

ESGNOVO d.o.o.
Dejan Spasovski,
Founder and Owner

WWw.esgnovo.com

Nnovo

Goodyear Slovenija, d.o.0.
Matej Zavrl,

Managing Director Consumer
Europe East South

www.goodyear-slovenija.si

GOODFYEAR




¢ 5 multi-purpose
conference halls with
venue capacity of 500 m?

¢ natural daylight, wooden
flooring and city views

e Cutting-edge technology
with 165"’ OLED
video walls

—

A warm welcome to

M
HOTEL SLON

LJUBLTJANA

Institution in hospitality; celebrating 470 years of tradition

4-star hotel with

Elite location in the heart od
170 hotel rooms

Lavish buffet and
Ljubljana with valet parking

a la carte breakfast

|

1 |
1

|

| ==

N

R, +3861 47011 00

events@hotelslon.com
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Google Hrvatska d.o.0.
Metka Svetlin,
Marketing Manager Google Adriatic

WWW.google.si

Google

HIDRIA d.0.0.
Bojan Gantar,
CEO

www.hidria.com

3

JOHNSON & JOHNSON; d.o.0.
Domen Groznik,

Country Director, Janssen Slovenia,
Johnson & Johnson d.o.0.

WWW.jnj.com

N

janssen )’
Jolmonafohmon

Grant Thornton Slovenia
Tomaz Mahni,
Managing Partner

www.grantthorton.si

o GrantThornton

IBM SLOVENLIJA d.o0.0.
Samo Kumar,
Country Leader

www.ibm.com/si

Kontron, d. 0. 0.
Jure Fir,

Managing Director
Robert Kuzmic,
Managing Director

www.kontron.si

kontron




www.tevasi.si

Datum priprave informacije: november 2023.

Pliva Ljubljana, d.o.0., Pot k Sejmi&¢u 35, 1231 Ljubljana Crnuce,
tel. 01 58 90 390, e-mail: info@tevasi.si

NPS-SI-00008

Zdravje je pot, ne cilj.
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Kyndryl Ljubljana d.o.o.
Sebastjan Stucl,
Managing Director

www.kyndryl.com/us/en

kyndryl

Law Firm Ketler & Partners,
member of Karanovic
Marko Ketler,

Senior Partner

ketler/partners member of

karanovic/

Law Firm Senica & Partners, Ltd.
Miro Senica, Founding and
Managing Partner

www.senica.si/en
www.si.andersen.com/en

SENICA | ANDERSEN.

Labena d.o.o.
Borut Ceh,
Co-Owner and Managing Director

www.labena.si

(D Labena

Celostne resitve v faboratorijski in procesni anafitiki

Law firm Rojs, Peljhan,
Prelesnik & Partners
Robert Prelesnik,
Managing Partner

WWW.rppp.si

ROJS PELUHAN PRELESNIK
& PARTNERS

Lek d.d.

Robert Ljoljo,

President of the Lek d.d. Board of
Management and Sandoz Country
President Slovenia

www.lek.si

SANDOZ ‘ @Iek




"

unYP

UNIVERSITY
OF NEW YORK
IN PRAGUE

UcCite se tukaj. Vodite kj
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Lenis farmacevtika d.o.0.
Vita Godec,
Managing Director

Www.lenis.si

Lenis
~___~

MANPOWER d.o.o0.

Aleksandar Hangimana,
Managing Shareholder-South East
Europe

WWW.Manpower.si

ml’

Manpower

Medtronic d.o.o.
Tomislav Petricevic,
Country Manager

www.medtronic.com

Medtronic
Engineering the extraordinary

Luka Koper,

pristaniski in logisticni sistem, d.d.
Nevenka Krzan,

President of the Management Board
of Luka Koper

www.luka-Kp.Si

" LUKA KOPER

Port of Koper

Mastercard Europe SA,
Podruznica v Sloveniji
Luka Gabrovsek,
Account Director

www.mastercard.si

MERCK SHARP & DOHME; d.o.o.
Rina Music,
Managing Director

Www.msd.Si

MSD

INVENTING FOR LIFE
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MICROSOFT d.o0.0.; Ljubljana NIL d.o.o.
Barbara Domicelj, Beno Ceglar,
General Manager CEO
www.microsoft.com/sl-si www.nil.com

NIU

part of conscia

B Microsoft

NLB Asset management. Nova KBM d. d.
Luka Podlogar, John Michael Denhof,
CEO of NLB Asset management. President of the Management Board
www.nlbskladi.si www.nkbm.si
. O
O NLB skladi @ novakbm
otp group
NOVA LJUBLJANSKA BANKA d.d. NP CONSULTING d.o0.0.
Blaz Brodnjak, Nevenka Cresnar Pergar,
CEO CEO
www.nlb.si WWW.NPC.Si

I\

CONSULTING

Business & Legal Consulting Ltd.

OniB
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Odvetniska druzba KBP, 0.p., d.o.o.
Simon Bracun, LL.M.,
Managing Partner

www.kbp.si

Br

ODVETNISKA DRUZBA
Kavcié-Bracun Partnerji

Pernod Ricard Slovenija d.o.0.
Ana Pavlinec,
Country Manager Slovenia & Croatia

www.pernod-ricard-slovenia.com

vy,
>

%

Pernod Ricard Slovenia

Q

PHILIP MORRIS Ljubljana d.o.o.
Lovre Tudor,
Country Manager Slovenia

WWW.pmi.com

PHILIP MORRIS
LJUBLJANA D.0.0.

ORACLE SOFTWARE d.o.0.
Julij Bozic,
Country Leader Slovenia

www.oracle.com/si

ORACLE

PFIZER; podruznica Ljubljana
Mohamed Hammam,
General Manager Adriatic Region

www.pfizersi

@ Pﬁzer

Pivovarna Lasko Union d.o.o.
Zooullis Mina,
Managing Director

www.pivovarnalaskounion.com

PIVOVARNA
LASKO UNION

i Be paRT oF THE ' HEINEKEN compaN:
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Pliva Ljubljana d.o.o.
Matej Rukavina,
Country Manager
Pliva Ljubljana d.o.o.

www.tevasi.si

teva

RBone d.o.o.
Tadej Tufek, M.Sc.
Director

r

ROTONDA

ROCHE

Eva McLellan,
General Manager

www.roche.si

farmacevtska druzba d.o.o.

Plume Design d.o.0.
Jasna Mihelj Coustaury,
Director

www.plume.com

@ Plume-

RIKO d.o.0.
Janez Skrabec,
General Manager

WWW.rko.si

@ RIKO

SAP d.o.o0.
Marko Drev,
Managing Director

WWw.sap.com

SAP4
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STEKLARNA ROGASKA d.0.0.
Rolf Mueller-Gruenow,
Procurator

www.steklarna-rogaska.si

FISKARS
<
GROUP

ROGASKA

TELEMACH SLOVENIJA d.o.0.
Tomislav Cizmic,

President of the Management
Board, Telemach Slovenia

www.telemach.si

United Group
Janez Zivko,
Vice President Finance

united.group

N

UNITED
GROUP

TELEKOM SLOVENLIE, d.d.
Bostjan Kosak,
President of the Management Board

www.telekom.si

°.
'.“o TelekomSlovenije

Trimo d.o.0.
Bozo Cernila, CEO

WWW.trmo.si

TRI
MO

Visa Europe
Alenka Mejac Krassnig,
Country Manager Slovenia, Visa

WWW.ViSaeurope.si

VISA
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ZAVAROVALNICA TRIGLAV d.d.
Andrej Slapar,
President of the Management Board

www.triglav.si

Thauk you Pafrou wewbers
for being our partuers
u the best way possiste.

triglav

TREAT YOUR BRAND
LIKE SOMEONE YOU LOVE

2022 GOLD GRAPHIS BRANDING AWARD WINNER

Bellini¢*Friends

bellinifriends.com
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NsoFT

A-soft, d.o.0.
Tadej Muha, General Manager
WWW.a-SOft.Si

obbvie

AbbVie Biofarmacevtska druzba d.o.o.
Ljubisa Mitof ViSurski, General Manager,
Adriatic & Hungary

www.abbvie.si

/6 ACEX

Acex Ltd.
Boris Horvat, CEO
WWW.acex.si

PN ADACTA

ADACTA programska oprema d.0.0.
Boris Baji¢, Director
www.adacta-fintech.com

Adecco

ADECCO H.R. d.o0.0.
Dejan Stameni¢, CEO of Adecco
Slovenia and Serbia

www.adeccosi
IO AEROSOL Aerosol d.0.0.
MAGEE SCIENTIFIC  Mateja Forstnaric, Chief Executive Officer

Sebastijan Marini¢, Chief Operating
Officer
WWw.aerosolmageesci.com

@ AGITAVIT

Agitavit Solutions d.o.0.
Anka Brus, Managing Director
www.agitavit.si

[/
Worldwide movers,
you deserve the best

-z

AGS International Movers
Marc Peyre, Branch Manager
Croatia & Slovenia
WWW.agsSmovers.com

AIRFRANCE ~

Air France, podruznica Ljubljana
lldiko McPartlin-Kiss, Country Manager
www.airfrance.si

GLOBAL
BUSINESS
TRAVEL

s

AIRPASS d.o.0.,
American Express

Global Business Travel
Milo$ Vujadinovic, Director
WWW.airpass.eu

‘ Albaugh
Your Alternative™

ALBAUGH TKI d.o.0.

Douglas A. Kaye Ill, Managing Director
Vojko Dominc, South East Europe
Business Manager

David Kos, Plant Manager Albaugh TKI

Aleph

Aleph
Timotej Gala, Deputy CEO
www.alephholding.com

m

Alpe-Panon d.0.0. McDonald's DL
Maxime Moulin, Managing Director
www.mcdonalds.si

AMGEN'

AMGEN zdravila d.o.o.
Sanja Cerovac Vodicar,
Country Director Adria
www.amgen.si

AMZS

AMZS d.d.
Zoran MiloSevic, Director
WWW.amzs.si

APTA

Apta Medica International d.o.0.
Aljosa Rojec, Director
www.apta-medica.com

7astellas

Astellas Pharma d.o.0.
Charalampos Lamprou,
General Manager
www.astellas.com/si/

AV5TUDIO

AV Studio trzne komunikacije d.o.o0.
Nina Obradovic, Executive Director
www.av-studio.si

6 avantcar

Your Mobility Provider

Avant Car d.o.o.
Gasper Zvan, Executive Director
www.avantcar.si

avtenta.

Avtenta,

napredne poslovne resitve, d.o.0.
Matija Nend|, CEO

www.avtenta.si
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ENEUR

SPARKASSES

Banka Sparkasse d.d.

Tomaz Salamon,

Member of the Management Board
Mag. Thomas Jurkowitsch, LLM.,,
Member of the Management Board
Mag. Bojana Novak,

President of the Management Board
www.sparkasse.si/s|

BASF Slovenija d.0.0.
Simon Franko, Managing Director
https://www.basf.com

BTCd.d.

Damjan Kralj, M.Sc.,
Chief Executive Officer
www.btc-city.com

business
solutions

Business Solutions d.o.0.
Jernej Rehar, CEO
www.b-s.eu

() BUTAN PLIN

S PRIJAZNO ENERGIJO NAPREJ

Butan Plin d.d.
Grzegorz Andrzej Janzen, CEO
www.butanplin.si

BE-terna d.o.o.

Iztok Juvan, Managing Director,
BE-terna Slovenia
www.be-terna.com

Better, d.o.0.
Tomaz Gornik, CEO
www.better.care

Big Bang d.o.0.
Uro$ Mesojedec, CEO
www.bighang.si

Bitstamp

Bitstamp Ltd
Jean-Baptiste Graftieaux, CEO
www.bitstamp.net

bold.group

Bold.group

Anze Herbst, Partner/
Business Development Director
boldgroup.si

B BORA PARTNERS

Bora Partners, zdruZitve, prevzemi

in mednarodno povezovanje, d.0.0.

Ziga Vavpoti¢ Partner, CEO
bora.partners

BOYMARK’

Boxmark Leather d.o.o.
Marjan Trobi$, CEO
www.boxmark-individual.com

G CALEFFHI

Hydronic Solutions

Caleffi Hidrotermika d.o.o0.
Franc Palci¢, Director
www.caleffi.com

>

cargo-partner

cargo-partner d.0.0.
Viktor Kastelic, Managing Director
WWW.cargo-partner.com

CBRE d.o0.0. - podruznica Ljubljana
Bosko Tomasevic,
Managing Director SEE

www.cbresi
| CeltraInc
Celtra Mihael Mikek, CEO & Founder
—— www.celtra.com

" CENTRALOG

CENTRALOG d.o0.0. Koper
Rok Strukelj, Managing Director
www.centralog.com

|G: CLEANGRAD

Cleangrad d.o.o.
Jernej Zupanci¢, Managing Director
www.cleangrad.si

CMS REICH-ROHRWIG HAINZ
Attorneys-at-law - Slovenian Branch
Gregor Famira, Managing Partner
cms.law/en/SVN/Office/Ljubljana




AMCHAM SLOVENIA

132

SORPORATE

& ENTREPRE

coface

COFACE, podruznica v Sloveniji
Sergej Simoniti, Branch Director
www.cofacessi

COMPETO

Competo d.o.o0.
Matic Vosnjak, Partner, General Manager
www.competo.si

J\ DEWESoft

measurement innovation

DEWESOFT d.o.0.

Jure Knez, Ph.D.,
President & Co-founder
Tilen Sotler, CEQ
dewesoft.com

DOMEL

Domel Holding d.d.
Matjaz Cemazar, President and CEQ
www.domel.com

<> COMTRADE

Comtrade d.o.0.
Alexis Lope-Bello, CEO Comtrade Group
www.comtrade.si

&€ cosyLAB

Cosylab d.d.
Mark Plesko, CEO
www.cosylab.com

Casnik Finance,

Casopisno zaloZnistvo, d.o.o.
Peter Frankl, CEO & Editor in Chief
www.finance.si

DARS

DARS d.d.

David Skornsek, MSc,

President of the Management Board
www.dars.si

delighl

Delight d.o.o.
Matevz Borovnik, Country Manager
www.delight-office.si

DELTAHUB.

Deltahub d.o.o.
Primoz Erjavec, COO
deltahub.io

DELO

Delo d.o.0.
Stojan Petri¢, CEO
Natada Luda, CEO
www.delo.si

Deloitte.

DELOITTE d.o.0.

Barbara Zibret Kralj,
Country Managing Partner
Deloitte Slovenia
www.deloitte.si

OUTFiT7

Ekipa2 d.o.o.

Jernej Cesen, General Manager &
Senior VP of Distribution and Business
Intelligence

Elan, d.o.o0.
Jeffrey Tirman, Chief Executive Director
www.elan.si

e,

ELI LILLY farmacevtska druzba; d.o.0.
Mirjam Zitnik, Country Coordinator
www.lilly.com

“elmont .

KRSKO

ELMONT d.o.0. Kr3ko
Metod Pirc, Director
www.elmont-Kk.si

o

EMMA

EMMA d.o.0.
Matej Potokar, MBA, CEO
www.emma-group.eu

7\
ENEry

Enery SLO d.o0.0.
Nace Novak, Head of Slovenia
enery.energy/en

EYBuiIdinq abetter
working world

ERNST & YOUNG d.o0.0.
Janez Urani¢, Country Managing Partner
www.ey.com/sl_si

;l;smi @Ilmfsﬂb

Erste Card d.o.0.
Rok Perkovic, Director
www.dinersclub.si
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* ol
erunio

ZVAMI OB 1993

ERUDIO izobraZevalni center
Dimitrij Mikli¢, Director
www.erudio.si

Fragmat TIM d.o.o0.
Gasper Zgajnar, Director

Studentski
servis

e-Studentski Servis $S d.0.0.
Vesna MiloSevi¢ Zupanci¢, M.A.,,

"e-Studentski Servis Head of Expertise;

Youth and Labour Market Expert”
www.studentski-servis.com

Sﬁeumglakat

EUROPLAKAT d.o0.0.
Marko Kolbl, Director
www.europlakat.si

H

EUROSTARS

HOTELS

Eurostars Hotels
Magdalena Oubifia, Hotel Manager
www.eurostarshotels.co.uk

Fabulatorij

Fabulatorij d.o.0.
Anja Rebek, Managing Director
www.fabulatorij.com

FedEx Express Slovenija
kurirske storitve d.o.o.

Express Irena Praznik Potocnik,
Sales Account Manager
www.fedex.com
%Fluidmaster Fluidmaster d.o.o.

Milan Potuzak, Managing Director
www.fluidmaster.com

WWW.IiV.Si
www.sanitaer-schwab.com

WOTEL

GAST GOSTINSTVO d.o.0.
Dragan Todorovi¢, Director
www.oneb6hotel.com

o
o< GATEHUB
o

GateHub d.o.o0.
Enej Pungercar, Director
Taja Kaker, Director

gatehub.net
\/\ genEplanet d.o.o.
e Marko Bitenc, CEO & Founder
GENEPLANET geneplanet.com
‘gﬁ GENERALI Generali Investments,
2k INVESTMENTS druzba za upravljanje, d.o.o.

Melita Rajgelj Ozebek,
President of the Management Board
www.generali-investments.si

© GoOpti

GoOpti d.o.0.
Marko Gucek, CEO
www.goopti.com

Gorenjska ' Banka

Gorenjska banka d.d. Kranj

Mario Henjak,

President of the Management Board
WwWW.gbkrsi

acity FMG kadrovska agencija d.o.o. GRAYLING GRAYLING_q.p.o.
i | management Rok Hribar, Director creating advantage Natasa Trsli¢ Stambak,
aroup Www.fmg.si Managing Director CEE
grayling.com/our-offices/ljubljana
Formitas skupina, d.o.o0. Groupama Biztosit6 Zrt.
G R o up Sasa Leben, Director 7;‘@ Gro;‘:gfvmg Zavarovalnica, Podruznica
comites www.formitas.si Sandi Sterpin, Branch Director
Srand Businese Schaol Www.groupama.si
‘Goodvertising! Adriatic Representative
ERTINET Fortinet Halcom d.d.

Nina Zavrénik,
Regional Account Manager
www.fortinet.com

sdhalcom

Tomi Sefman, CEO
www.halcom.com
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NEUR

Bansen: Hansen B d.o.o0. HSE d.o.0.
ansen Bojana Florjancic, Partner & Co-Founder ( Tomat Stokelj, Ph.D., CEO
Beck : :
. . Tina Gorenc, Partner & Co-Founder www.hse.si
Aaron Marko, Partner & Co-Founder
www.hansenbeck.com
C s Heads Adriatic d.o.o. ~ lkea Slovenija d.o.o.
J Heads Adriatic Marko Kolenc, Managing Director I 1IKEA (Cas Lachaert, Market Manager
% Heads www.headsadriatic.com www.ikea.com/si/sl/

hermanzpartner|

Herman & partnerji d.o.o.
Franci Deli¢ Zavrl, CEO & Partner
herman-partnerji.si

—

Hewlett Packard
Enterprise

operated by Selectium

Hewlett Packard Enterprise
operated by Selectium
(Selectium Adriatics d. 0. 0.)
Bostjan Kosi, CEO
www.selectium.com

HISA

event rental & design

Hisa Vizij d.o.o0.
Bostjan Matko, Director and Owner
Www.hisa-vizij.com

AUSTRIA
TREND A

HOTELS

Hotel Management d.o.o.
Jernej Osterman, General Manager
www.austria-trend.at/si/hotels/ljubljana

FOURX
POINTS

BY SHERATON

Ljubljana Mons

Hotel Mons d.o.0.,
Four Points by Sheraton Ljubljana Mons
www.fourpointsljubljana.com

M
HOTEL SLON

LJUBL]JANA

HOTEL SLON, d.d.
Gregor Jamnik, General Manager
www.hotelslon.com

HP Computing and Printing
Primoz Polajnar, Managing Director
www.hp.com

¢ LON

Hranilnica LON d.d. Kranj

Imre Balogh, Ph.D.,

President of the Management Board
www.lon.si

software

< maginesi

IMAGINE d.o.0.
Matej Leskovar, Managing Director
www.imagine.si

w R R

SLOVENIJA

INA Slovenija d.o.0.
Inja Anzi Molan, Company Director
www.ina-slovenija.si

veé dobre glasbe 1

Infonet media d.d.
Tanja Skarjot, CEO
www.infonet.fm

INSTRUMENTATION
TECHNOLOGIES

Instrumentation Technologies
Elvis Janezi¢, CEO
www.i-tech.si

lliINTECTIV

Intectiv d.o.o0.
Matjaz Levar, Managing Director
www.intectiv.si

9

INTERCONTINENTAL.

LJUBLJANA

InterContinental Ljubljana
Dusko Bozi¢, General Manager
www.intercontinental.com/ljubljana

¥ INTERSPORT

Intersport IS, d.o.o0.
Andrej AZbe, CEO
www.intersport.si

invera

EQNTY PARTNERS

Invera Equity Partneri d.o.o.
Kemal Sikiri¢, Managing Partner
Slaven Kordi¢, Managing Partner
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=I|QVIA

1QVIA,

farmacevtske in trzne storitve d.o.o.
Michal Pilkiewicz, Director

Attila Szel, Director

www.igvia.com

Iskra

Iskra d.0.0.

Klemen Sesok,

Industrialist & Real estate developer
www.iskra.eu

KOLEKTOR

Kolektor Group d.o.0.

Valter Leban,

President of the Management Board
www.kolektor.com

KPMG!

KPMG poslovno svetovanije d.o.0.
Marko Mehle, Senior Partner
www.kpmg.si

°\; iskraemeco

BY ELSEWEDY ELECTRIC

Iskraemeco, d.d.
Luis Goncalves, CEO
www.iskraemeco.com

DL

JT International Ljubljana,
trgovsko podjetje, d.o.o.

Andrey Polyakov, Country Manager
www.jti.com

| 8 KEMOFARMACUA

@ a2 PHOENIX company

Kemofarmacija d.d.
Davorin Poherc, President of the Board
www.kemofarmacija.si

KEM®MED

BRINGING SOLUTIONS

Kemomed d.o.o0.
Andrej Vuga, CEO
www.kemomed.si
www.kemomind.com

L& Finance

KF Finance d.o.0.
Matjaz Filipi¢, Managing Partner
www.kf-finance.si

LEDINEK

Ledinek Engineering, d.o.0.
Gregor Ledinek, Director
Andrej Novak, Director
www.ledinek.com

I&LEHUHLEBAL

Lemur Legal, d.o.0.
Peter Merc, Managing Partner
www.lemur.legal

e Litostroj Power d.o0.0.
-, )
% !-gv.ele? STROJ Jure Androcec, Director
www.litostrojpower.com
B Loftware Loftware (NiceLabel)

NiceLabel

Branka Jerse, Managing Director
www.nicelabel.com
www.loftware.com

Luna\

LUNA TBWA

druzba za komunikacije d.o.o.
Dali Bungi¢, CEO
www.lunatbwa.si

<liping

Kliping d.o0.0.
Divna Brki¢ Hendrickx, Director
www.klipingsi

knaug

KNAUF INSULATION d.o.0.
Matjaz Petric, Director
www.knaufinsulation.si

KOKO5

. AGENMCY "

KOKOS AGENCY
Tadej Glavan, Director
www.kokos.agency

MARAND inZeniring d.o.0.
Andrej Marcic, CEO
www.marand.com

MARS OVERSEAS HOLDINGS d.o.0.
Predrag Milinci¢,

General Director, Mars Balkan
Www.mars.com

@2 MarshMcLennan

Marsh McLennan Slovenia
Borut Jager,

CEO Marsh McLennan Slovenia
www.marsh.com
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mazars Mazars IT 1 INSPIRED MPG Plus d.0.0.
Uros Zust, Partner 'M PG Rok Misvelj, Managing Director
WWw.mazars.si WWW.mpg.si
Medex Group d.o.o0. New Moment d.o.0.

meDex

Alesa MiZigoj, General Manager
www.medex.Si

® MEDIS

MEDIS, d.o.0.

Tone Strnad,

President of the Management Board
Maja Strnad Cestar, CEO
www.medis.com

e [

Mega M d.o.0.

Matej Meza, MSc, CEO
Miran MeZa, MSc, CEO
www.megatel.si

™ Mercator MERCATOR d.o0.0.
maj najbolysi sosed Tomislav Kramaric,
President of Management - CEO
www.mercator.si
Merkur trgovina, d.o.o.
MVEEBR!&HR Jure Kapetan, General Director

www.merkur.si

o\ Meta

Meta Platforms Ireland Limited
Patrik Tovarys, Public Policy Manager CEE
www.meta.com

mgcpharma

MGC Pharma
Roby Zomer, CEO
mgcpharma.co.uk

NEILH AIOAIENT

we live to create

Bostjan Prijanovic, Managing Director
www.newmoment.si

@ NLB Lease&Go

NLB Lease&Go d.o.o.

Andrej Pucer, CEO

Anze Pogacnik, Managing Director
Claus-Peter Martin Miller,
Managing Director
www.nlbleasego.si

NOMAGO

Pridi z nami.

Nomago d.o.o.
Marjan Beltram,
Chief Travel and Mobility Officer
WWW.Nomago.si

U, NOVARTIS

Novartis Slovenija
www.novartis.si

{(\V)

NOVEON

Noveon Magnetics Inc.
Miha Zakotnik, CTO
noveon.co

Q

. ®
novo nordisk

Novo Nordisk d.o.0.
Jurij Stariha, Vice president
www.novonordisk.Si

NUKLEARNA ELEKTRARNA Krsko; d.0.0.
Gorazd Pfeifer,

President of the Management Board
SaSa Medakovic,

Member of the Management Board
www.nek.si

PUBLICIS

MMS Marketinske komunikacije d.o.o.
Toni Tomasek, Chief Creative Officer
& CEO Slovenia, Chief of Business

Development Adriatic
GROUPE www.publicisgroupe.com
S e o MOS SERVIS d.o.0.
ervis Peter Volovsek, Director
WWW.MOS.Si

Sibinci¢ Krizanec

LEXCETLLENTCE

Odvetniska druzba

Sibinci¢ Krizanec o.p. d.o.o0.

Jan Sibinci¢, Managing Partner
Uros Krizanec, Managing Partner
www.s-k.law

JADEK & PENSA

Odvetniska pisarna Jadek & Pensa d.0.0.
Sreco Jadek, Senior Partner

Aleksandra Jemc Merc, Senior Partner
mag. Jure Levovnik, Senior Partner
www.jadek-pensa.si
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schonherr

SLOVENIA

Odvetniska pisarna Schonherr -
podruznica v Sloveniji

Vid Kobe, Managing Partner
www.schoenherr.si

ULCAR & PARTNERJI

Odvetniska pisarna

Ulcar & partnerii d.o.o.

Matjaz Ul¢ar, Managing Partner
www.ulcar-op.si

GBOPTIBAR

OptiBar informacijske tehnologije, d.o.0.

Dean Habus, CEO
www.optibar.si

optiprint

Najem barvnih tiskalnikov

Optiprint, d.o.o.
Rok Kozelj, CEO
www.optiprint.si

OPTIWEB

Optiweb d.o.o0.
Miha Lavtar, Founder & CEO
www.optiweb.com

'-' PARSEK

4B An Open Line Company

Parsek, informacijske tehnologije, d.o.o.

Janez Bensa, CEO
www.parsek.com

Pedersen - Pariners

EKECUTIWE SEARCH

Pedersen in partnerji d.o.o.
Sasa Stebe, Country Manager Slovenia
www.pedersenandpartners.com

PETROL

Energija za Zivljenje

Petrol d.d., Ljubljana

Saso Berger,

President of the Management Board
www.petrol si

PIRISTReEL Y

Pipistrel d.o.0.

Gabriel Massey,

President and Managing Director
www.pipistrel-aircraft.com

@ Pivka - Delamaris

1879

GROUP

Pivka perutninarstvo d.d.,

(Pivka Poultry) and Delamaris d.o.o.
Janez Rebec, BS.Ec,,

President of the Board of Directors
Aleksander Debevec, B\Vet.S,
Member of the Board of Directors
www.pivkap.si / www.delamaris.eu

@ PLANETSOFT

Planet Soft d.o.o.

Igor Radojicic,

Governing Board Member
planetsoft.ba/en

ﬂ PlanRadar

PlanRadar
Bojan Petkovi¢, Country manager SEE
www.planradar.com/s|

P PODKRIZNIK
group

Podkriznik d.o.0.
Iztok Podkriznik, Director
www.podkriznik.si

@

Pokojninska druzba A, d.d.

Pokojninska druzba A, d.d.
Karmen Dietner,

President of the Management Board
www.pd-a.si

\QY Posta Slovenije

Posta Slovenije d.o.0.
Marko Cegnar General Manager
WWW.posta.si

.

PricewaterhouseCoopers d.o.0.

Thomas Maill,
wc Country Managing Partner
p WWW.pWC.com/si
Prima IP d.o.0.
R\L.gm PODJETIE Primoz Strumbelj, Director
WWW.prima-ip.si
PRISTOP SKUPINA d.0.0
PRISTOP SKUPINA d.o.0.
PRISTOAG Primoz Pusar, Director
WWW.pristop.si
': PRODUKCIJA PLUS
PROPLUS Stella Litou, General Director
vodilna medijska hisa W, 244r com

Puklavec Family Wines

Tatjana Puklavec, Owner of Puklavec
Family Wines
puklavecfamilywines.com/en
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Qubix

QUBIX Svetovanje d.o.0.
Ziga Vaupot, Country Manager CEE

N2 RE/MAX

W NEPREMICNINE

RE/MAX, Nepremicninska druzba d.o.o.
Igor Horvat, MSc, Regional Director
WWW.re-max.si

redorbit

Red orbit d.o.o.
Andraz Stalec, Founder and CEQ
www.red-orbit.si

REPJSRTER

Reporter“Media d.o.o.
Silvester Surla, CEO
www.reporter.si

Resalta

Resalta, druzba za upravljanje
energetskih storitev d.o.o0.
Luka Komazec, Director
www.resalta.si

a world of energy

Rexel, d.o.0. -

Specialisti za elektromaterial in storitve
Ale$ Gajsek, CEO

www.rexel.si

etrgovina.rexel si

P

Our world.
Connected.

ROBOTINA d.o.0.

Devid Palcic,

President of the Robotina Group
www.robotina.com

(rot®)

Roto Slovenija, d.o.0.
Nusa Pavlinjek, CEO
WWW.roto-group.eu

Q SALUS

SALUS, Veletrgovina, d.o.o0.
Ziga Hieng, MSc, CFA,
Managing Director

Gregor Jenko, B. Sc. Econ.,
Managing Director
www.salus.si

SAVA

>
HOTELS &RESORTS

Sava Turizem d.d.

Andrej Prebil,

President of the Management Board
www.sava-hotels-resorts.com

B
BOHINJ ECO HOTEL <

SUNROSE7

SHD, d.o.0.,

Bohinj ECO Hotel in Sunrose 7
Anze Cokl, General Manager
www.bohinj-eco-hotel.si

e sIBO

Sibo Group d.o.0.

Dragan Gojkovic,

Chief Executive Officer and Vice President
www.sibo-eu.com

SIEMENS

SIEMENS d.o0.0.
Medeja Loncar, CEO
Sandra Zili¢, CFO
www.siemens.i

SIEMENS_.:..
Healthineers *-*

Siemens Healthcare d.o.o0.

Gregor Gantar, Managing Director

Ana Pirc, Managing Director for Finance
www.siemens-healthineers.com/si

@ skbbanka

otp group

SKB d.d.
Anita Stojcevska, Chief Executive Officer
www.skb.si

sij’ group

Slovenska industrija jekla (S1J) d.d.
Andrey Zubitskiy,

President of the Management Board
WWW.SI].Si

HF Slovenske Zeleznice

Slovenske Zeleznice
Dusan Mes, Director General
www.slo-zeleznice si

SMART
COM

SMART COM d.o.o0.
Jure Remskar, Executive Director
www.smart-com.si

smartis

SMART INFORMATION SYSTEMS

Smartis d.o.o0.
Zdravka Zalar, CEO
www.smartis.si

ene

SoftwareONE,

informacijski sistemi, d.o.o.
Reinhard Waldinger, Director
www.softwareone.com/en-si
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BOSTON

South _Cer]tral Ventures m o NG

Jure Mikuz, Managing Partner GROUP
WWW.SC-ventures.com

South Central

The Boston Consulting Group
Melanie Seier Larsen,

Partner and Managing Director
www.bcg.com

Tips d.o.o0.
Robert Pustavrh, General Manager
www.tips-gse.com

TMF d.o.0.

Daniel Proychey,
Country Director Adria
www.tmf-group.com

Tobacna Ljubljana, d.o.o.

Tomaz Maver,

Market Manager for Slovenia & Croatia
www.tobacnasi

Ventures
SRCd.0.0. N\ GroUND
( SRC Miha Zerko, Chairman of the Board k\ tlps i
WWW.SIC.SI
HRASTNIK1860 Steklarna Hrastnik d.o.o.
Peter Cas, General Director TMF Global reach
www.hrastnik1860.com GROUP Local knowledge
Styria digital marketplaces, d.o.o. N.k IMPERIAL
SIXKE;FILAAKES sto www.styria.com ~)ic BRANDS
‘e’ bolha-com TOBACNA LJUBLJANA
(A MojeDelo.com
A SUMMIT AVTO  Summitavtod.o.o. @ TOKIC

Katarina Modrijan Megli¢,
Managing Director
www.summitavto.si

Safety in motion

Toki¢ d.o.o.
Ivan Santori¢, CEO

s @ S P I C A Spica International d.o.0. JrD—S—ILD—O—SL
Tone Stanovnik, Director
WWW.Spica.com GRADBENI INZENIRING
IN IZVEDBA

TOSIDOS d.o.0.
Simon Jan, Director
www.tosidos.si

'I' T-2,d.0.0. .
@ Jure Valjavec, g trlgal
President of the Management Board <
www.t-2.net

TRIGAL d.0.0.
Simona Kozjek, Executive Director
www.trigal.com

TALRUM  Tumdd triglavskladi

Marko Drobnic,
President of the Management Board
www.talum.si

Triglav Skladi, d.o.o.

Benjamin Josar, President of the
Management Board
www.triglavskladi.si

Teknoxgroup Slovenija d.o0.0. . o
R/
Teknuxgmup.f @ Tomaz Pogacnik, General Manager @ t"glav

www.teknoxgroup.si Triglav Svetovanje, d.o.o.

Triglav Svetovanje
Tomaz Dvorak, Managing Director
www.triglav-svetovanje.si

Terme Resort d.0.0., tl’i gl avzd ravj e

Rimske terme Wellness Spa Resort
Valery Arakelov, Director
www.rimske-terme.si

RIMSKE#TERME

MDCCCXLVIT

Triglav, Zdravstvena zavarovalnica, d.d.
Meta Berk Skok, President of the
Management Board
www.triglavzdravje.si
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¢4 UniCredit Bank

UniCredit Banka Slovenija d.d. w

Lorenzo Ramajola,
Chairman of the Management Board
www.unicreditbanksi

(weLEr

WEILER ABRASIVES d.o0.0.
Joze Kaligaro, Managing Director
www.weilerabrasives.com

o> @ Unior, Kovaska industrija d.d. WOLF THEISS Wolf Theiss
” s
~ ”Nl”” Darko Hrastnik, Attorneys-at-Law-Slovenian branch
President of the Management Board Markus Bruckmller, Managing Partner
www.unior.com www.wolftheiss.com
Valicon d.o.0. . ZALOZBA ROKUS KLETT d.0.0.
VALICON Matjaz Robinsak, Z SRS K|ett Marusa Dejak, Managing Director

Research Director and Partner
www.valicon.net

www.rokus-klett.si

e ) suneaes,  Vander Hotel d.o.o. - ZZ1d.0.0.
VAN0€ o 8 Amanda Vujadinovic, Igor Zorko, Director
Managing Director www.bizbox.eu
www.anderhotel.com
r\ Viatris d.0.0. 7 A4 ® 2IT0 d.o.0.

@ V|AT RI S Yavor Kostov, Country Manager for Z ra z I to Tomislav Bujanovi¢, General Manager
Bulgaria&Slovenia. www.zito.si
viatris.com

m 1 HYSTER-YALE VILBOSS d.o.0.
= pEE Primoz Erzen, Director
www.ilboss.si

VITA

Vita, Zivljenjska zavarovalnica, d.d.
Barbara Smolnikar, PhD,

President of the Management Board
Www.zav-vita.si

VIVO d.o.0.
’\/0 Jerneja Kamnikar, Director
. WWW.VIVO.SI
catering
VOLENIK d.o.0.
Andrea Volenik, Director
www.mcdonalds.si
Vzajemna
zdravstvena zavarovalnica d.v.z.
Ales Mikeln,
VARUH Presw’dent_ of the Managmg Board
ZDRAVIA Www.vzajemna.si

VZAJEMNA




INTERNATIONAL

T:+386 1546 16 57 | www.vivo.si
Vivo d.o.0., Dunajska cesta 125 | SI-1000 Ljubljana | Slovenija

0 Q vivocatering
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2 02MOBILE 2Mobile d.0.0.

Matjaz Mozina, Director
www.2mobile.si

Antiq Palace Hotel & Spa d.o.0.
Darjono Husodo, Director
www.antigpalace.com

(o) A n]ne 9altitudes Slovenia [ AZ ODVETNIKI 0.p., d.0.0.
7L\ altitudes Jure Jesenovec, Managing Director AZ ODVETNIKI 0.p. di0.0. Ales Avbreht, Director
FEACHNEW REIOHTS 9altitudes.com/si Ana Lednik Sitar, Director
www.azodvetniki.com
A A Tax International d.o.o0. B.space d.o.o0.
Azra Begic Milanez, Partner Artjom Bajdak, Co-Founder/CEO

frAxmEAonA www.ataxint.com highwater.io

1 Abelium d.o.0., BB Consulting d.o.0.
@ Gbe“um Ksenija Spiler Bozi¢, Director

raziskave in razvoj
Boris Horvat, Director
abelium.com

ﬁ- Adriatic Finance d.0.0.
ADRIATIC FINANCE  pysan Zuzek, Director

Algoritmik, d.o.o0.
Klavdij Starman, CEO & Cofounder
https://typless.com/

www.bbconsulting.si

WA L6
BDN Group BDN Group d.0.0.
svetovanje pri razvoju in izvedbi Tadej Pocivavsek, Director
nepremicninskih ter drugih projektov d.o.o. B
www.bdngroup.si
Bela Voda d.o.o0.

J)
( BELAVIODA

Ina Kukovic Borovnik, Founder
www.bela-voda.com

| Allumen partnerji d.o.o0. s Borbona catering d.o.o.
pﬁk#ﬂ'é‘&ﬁ Tadeja Steharnik, Partner Aleksander Bohinc, Director
ER‘,“ www.allumen.si/en www.borbona.si
BOLUTIONE BORBON A
creative &
catering
Y ‘A AMIDAS d.0.0. [ H Briefd d.o.o.
a mida Nina Ambro? Susnik, as AutoBrief Marin Viadovié, CEO
e nto suecess Managing Director autobrief.io
www.amidas.si
§I'ﬁ AMROP ADRIA d.o.0. Catering Kovat
Ny Marko Mlakar, Director Peter Kovac, Exucitive Chef
Amrop WWW.amrop.si

Leaders For What's Next

2%° Anteja ECG d.0.0.
A nteja '.::o Mateja Dermastia, CEO

anteja-ecg.com

Catering.LAB

Catering Lab
Gasper Kahne, Director
www.cateringlab.si
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Coomes Management Group Fiduro d.o.o0.
ﬁrn cooMesS Christopher Coomes, COO Janez Krizaj, MSc, EMBA
<? YENCEEMENT WWW.Coomes.eu www.fiduro.net

D @ SVETDARIL Data-MS d.o.o. B PAME""E IGBHBE Goran NovKovi¢, s.p.

PROMOCIISKA IN POSLOVNA DARILA Petra Mohar, Director Goran Novkovi¢, Director
www.svetdaril.si pametnezgodbe.si

- Dodo consulting, grilc vouk skof Grilc Vouk Skof, Rechstanwalte
'/i Nina Langerholc Cebokli, s.p. HECHISHINEIESOVETNIK S Roland Grilc, Maria Skof, Rudi Vouk

Nina Langerholc Cebokli, Director Partners
www.gvs3.at
DODO
DTSDesign d.o.0. =\ o HIGROUP d.o.0.
d t S. DTSCreate d.0.0. H O higroup Dino Starcic, Co-founder & CEO
DTSPrint d.o.o. www.higroup.si
Andraz Prajs, CEO
www.dts.si
PN EKSPEKTA, ° b - Be Imber d.o.o.
E \\ pravno-financne storitve, d.o.o. I I I l l ( I . Tomaz Erjavec CEO
EKSPEKTA Andraz Potokar, CEO
ekspekta.com
. : English w/Benefits Juicy Marbles
English w/B
IOl Engiish wiBusiness O Lesjak ] Tilen Travik, CEO

englishwbusiness.si https://eu.juicymarbles.com/

ﬂ Pho tkO E-RASTA d.0.0. K Kontekst Kontekst, science communication and

(Photko) scientific engagement consultancy
Rado Stropnik, Director Jadranka Jezersek Turnes, Director
www.photko.com www.kontekst-sodelovanje.si

Essentia” Essentia Pura, Proizvodnja

Pura farmacevtskih surovin d.o.o.
Nejc Rusjan, Managing Director
www.essentiapura.com

KraftPal Technologies

KraftPal Sl Holding, d.o.o0.

Gregor Brajovic, Chief Executive Officer
www.kraftpal.com

KraftiPal

=, N EVtech4U d.o.o0. LANGUAGESITTER LANGUAGESITTER, jezikovno
'/ E\f t ec h4 g Mauricio Sardi, Managing Director I' @ izobrazevanje, d.0.0.

https://evtech4u.shop/ Dimitrij Mikli¢,
Managing Director and Co-founder
www.languagesitter.si

Fabiani, Petrovic, Jeraj, Rejc Blaz Pate & Partners  Law Firm Blaz Pate & Partners Ltd.

attorneys-at-law Ltd. Law firm Blaz Pate,

Jernej Jeraj, Managing Parter, Founding and Managing Partner
Equity Partner www.blaz-pate-partners.si

www.fpjr.si
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Law firm Fegus
mag. Primoz Fegus, Managing Partner
fegus.si

FEGUS
Lex Perfecta
!,—3355 EEH&&EQ Vasko Berden, Managing Owner

New Century
Corporate
Communications

NC3 - New Century Corporate
Communications

Denis Mancevi¢, Ph.D., CEO & Partner
WWW.NC3.Si

NorthGrant

NorthGrant d.o.o.
Peter Groznik, Director

Bellini¢’Friends’ LONI DBS d.0.0. NUMO d.o.0.
Bellini & Friends NUMO Digital experience company
Loni Jovanovic, Creative Director P e Denis Loncar, CEQ
www.bellinifriends.com WWW.NUMO.Si
MATFORMAT Mat-Format d..0., 0K Consulﬁng OK. Consulting fi.o.o.
Print and Prepress Sada Bezek Mejas, Procurator
Nives Ajdovec Lasi¢, Director www.okconsulting.si
www.matformat.si
Mediade d.o.o0. Odvetniska pisarna Bohl d.o.o.
medtade Edita Krajnovi¢, MSc, Director BOH L Tanja Bohl, Attorney,

www.mediade.si

medi d Mediaspeed d.o.0.
CRIEEES Borut Cvetko, Director
www.mediaspeed.net

MIC MENGES d.o.0.

g?ﬁic menges

Nikola Krsti¢, Director
www.micmenges.com

[ é minT
JEZIKOVNI CENTER

www.mint.si

Mint International, d.o.o.
Mojca Hergouth Koleti¢, Director
www.mint.si

MIS d.o.o.
Anze Mi§, Director
www.miszalozba.com

2K
MOJA KARIERA

executive search

Moja Kariera d.o.o.
Matjaz Jerovsek, Director
www.mojakariera.si

odvetniska pisarna

Founder, and Managing Director
opbsi

FATURMENARD

Odvetniska druzba

Fatur Menard o.p., d.o.o.

Andrej Fatur, Ph.D., Managing Partner
Maja Menard, Ph.D., Managing Partner
www.fatur-menard.com

HEFFAT IN PARTHER.JI
Cavwinitia drutba

Odvetniska druzba Neffat in partnerji
0.p., d.o.o.

Domen Neffat CEO, Managing Partner
www.neffat.si

ZUPANCIC TACOL

ODVETNISKA DRUZBA

Odvetniska druzba Zupancic o.p., d.o.o.
Luka Zupancic, Director, Senior Partner

©

Odvetniska pisarna Bevc
Meta Bevc LL.M., Attorney at Law
Wwww.op-bevc.com

Odvetniska
pisarna

CAD

Odvetniska pisarna Cad
Toma? Cad, Managing Partner
Barbara Kurner Cad, Partner
www.cad-op.Si
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JEROVSEK MALIS

ODVETNISKA PISARNA

Odvetniska pisarna Jeroviek Malis
Rok Jerovsek, Attorney at Law
Peter Malis, Attorney at Law
www.jerovsek-malis.si

Odvetniska

sarna Kosma¢

Odvetniska pisarna Kosmac d.o.o.

Marko Kosmac¢, MSc, General Manager,

Attorney at Law specialised in
Corporate and Commercial Law
www.kosmac.i

Odvetniska pisarna Martelanc,
Camber Ristic in Kus, d.0.0.
Tanja Martelanc, Director
Biliana Camber Risti¢, Director
www.odvetnikimep.si

W\

VRTACNIK

Odvetniska pisarna Vrtacnik, d.o.o.

Urban Vrtacnik, PhD, Director

Pro Tender

Poslovno svetovanje

Pro Tender, Ziga Metelko, s.p.
Ziga Metelko, Financial Services
Consultant
www.pro-tender.net

@ PROFIL

Profil d.o.o.
Jani Zupan, Managing Director
www.profil-group.com

a propiar

Propiar d.o.o0.

Nina Tomazin Bolcar, MSc,
Managing Director

Anja Petrov¢i¢, Executive Director
WWW.propiar.com

(#) psyBit

Psy Byte d.o.0. (PsyBit)
Urh Kovaci¢, CEO

Eva Esih, CEO
https://psybit.si/

One sip d.o.o.
Ales$ Logar, Director
www.premiumbar.si

@ quantifly

Quantifly d.o.o.
Luka Pregelj, Founder & CEO
quantifly.net

qP INTERSEARCH
workdvide organization arch fims

P&P InterSearch d.o.o0.
Marusa Kunc, Managing Director
www.pp-intersearch.si

RePUBLIS

RePublis d.o.o.
Jaka Repansek, Founder
www.republis.eu

PDi Vizija d.o.o0.
Peter Dolenc, CEO
www.change2value.com

Y Planet GV d.0.0.
2/{}/‘ Peter Ribaric, Director
- www.planetgv.si
PLANETGY
POINT OUT d.o0.0.

oo

POINT OUT

Nejc Slovnik, Partner & Co- Founder
www.pointout.si

GORR

translation centes

Prevajalska agencija GORR, d.o.o0.
Gregor Rosulnik,

Co-Founder and Director
WWW.GOrT.Si

SEOS Peter Mesarec s.p.
Peter Mesarec, Owner, CEO

Sincular consulting d.o.o.
Boris Koprivnikar, CEO
www.sincular.si

» S-invest d.o.o.
" Jacqueline Stuart, Director
S-INVEST S-invest.si
S | stem —2 Sistem 2 d.0.0.,

Druzba za poslovno svetovanje
Martina Merslavic, Founder & CEO
www.Sistem2.si
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SPARTAN

Spartan Development d.o.o.
Rok Babi¢, CEO
www.spartan.si

STJ druzba za organizacijo
prireditev; d.o.o.

Slobodan Sibincic, Director
www.managerski-koncert.si

Stratos akademija d.o.0.
Nada Ulcar, Director
www.stratos-akademija.si

Taktik, agencija za komunikacijski
management d.0.0.

Matjaz Klipsteter, Managing Director
www.taktik.si

TEAMWORKPAL
Anze Becaj, Owner
teamworkpal.com

-
4= LIGHTHOUSE

Transformation Lighthouse d.o.0.
Urdka Jez, CEO & Founder
transformation-lighthouse.com

TRTNIK in TRTNIK d.o0.0.
Jure Trtnik, Director
www.trtnik.com

Wpordaing .
#psihofogua

Uporabna psihologija, Jan Kovaci¢
Jan Kovacic¢, CEO
uporabna-psihologija.si

\V4

VAREO

MarkTech Consulting &
Implementation

VAREQ, svetovanje in uvajanje
poslovno-informacijskih resitev, d.o.o.
Natasa Mithans, Managing Director
WWW.areo.si

VIENNAPHARM

Viennapharm
Julijan Naskov, General Manager

P videomedia

Videomedia, Nino Denkovski s.p.
Nino Denkovski, Director
www.videomedia.si

VIOCON

ESG Consulting

Viocon d.0.0.
Marko Blatnik, Managing Director
WWW.VIoCon.si

vzi

vZivo
Peter Kastelic, CTO
WWW.ZIVO.Si




FOUR/?
POINTS -

EIVEd

& |
- TNE |

Dobrodosli v novem
Four Points by Sheraton Ljubljana,
centru vasega poslovnega sveta.

e Svetlle in prilagodljive dvorane e Brezpla¢na internetna povezava

e Dvorane do 600 oseb e Prostor za prigrizke in odmore

e ManijSe sejne sobe e |zvedba vrhunskih pogostitev

e Brezhibna tehni¢na oprema e Personalizirana Wi-Fi vstopna toc¢ka
e Trajnostni pristop je nasa zaveza e Program ugodnosti Marriott Bonvoy

Narriott

INTERNATIONAL

e Brezplacno parkiris¢e

* Moznost elektri¢nega polnjenja vozil

T: +386 1 47 02 733

E: sales@fourpointsljubljana.com




AMCHAM SLOVENIA

148

ON-PRO

ABC
ACCELERATOR

ABC Accelerator d.o.0.
Mark Kalin, CEO
www.abc-accelerator.com

g ACADEMIA

ACADEMIA VS, Maribor
Zan Dapcevi¢, Managing Director
www.academia.Si

AEIOU Universe
AEIOU Sonja Klopci¢, MSc, CEO
UNIVERSE aeiou-universe.eu
FSSSNN AIPA, k. 0.
= Gregor Stibernik, Director
qlpq WWW.aipa.si

ALMA MATER
EUROPAEA

HE UNIVERSITY FOR LEADERSHI

Alma Mater Europaea

European Center, Maribor

Ludvik Toplak, PhD, LLM, President
www.almamatersi

AUTHENTIC LEADERSHIP Institute
Alenka Bracek Lali¢, Ph.D., Director
www.authenticsi

BSC, Poslovni podporni center Kranj,
Regionalna razvojna agencija Gorenjske
Franja Gabrovsek Schmidt, Director
www.bsc-kranj.si

Center of Business Excellence,
School of Economics and Business
Ljubljana University

Monika Lapanja, Director
www.cpoef.si

—
— PARTNERSTVO

ZATRAINOSTNO

— ‘GospaDARSTVD

CER Partnerstvo
Ana Struna Bregar, CEO
www.cer-slo.si

i

@  Circular Change

Circular Change

Ladeja Godina Kosir, MSc,
Founder & Executive Director
www.circularchange.com

BOBA Business School

DOBA Business School
Jasna Dominko Baloh, Director
www.fakulteta.doba.si

EDU
TRAIN.ME

Edutrain.me

Daniela Bervar Kotolenko,
Founder and CEO
www.edutrain.me

EVROPSKI INSTITUT Z4 SKLADNOST
IN ETIKO POSLOVANIA

G eisep

EISEP - Evropski Institut

za skladnost in etiko poslovanja
Andrijana Bergant, EMBA, Adv.Cert
(Bus.Comp), Managing Director
WWW.eisep.si

IEDC

Bid Schoolof
Management

|IEDC - Bled School of Management
Professor Danica Purg, PhD, President
www.iedc.si

GEA College d.d.

Katja Kraskovic,

President of the Management Board
gea-college.si

Ljubljana International School
Jason Montgomery, Director
www.lissa.si

NATIOMAL INSTITUTE
OF CHEMISTRY

National Institute of Chemistry
Professor Gregor Anderluh, PhD,
Director

WWW.KL.Si

SIMBI@ZA Simbioza Genesis, socialno podjetje

MED GENERACIJAMI Ana Plesko, Director
www.simbioza.eu

TEDX*Ljubljana TEDXLjubljana,

Srpe e avant drustvo za Sirjenje dobrih idej

Kristina Ober, President
www.tedxljubljana.com

Univerza v Ljiubljani

Univerza v Ljubljani
Prof. Dr. Gregor Majdi¢, Rector
WWW.UNI-1j.Si
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Zavod DIHS
|
:)H H\I%gﬂhﬂpﬁl Katja Mohar Bastar, Director
HUB =0 CVERTS dinsloveniasi

- Zavod Mreza Podjetnistva, CEED
(@E ED Andrej Solinc, Director
SLOVENIA

www.ceed-slovenia.org

Zavod za spoznavanje narave in druzbe
prof. dr. Milan Krajnc
www.dinamilogija.si

YPSILON  ZAVOD YPSILON

za skupno prihodnost Dino Kovacevic, Program Director
www.ypsilon.si
p" Project Zdruzenje PMI Slovenija
Managemeant Marko Golob, Association President
W Institute.

i Stoveri, Ljublans www.pmi-slo.org
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AMCHAM BUSINESS BREAKFAST. INTERNATIONAL NETWORKING WITH CONTENT. [ ?ATEZO o
anuary 20,

9 GUESTS:
Blaz Brodjak, President of the Management Board, NLB and President,
AmCham Slovenia; Nevenka Krzan, Member of the Management Board,
Luka Koper; Marko Lotri¢, Founder, LOTRIC Metrology, and President of
? the National Council of the Republic of Slovenia
H O MODERATOR:

Ziga Vizintin,
MSc, Advisor to the Management Board, Pokojninska druzba A

@ Marko Lotri¢, LOTRIC Metrology, President of the National Council of the Republic of Slovenia; Nevenka Krzan,
Luka Koper; BlaZ Brodnjak, NLB @ BlaZ Brodnjak, NLB @ Peter Wostner, Institute for Macroeconomic Analysis
and Development @ Ura Lakner, Pfizer; Matej Rukavina, Pliva Ljubljana @ PrimoZ Klemen, Profil d.o.0.;
Slobodan Sibinéi¢, STJ; Beno Ceglar, NIL @ AmCham Business Breakfast
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AMCHAM BUSINESS BREAKFAST. INTERNATIONAL NETWORKING WITH CONTENT. O EAThEz:S .
arch 28,

9 GUESTS:
Prof. Dr. Bojana Beovi¢, MD. PhD, President of the Medical Chamber;
Matej Cerne, PhD, Full Professor, School of Economics and Business,
University of Ljubljana; Igor Lerman, Commercial Lead Croatia &
Slovenia, IQVIA; Eva McLellan, General Manager, Roche Slovenia;

— Igor Zorko, Director ZZI, Chairman ZIT at Chamber of Commerce and

Industry of Slovenia and Chair of the Board of Slovenian Digital Coalition

Q MODERATOR:

H u w n n w E u N D E H S TA N D I T ? Jure Tepina, Editor In Chief of digital assets at PRO PLUS, d.0.0.
|

Hnowledge and support

A HEALTH oo mamt D 1w

o 7 | & WELLBEING IEM. €OVIA REEY  Meduwonic
COMMITTEE &?;:ﬁm ¢ Roche' [ trigtaw. [T

Ny
Tt

© B

Digitalna preoh low
e Ppreohrazba slovenskega

@ AmCham Business Breakfast @ lgor Zorko, Director ZZI, Chairman ZIT at Chamber of Commerce and Industry of Slovenia and Chair of the Board of Slovenian Digital Coalition € Jure Tepina, PRO PLUS, d.o.0.; Igor Zorko, Director
711, Chairman ZIT at Chamber of Commerce and Industry of Slovenia and Chair of the Board of Slovenian Digital Coalition; Eva McLellan, Roche Slovenia; Prof. Dr. Bojana Beovic, MD. PhD, President of the Medical Chamber; Matej
Cerne, School of Economics and Business, University of Ljubljana; Igor Lerman, IQVIA @ Alenka Umek, Johnson & Johnson; Peter Mulec, Medtronic @ Eva McLellan, Roche Slovenia; Prof. Dr. Bojana Beovic, MD. PhD, President of the
Medical Chamber; Jure Tepina, PRO PLUS, d.o.0.
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AMCHAM BUSINESS BREAKFAST. INTERNATIONAL NETWORKING WITH CONTENT. O

FOREIGNERS: NOT A QUESTION -
OF YES OR NO, BUT HOW?

HO

—

i
wm @ R

Qdprimo druzbo, um In srce.

@ Bostjan Grobler, Workforce; Mitja Goren3gek, Chamber of Commerce and Industry of Slovenia (GZS); Tanja
Fajon, Deputy Prime Minister and Minister of Foreign and European Affairs; John Denhof, Nova KBM; Ajsa Vodnik,
MSc, AmCham Slovenia € AmCham Business Breakfast € Nevenka Cresnar Pergar, NP Consulting; Bostjan
Grobler, Candidate Mobility, Workforce; Tanja Fajon, Deputy Prime Minister and Minister of Foreign and European
Affairs; Mitja Goren3cek, Executive Director, Chamber of Commerce and Industry of Slovenia (GZS), member of
the National Council of the Republic of Slovenia @ Nevenka Cre$nar Pergar, NP Consulting; Bogo Seme, Hedoni
© Ajsa Vodnik, MSc, AmCham Slovenia; Michal Maco, Corwin

DATE:
April 21,2023

GUESTS:

Tanja Fajon, Deputy Prime Minister and Minister of Foreign and
European Affairs; Mitja GorenS¢ek, Executive Director, Chamber of
Commerce and Industry of Slovenia (GZS), member of the National
Council of the Republic of Slovenia; Bo3tjan Grobler, Director Candidate
Mobility, Workforce; John Denhof, President of the Management Board,
Nova KBM

MODERATOR:
Ajsa Vodnik, MSc,
CEO of AmCham Slovenia and Vice President, AmChams in Europe

Ik CORWIN
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AMCHAM BUSINESS BREAKFAST. INTERNATIONAL NETWORKING WITH CONTENT. O

HOW VALUABLE ARE ﬁ

KNOWLEDGE, INNOVATION AND
RELATIONSHIPS IN THE RISE OF
ARTIFIGIAL INTELLIGENGE?

it R
|

HO

.

DATE:
May 24,2023

GUESTS:

Borut Ceh, Co-Owner and Managing Director at Labena, Member of
AmCham Board of Governors; Sandi Cesko, Executive Chairman, Studio
Moderna; Sa$o Dolenc, Ph.D., Physicist and philosopher, co-founder
and editor of Kvarkadabra, an online journal for the popularisation of
science; Aida Kamisali¢ Latifi¢, Ph.D., State Secretary at the Ministry of
Digital Transformation of the Republic of Slovenia; Andraz Stalec, CEO
and Co-Founder, Red Orbit

MODERATOR:
Jaka Repanek, LL.B. MBA, Founder, Republis,
Co-Chair of the AmCham Intellectual Property Committee

@ Saso Dolenc, Ph.D,, Kvarkadabra; Andraz Stalec, Red Orbit; Aida Kamisali¢ Latifi¢, Ph.D., State Secretary
at the Ministry of Digital Transformation of the Republic of Slovenia; Sandi Cesko, Studio Moderna; Borut Ceh,

Labena @ JoZica Frigelj, MSc, Primary School Kette and Murn, Ljubljana, Teacher of the Year 2023 @ Aida SLOVENSKI
Kamisali¢ Latifi¢, Ph.D., State Secretary at the Ministry of Digital Transformation of the Republic of Slovenia @ PODJETNISKI
AmCham Business Breakfast SKLAD

MINISTRSTVO ZA GOSPODARSTVO, EuRorski skeAD T

REPUBLIKA SLOVENIJA VA
TURIZEM IN $PORT _—




AMCHAM SLOVENIA

154

AMCHAM BUSINESS BREAKFAST. INTERNATIONAL NETWORKING WITH CONTENT. O

LEGAGY AND INNOVATION: -
UNVEILING THE IMPORTANGE -
OF FAMILY BUSINESSES

IN SLOVENIA

Matjaz HAN

Minater ol the Ecane

s,.
WA e
oo S

Sy W
of passingon .ln'r:;g]mm;! ggn‘ab-n_

According to the European ComiTiEsion estim:

@ Stjepan Oreskovi¢, Ph.D., M+GRUPA; Ivo Boscarol, Pipistrel Aircraft; NuSa Pavlinjek, Roto Group; Mag.
Jure Podkriznik, Podkriznik Group; Klemen Sesok, Iskra € Jure Remskar, Smart Com d.0.0.; Matthias Eckert,
emc2invest; Ivo Boscarol, Pipistrel € Ivo Boscarol, Pipistrel @ Ajsa Vodnik, MSc, AmCham Slovenia; Matjaz
Han, Ministry of the Economy, Tourism and Sport @ Da3a Avsec, SPIRIT Slovenija; Vid Habjan, SPIRIT Slovenija;
Lidija Vinkovi¢, SPIRIT Slovenija

DATE:
September 22, 2023

GUESTS:

Ivo Boscarol, Founder, Co-Owner & Chairman Emeritus, Pipistrel;
MatjaZ Han, Minister, Ministry of the Economy, Tourism and Sport;
Dr. Stjepan OreSkovic, Principal Investor, M+GRUPA; Nusa Pavlinjek,
Managing Director, Roto Group; Mag. Jure Podkriznik, Executive
Director, Podkriznik Group; Jure Remskar, Chief Financial and
Operations Officer, Smart Com d.0.0.; Klemen Se$ok, Industrialist

/ Real estate developer / Sustainability advocate, Iskra

MODERATOR:
Ajsa Vodnik, MSc,
CEO, AmCham Slovenia & Vice Chair, AmChams in Europe
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AMCHAM BUSINESS BREAKFAST. INTERNATIONAL NETWORKING WITH CONTENT. &

GOMPETITIVE BUSINESS ﬁ
ENVIRONMENT IS THE BASIS
FOR A WELFARE SOGIETY

HO

DATE:
November 15, 2023

GUESTS:

Blaz Brodnjak, President, AmCham Slovenia, and CEO, NLB; Tibor
Simonka, President, Chamber of Commerce and Industry of Slovenia,
and Dagmar von Bohnstein, President, German-Slovene Chamber of
Commerce & the Industry (AHK Slowenien)

MODERATORS:

Nevenka Cresnar Pergar, Director, NP Consulting, Member of the
Board of Governors, AmCham Slovenia, and Co-Chair of the AmCham
Investment Committee; Ziga ViZintin, Advisor to the Management
Board, Pokojninska druzba A, and Co-Chair of the AmCham Finance
Committee.

© Nevenka Cresnar Pergar, NP Consulting; Blaz Brodnjak, NLB; Tibor Simonka, Chamber of Commerce and

Industry of Slovenia; Dagmar von Bohnstein, German-Slovene Chamber of Commerce & the Industry (AHK “ A
Slowenien); Ziga Vizintin, Pokojninska druzba A @ Marko Derca, Kearney and guests @ Blaz Brodnjak, NLB @ INVESTMENT FINANCE
COMMITTEE COMMITTEE

Luka Gabrovsek, Mastercard; Vida Dolenc Pogaénik, AmCham Slovenia; Ale§ Petejan, Mastercard @ AmCham
Business Breakfast
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AMCHAM BUSINESS BREAKFAST. INTERNATIONAL NETWORKING WITH CONTENT. O

BUSINESS LEADERS OF THE YEAR
& BEST OF THE BEST SPEGIAL
EDITION

Al s [Hl kearney D taben NIL visa

HO

DATE:
December 10, 2023

GUESTS:

AmCham Business Leaders of the Year:

Anita Ogulin, Humanitarian, Association of Friends of Youth Ljubljana
Moste-Polje; Jure Leskovec, Ph.D., Professor at Stanford University,
Co-founder and Chief Scientist at Kumo-ai, and Co-Founder and
Member of the Board of Directors of the American-Slovenian Education
Foundation (ASEF)

The representatives of the Best of the Best 2023 projects:

Manuel Pungertnik, Product Manager, AMZS; Ana Cergolj Kebler,

Head of safe mobility programs and co-editor of Vozimse.si portal,
Zavarovalnica Triglav d.d.; Irenej Jeri¢, Head Continuous Improvement -
product development Sandoz, LEK d.d., a member of the Sandoz Group;
Miran Meza, CEO, MEGA M d.o.0.

MODERATORS:

Ajsa Vodnik, M.Sc., CEO AmCham Slovenia; Anja Hlaca Ferjancic,
Journalist/Editor, Radio Slovenia; Mojka Misi¢, M.Sc., Advocacy and
Communication Director, AmCham Slovenia

@ Aleda Mizigoj, Medex; AmCham Business Leders of the Year @ Ajsa Vodnik, M.Sc., AmCham Slovenia;

AmCham Business Leaders of the Year @ Ajsa Vodnik, MSc, AmCham Slovenia; AmCham Business Leaders of

the Year; Anja Hlaca Ferjani¢; The representatives of the Best of the Best 2023 projects @ Ajsa Vodnik, M.Sc.,

AmCham Slovenia;Marjan Beltram, Nomago; Nevenka Cresnar Pergar, NP Consulting; Irenej Jeri¢, LEK d.d., a

member of the Sandoz Group; Anja Hlaca Ferjanci¢, Radio Slovenia; Mojka Misi¢, MSc, AmCham Slovenia @ triglav
AmCham Business Breakfast @ Jurij Zurej, Atlantic Droga Kolinska d.0.0. @ Manuel Pungertnik, AMZS; Ana

Cergolj Kebler, Zavarovalnica Triglav d.d.; Miran Meza, MEGA M d.0.0., Mojka Misi¢, MSc, AmCham Slovenia; Irenej

Jeri¢, LEK d.d., a member of the Sandoz Group

@NLB NOMAGO
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AMCHAM FOCUS 8

TOPIGS AND POSITIONS FOR A
BETTER BUSINESS AND LIVING
ENVIORNMENT IN SLOVENIA
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Mojka Misi¢, M.Sc., AmCham Slovenia; Ur$a Lakner, Pfizer, AmCham Health and Wellbeing Committee; Ziga
Vizintin, Pokojninska druzba A, Amcham Finance Committee; Nevenka Cre$nar Pergar, NP Consulting, AmCham
Investment Committee; Boris Horvat, Abelium, Ready 4D Future Committee; Alenka Recelj Mercina, NLB,
AmCham Sustainable Growth Committee

DATE:
April 13,2023

GUESTS:

Ursa Lakner, Policy & Public Affairs Senior Manager Adriatic Region,
Pfizer , Co-chair of the AmCham Health and Wellbeing Committee;
Nevenka Cresnar Pergar, CEO NP Consulting, Co-chair of the AmCham
Investment Committee; Boris Horvat, CEO & Cofounder, Abelium,
Co-chair of the Ready 4D Future Committee; Alenka Recelj Mercina,
Head of Sustainability, NLB, Co-chair of the AmCham Sustainable
Growth Committee; Ziga Vizintin, Advisor to the Management Board,
Pokojninska druzba A, Co-chair of the Amcham Finance Committee

MODERATOR:
Mojka Misi¢, MSc,
Communication and Advocacy Director, AmCham Slovenia
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AMCHAM FOCUS %] DATE:
March 23, 2023

WHAT IS ZVOP-2 e
(PERSONAL DATA PROTECTION ACT)
BRINGING?

oW View  Help
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AMCHAM FOCUS

WHO WILL TAKE RESPONSIBILITY
FOR THE SUSTAINABILITY
OF SLOVENIAN HEALTHGARE?

Hnowledge and support

A HEALTH oo mamt D 1w

o | & WELLBEING IEM, €IOVIA RSST  pegonic
. COMMITTEE @p:ﬁm @ [ trigiav. gl wrmmae

9

DATE:
June 22,2023

GUESTS:

Petra Do3enovic¢ Bonca, Associate Professor, School of Economics

and Business, University of Ljubljana; Janez Cigler Kralj, Member of
Parliament, National Assembly, Republic of Slovenia; Ursa Lakner, Policy
& Public Affairs Senior Manager Adriatic Region, Pfizer, Co-chair of the
AmCham Health and Wellbeing Committee; Danijel Lamperger, CEO,
Chamber of Craft and Small Business of Slovenia (0ZS)

MODERATOR:
Vida Dolenc Pogacnik,
€00 and International Cooperation Director, AmCham Slovenia

@ Petra Dosenovi¢ Bonéa, School of Economics and Business, University of Ljubljana; Janez Cigler Kralj,
Member of Parliament, National Assembly, Republic of Slovenia; UrSa Lakner, Pfizer, AmCham Health and
Wellbeing Committee; Danijel Lamperger, Chamber of Craft and Small Business of Slovenia (0ZS); Vida Dolenc
Pogacnik, AmCham Slovenia @ AmCham Focus
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AMCHAM FOCUS %] DATE:
October 17, 2023

— 9% GUESTS:
Alenka Recelj Mercina, Co-Chair of the AmCham Sustainable Growth
Committee, Head of Sustainability, NLB d.d.; Mitja Pirc, Director, Kearney
O MODERATOR:
Mojka Misi¢, MSc,
Communication and Advocacy Director, AmCham Slovenia

A SUSTAINABLE

GROWTH ICORW'H

@ Mitja Pirc, Kearney; Alenka Recelj Mercina, NLB d.d. @ AmCham Focus € Mitja Pirc, Kearney COMMITTEE



e vanica Enostaven dostop
do zavarovanj.

Z mobilno aplikacijo i.triglav lahko:

« pregledujete in upravljate svoja zavarovanja,
prijavite Skodo in narocite asistenco,
pregledujete ugodnosti in

spremljate vrednosti svojih nalozb.

i.triglav

Vse bo v redu.
i.triglav.si

17

e Prenesite si aplikacijo i.triglav in
hitro in enostavno dostopajte do vase mobilne aplikacije.

Prenos iz NAVOLJOV POISCI NA
. App Store *® Google Play ~= AppGallery
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